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PREAMBLE 

Any programme at a higher educational institution seeks to give its students a solid foundation for 

the growth of their character, which directly benefits a country's well-being. All the programmes 

offered by the Saurashtra University are envisioned in accordance with its "motto," which is to 

encourage young people to be devoted and steadfast in their search for the truth. The Learning 

OutcomesbasedCurriculumFramework(LOCF)strivestocultivateyoungmindsforpositiveand 

fruitful character development by fostering their creative and humanistic abilities for both their 

individual improvement and the benefit of society as a whole. The university offers a learning 

outcome-basedprogrammetogivestudentsthechancetofindawayofthinkingthatwillhelp them reach 

their full potential. 

 
Bymakingthecoursesflexibleandgivingstudentsmoreoptions,theLOCFapproachaimstoprovide 

targeted,outcome-basedsyllabiattheundergraduatelevelwithanobjectivetoarrangetheteaching- 

learning experiences in a more student-centric way. The LOCF approach has been used to improve 

the relationship between teachers and students as they participate in programmes of their choice 

anddiscovertheirinnercalling.Theemphasisofundergraduateprogramson"preparingminds"will 

resultinpeoplewithstrongintellectualfaculties,interpersonalskills,couragetoleadtheworld,and 

compassion and empathy for fellow human beings. So, the LOCF aspires to improve students' life 

skills,notjusttheiremployableabilities,inordertohelpthemleadfulfillingpersonalandsociallife. 

 
Each programme vividly elaborates its nature and promises the outcomes that are to be 

accomplished by studying the courses. The programmes also state the attributes that they offer to 

inculcate at the graduation level. A feeling of social justice and harmony are intertwined with ideals 

pertaining to students' well-being, emotional stability, critical thinking, etc. at the graduation level. 

In short, each programme equips students with the skills they need for employment, sustainability, 

and lifelong study. The new B.Com. (Hons.) curriculum will encourage students to turn their 

inventionsintoviablebusinessmodelsforthecountry'seconomicandsocialprosperity.Byproviding 

studentswithpracticalexperience,theplannedLOCFintendstoimprovetheirunderstandingofthe 

business world and develop their entrepreneurial talents. The Saurashtra University hopes that the 

LOCFapproachoftheB.Com.(Hons.)programmewillmotivatestudentstotransitfrombeingpassive 

knowledge-seekers to becoming active and aware knowledge-creators. 
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INTRODUCTION: 

The National Education Policy (NEP) 2020 (hereafter referred to as NEP or Policy) recognizes that 
higher education plays an extremely important role in promoting human as well as societal well- 
beingandindevelopingIndiaasenvisionedinitsConstitution-ademocratic,just,sociallyconscious, 
cultured, and humane nation upholding liberty, equality, fraternity, and justice for all. It notes that 
“giventhe21stcenturyrequirements,qualityhighereducationmustaimtodevelopgood,thoughtful, well-
rounded, and creative individuals”. 

The NEP 2020 states, “Assessments of educational approaches in undergraduate education that 
integrate the humanities and arts with Science, Technology, Engineering and Mathematics (STEM) 
have consistently shown positive learning outcomes, including increased creativity and innovation, 
critical thinking and higher-order thinking capacities, problem-solving abilities, teamwork, 
communication skills, more in-depth learning and mastery of curricula across fields, increases in 
social and moral awareness, etc., besides general engagement and enjoyment of learning” 

 
MAINFEATURESOFTHENEWCURRICULUMFRAMEWORK: 
Thenewcurriculumframeworkwillhavethefollowingfeatures: 

1. Flexibilitytomovefromonedisciplineofstudytoanother; 
2. Opportunityforlearnerstochoosethecoursesoftheirinterestinall disciplines; 
3. FacilitatingmultipleentryandexitoptionswithUGcertificate/UGdiploma/ordegree 

depending upon the number of credits secured; 
4. Flexibilityforlearnerstomovefromoneinstitutiontoanothertoenablethemtohavemulti and/or 

interdisciplinary learning; 
5. Flexibilitytoswitchtoalternativemodesoflearning(offline,ODL,andOnlinelearning,and 

hybrid modes of learning). 

RegulationsforAcademicBankofCredit(ABC)andguidelinesforMultipleEntryandExitarealready in 
place to facilitate the implementation of the proposed “Curriculum and Credit Framework for 
Undergraduate Programmes”. 

 
B.COM.PROGRAMMES: 
FortheBachelor’sprogrammes, the undergraduate degree shouldbe ofeitherathree-orfour- year 
duration, with multiple entry and exit options within this period, with appropriate certifications. 

a) Acertificateaftercompletingoneyearinadisciplineorfieldincludingvocationalandprofessional areas; 
b) Adiplomaaftertwoyearsofstudy; 
c) ABachelor’sdegreeafterathree-yearprogramme,or 
d) The four-year multidisciplinary Bachelor’s programme, however, is the preferred option since it 

allows the opportunity to experience the full range of holistic and multidisciplinary education in 
addition to a focus on major and minor subjects as per the student’s preference. The four-year 
programmemayalsoleadtoadegreewithResearch,ifthestudentcompletesarigorousresearch 
project in the major area(s) of study as specified by the HEI. 

OBJECTIVESASPERNEP2020: 
Theguidelinesoftheproposedmultipleentryandexitoptionwillservethefollowingobjectives: 
➢ Removerigidboundariesandfacilitatenewpossibilitiesforlearners. 
➢ CurtailthedropoutrateandimproveGER 
➢ Offer creative combinations of disciplines of study that would enablemultiple entry and exit 

points. 
➢ Offer flexibility in curriculum and novel course options to students in addition to discipline 

specific specializations. 
➢ OfferdifferentdesignsoftheMaster’sprogramme. 
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➢ Enable credit accumulation andtransferalongwithprovision ofevaluation and validation of 
non-formal and informal learning for the award of a degree and encourage lifelong learning; 
and 

➢ Facilitateencashingcreditsearnedwhenthelearnerresumeshis/herprogrammesofstudy. 

GRADUATEATTRIBUTESINB.COM. 
The graduate attributes in B. Com. are the outline of the expected course learning outcomes 
mentionedinthebeginningofeachcourse.ThecharacteristicattributesthataB.Com.graduatewill be able 
to demonstrate through learning various courses are listed below: 

1. DisciplinaryKnowledge: 
Capabilityofexecutingcomprehensiveknowledgeandunderstandingofoneormorediscipline that 
form part of commerce. 

2. CommunicationSkills: 
➢ Abilitytocommunicatelongstandingunsolvedproblemsin commerce; 
➢ Abilitytoshowtheimportanceofcommerceasprecursortovariousmarketdevelopments 

since the beginning of the civilization. 
3. CriticalThinking: 

➢ Abilitytoengageinreflectiveandindependentthinkingbyunderstandingtheconceptsin 
every area of Commerce and Business; 

➢ Ability to examine the results and apply them to various problems appearing in different 
branches of Commerce and Business. 

4. Problemsolving: 
➢ Capability to deduce a business problem and apply the class room learning into practice 

to offer a solution for the same; 
➢ Capabilitiestoanalyseandsynthesizedataandderiveinferencesforvalidconclusion; 
➢ Able to comprehend solution to sustain problems originatingin the diverse management 

areas such as Finance, Marketing, Human Resource, and Taxation. 
5. ResearchRelatedSkills: 

➢ Ability to search for, locate, extract, organise, evaluate, and use or present information 
that is relevant to a particular topic; 

➢ AbilitytoidentifythedevelopmentsinvariousbranchesofCommerceand Business. 
6. InformationandCommunicationTechnology(ICT)digitalliteracy: 

CapabilitytousevarioustechnicalICTtools(likespreadsheet)forexploring,analysis,andusing the 
information for business purposes. 

7. Self-directedLearning: 
Capabilitytoworkindependentlyindiverseprojectsandensuredetailedstudyofvariousfacets of 
Commerce and Business. 

8. MoralandEthicalAwareness/Reasoning: 
➢ Abilitytoascertainunethicalbehaviour,falsification,andmanipulationofinformation; 
➢ Abilitytomanageselfandvarioussocial systems. 

9. Lifelonglearning: 
Capability of self-paced and self-directed learning aimed at personal development and for 
improving knowledge/skill development and reskilling in all areas of Commerce. 
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OPERATIONALDETAILSASPERNEP2020: 
To enable multiple entry and exit points in the academic programmes, qualifications such as 
certificate,diploma,degreeareorganizedinaseriesoflevelsinanascendingorderfromlevel 4.5to level 
10. Level 5 represents certificate and Level 10 represents research degree. 
The four-year undergraduate programme may comprise courses under many categories. Some of 
these include: 

➢ Major(Core)Courses(68–92Creditsincludinginternship) 
➢ Minor(Elective)Courses (24–32Credits) 
➢ MultidisciplinaryCourses(12Credits) 
➢ AbilityEnhancementCourses(AEC)(10Credits) 
➢ SkilledEnhancementCourses(SEC)(10Credits) 
➢ ValueAddedCourses(8Credits) 
➢ On-theJobTraining(12 Credits) 
➢ ResearchProjects/Dissertation(12Credits). 

 
MINIMUMCREDITREQUIREMENTSTOAWARDDEGREEUNDEREACHCATEGORY 

 

 
Sr. 
No. 

 
BroadCategoryof Course 

MinimumCreditRequirement 

3YearsUG 4YearsUG 

No. of 
Papers 

Total 
Credits 

No. of 
Papers 

Total 
Credits 

1 
Major (Core) Courses (With 
Internship) 

16+1 68 22+1 92 

2 Minor(Elective)Courses 6 24 8 32 

3 
Multidisciplinary/Interdisciplinary/ 
Allied Courses (MDC) 

3 12 3 12 

4 AbilityEnhancementCourses(AEC) 5 10 5 10 

5 SkilledEnhancementCourses(SEC) 5 10 5 10 
6 ValueAdded Courses(VAC) 4 8 4 8 
7 OJT/ResearchDissertation - - - 12 

 TOTAL CREDITS  132  176 
9 Vocational/ExitCourses  04   

 
CURRICULARCOMPONENTSOFTHEUNDERGRADUATEPROGRAMME 
The curriculum consists of major stream courses, minor stream courses and courses from other 
disciplines, language courses, skill courses, and a set of courses on Environmental education, 
understanding India, Digital and technological solutions, Health & Wellness, Yoga education, and 
sportsandfitness.Attheendofthesecondsemester,studentscandecideeithertocontinuewiththe chosen 
major or request a change of major. The minor stream courses include vocational courses which 
will help the students to equip with job-oriented skills. 

Major(Core)Courses(68-92Credits): 
The major would provide the opportunity for a student to pursue in-depth study of a particular 
subjectordiscipline.Studentsmaybeallowedtochangemajorwithinthebroaddisciplineattheend 
ofthesecondsemesterbygivingher/himsufficienttimetoexploreinterdisciplinarycoursesduring the 
first year. Advanced-level disciplinary/interdisciplinary courses, a course in research methodology, 
and a project/dissertation will be conducted in the seventh semester. The final semester will be 
devoted to seminar presentation, preparation, and submission of project 
report/dissertation.Theprojectwork/dissertationwillbeonatopicinthedisciplinaryprogramme of 
study or an interdisciplinary topic. Internship is also included inthis with 4 credits. 

Minor(Elective)Courses(24-32Credits): 
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Studentswillhavetheoptiontochoosecoursesfromdisciplinary/interdisciplinaryminorsandskill- 
based courses relating to a chosen vocational education programme. Students who take a sufficient 
number of courses in a discipline or an interdisciplinary area of study other than the chosen major 
will qualify for a minor in that discipline or in the chosen interdisciplinary area of study. A student 
may declare the choice of the minor and vocational stream at the end of the second semester, after 
exploring various courses. 

Vocational Education and Training: Vocational Education and Training will form an integral part of 
the undergraduate programme to impart skills along with theory and practical. A minimum of 12 
creditswillbeallottedtothe‘Minor’streamrelatingtoVocationalEducationandTrainingandthese 
canberelatedtothemajororminordisciplineorchoiceofthestudent.Thesecourseswillbe useful to find a 
job for those students who exit before completing the programme. 

Multidisciplinary/Interdisciplinary/AlliedCourses(12Credits): 
All UG students are required to undergo 3 introductory-level courses relating to any of the broad 
disciplinesgivenbelow.Thesecoursesareintendedtobroadentheintellectualexperienceandform part 
of liberal arts and science education. Students are not allowed to choose or repeat courses 
already undergone at the higher secondary level (12th class) in the proposed major and minor 
stream under this category. Commerce and Management: Courses include business management, 
accountancy, finance, financial institutions, fintech, etc., 

 
AbilityEnhancementCourses(AEC)(10Credits): 
Modern Indian Language (MIL) & English language focused on language and communication skills. 
StudentsarerequiredtoachievecompetencyinaModernIndianLanguage(MIL)andintheEnglish 
language with special emphasis on language andcommunication skills. The courses aim at enabling 
the students to acquire and demonstrate the core linguistic skills, including critical reading and 
expository and academic writing skills, that help students articulate their arguments and present 
their thinking clearly and coherently and recognize the importance of language as a mediator of 
knowledge and identity. They would also enable students to acquaint themselves with the cultural 
and intellectual heritage of the chosen MIL and English language, as well as to provide a reflective 
understandingofthestructureandcomplexityofthelanguage/literaturerelatedtoboththeMILand 
English language. The courses will also emphasize the development and enhancement of skillssuch 
as communication, and the ability to participate/conduct discussion and debate. 

 
SkillsEnhancementCourses(SEC)(10Credits): 
These courses are aimed at imparting practical skills, hands-on training, soft skills, etc., to enhance 
the employability of students. The institution may design courses as per the students’ needs and 
available institutional resources. 

Value-AddedCourses(VAC)CommontoAllUGStudents(08Credits): 
1. Understanding India: The course aims at enabling the students to acquire and demonstrate the 

knowledge and understanding of contemporary India with its historical perspective, the basic 
framework of the goals and policies of national development, and the constitutional obligations 
with special emphasis on constitutional values and fundamental rights and duties. The course 
would also focus on developing an understanding among student-teachers of the Indian 
knowledge systems, theIndianeducationsystem, and the roles and obligations ofteacherstothe 
nation in general and to the school/community/society. The course will attempt to deepen 
knowledgeaboutand understandingofIndia’sfreedom struggleandof thevaluesand idealsthat it 
represented to develop an appreciation of the contributions made by people of all sections and 
regions of the country, and help learners understand and cherish the values enshrined in the 
IndianConstitutionandtopreparethemfortheirrolesandresponsibilitiesaseffectivecitizensof a 
democratic society. 
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2. Environmental science/education: The course seeks to equip students with the ability to apply 
the acquired knowledge, skills, attitudes, and values required to take appropriate actions for 
mitigatingtheeffectsofenvironmentaldegradation,climatechange,andpollution,effectivewaste 
management,conservationofbiologicaldiversity,managementofbiologicalresources,forestand 
wildlife conservation, and sustainable development and living. The course will also deepen the 
knowledgeandunderstandingofIndia’senvironmentinitstotality,itsinteractiveprocesses,and its 
effects on the future quality of people’s lives. 

3. Digital and technological solutions: Courses in cutting-edge areas that are fast gaining 
prominences, such as Artificial Intelligence (AI), 3-D machining, big data analysis, machine 
learning, drone technologies, and Deep learning with important applications to health, 
environment, and sustainable living that will be woven into undergraduate education for 
enhancing the employability of the youth. 

4. Health & Wellness, Yoga education, sports, and fitness: Course components relating to health 
andwellnessseektopromoteanoptimalstateofphysical,emotional,intellectual,social,spiritual, and 
environmental well-being of a person. Sports and fitness activities will be organized outside the 
regular institutional working hours. Yoga education would focus on preparing the students 
physically and mentally for the integration of their physical, mental, and spiritual faculties, and 
equipping them with basic knowledge about one’s personality, maintaining self-discipline and 
self-control, to learn to handle oneself well in all life situations. The focus of sports and fitness 
components of the courses will be on the improvement of physical fitness including the 
improvement of various components of physical and skills-related fitness like strength, speed, 
coordination, endurance, and flexibility; acquisition of sports skills including motor skills as well 
as basic movement skills relevant to a particular sport; improvement of tactical abilities; and 
improvement of mental abilities. 

TheHEIsmayintroduceotherinnovativevalue-addedcoursesrelevanttothedisciplineor common 
to all UG programmes. 

SummerInternship/Apprenticeship(04Credits): 
A key aspect of the new UG programme is induction into actual work situations. All students will 
alsoundergointernships/Apprenticeshipsinafirm,industry,ororganizationorTraininginlabs 
withfacultyandresearchersintheirownorotherHEIs/researchinstitutionsduringthesummer term. 
Students will be provided with opportunities for internships with local industry, business 
organizations, health and allied areas, local governments (such as panchayats, municipalities), 
Parliament or elected representatives, media organizations, artists, crafts persons, and a wide 
variety of organizations so that students may actively engage with the practical side of their 
learningand,asaby-product,furtherimprovetheiremployability.Studentswhowishtoexitafter the 
first two semesters will undergo a 4-credit work-based learning/internship during the summer 
term in order to get a UG Certificate. 

1. Communityengagementandservice:Thecurricularcomponentof‘communityengagementand 
service’ seeks to expose students to the socio-economic issues in society so that the theoretical 
learnings can be supplemented by actual life experiences to generate solutions to real-life 
problems.Thiscanbepartofsummertermactivityorpartofamajororminorcoursedepending upon 
the major discipline. 

2. Field-based learning/minor project: The field-based learning/minor project will attempt to 
provide opportunities for students to understand the different socio-economic contexts. It will 
aimat givingstudents exposure to development-related issues in rural and urban settings. It will 
provide opportunities for students to observe situations in rural and urban contexts, and to 
observeandstudyactualfieldsituationsregardingissuesrelatedtosocioeconomicdevelopment. 
Studentswillbegivenopportunitiestogainafirst-handunderstandingofthepolicies,regulations, 
organizationalstructures, processes, and programmesthatguidethe developmentprocess. They 
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wouldhavetheopportunitytogainanunderstandingofthecomplexsocio-economicproblemsin the 
community, and innovative practices required to generate solutions to the identified problems. 
This may be a summer term project or part of a major or minor course depending on the subject 
of study. 

ResearchDissertation(12Credits) 
Students choosing a 4-Year Bachelor’s degree (Honours with Research) are required to take up 
research projects in the Major discipline under the guidance of a faculty member. The students are 
expected to complete the Research Project in the seventh and eighth semester. The research 
outcomes of their project work may be published inpeer-reviewed journals or may be presented in 
conferences /seminars or may be patented. 

Other Activities: 
This component will include participation in activities related to National Service Scheme (NCC), 
National Cadet Corps (NCC), adult education/literacy initiatives, mentoring school students, and 
other similar activities. 

Pedagogicalapproaches: 
The Learning Outcomes-Based Approach to curriculum planning and transaction requires that the 
pedagogical approaches are oriented towards enabling students to attain the defined learning 
outcomesrelatingtothecourseswithinaprogramme.Theoutcome-basedapproach,particularlyin the 
context of undergraduate studies, requires a significant shift from teacher-centric to learner- 
centricpedagogies,andfrompassivetoactive/participatorypedagogies.Everyprogrammeofstudy 
lendsitselftothewell-structuredandsequencedacquisitionofknowledgeandskills.Practicalskills, 
includinganappreciationofthelinkbetweentheoryandpractice,willconstituteanimportantaspect of 
the teaching-learning process. Teaching methods, guided by such a framework, may include 
lectures supported by tutorial work; practicum and field-based learning; the use of prescribed 
textbooks and e-learning resources and other self-study materials; field-based learning/project, 
open-ended project work, some of which may be team-based; activities designed to promote the 
development of generic/transferable and subject- specific skills; and internship and visits to field 
sites, and industrial or other research facilities etc. 

INFRASTRUCTUREREQUIREMENT: 
The Departments offering a 4-year UG Degree (Honours with Research) must have the required 
infrastructuresuchasthelibrary,accesstojournals,computerlabandsoftware/statisticalsoftware and 
at least two permanent faculty members who are recognized as Ph.D. supervisors. The 
Departments already recognized for conducting the Ph.D. programme may conduct a 4-year UG 
Degree (Honours with Research) without obtaining any approval from the affiliating University. 

 
Government of Gujarat will prepare and release Standard Operating Procedure (SOP) 
instructions and eligibility criteria for all its institutions who can offer courses in Fourth year. 
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FACULTYOFCOMMERCE,SAURASHTRAUNIVERSITY,RAJKOT 
Ordinances&RegulationsfortheDegree ofBachelorofCommerce(B.Com.) (As 

Per NEP 2020) : With Effective From June 2023 

ORDINANCESANDREGULATIONS: 
Ordinances & Regulations forthe Degree ofBachelorofCommerce (B.Com.)(As Per NEP 2020) are as 
under: 

 
O.GEN.B.COM.–1: 
A candidate for the Degree of Bachelor of Commerce (B.COM.) must have passed the higher 
secondary (12thstandard) school certificate examination of the Gujarat Secondary and Higher 
Secondary Education Board or an examination recognized as equivalent there to with the 
attainments of subject/subjects mention and will be required to pass all six Semester End 
ExaminationsfortheDegreeofBachelorofCommerceandforthe4YearDegreeofBachelorof 
Commerce (Honours/Honours with research) students will be required to pass all eight 
Semester End Examinations. 

 
O.GEN.B.COM.–2: 
DefinitionsofKeyWords: 

1. Academic Year: A semester comprises 90 working days and an academic year is divided 
into two semesters. 

2. Course: Usually referred to, as ‘papers/subject’ is a component of a programme. All 
courses needcarry the same Weightage. The courses should define learning objective and 
learning outcomes. A course designed to comprise lectures outreach activities/ project 
work/ viva/seminars/assignment/presentationsetc.oracombinationofsomeofthese. 

3. Programme:AneducationalprogrammeleadingtoawardoftheCertificateinCommerce, 
Diploma in Commerce, Degree certificate and Honours or Honours with Research Degree. 

4. MajorDiscipline:Majordisciplineisthedisciplineorsubjectofmainfocusandthedegree 
willbeawardedinthatdiscipline.Studentsshouldsecuretheprescribednumberofcredits 
(about 50%of total credits) through major/core courses in the major discipline. 

5. Minor discipline: Minor discipline helps a student to gain a broader understanding 
beyond the major discipline. For example, if a student pursuing an Accountancy major 
obtains a minimum 50% of total credits of minor from a bunch of courses in Business 
Management,thenthestudentwillbeawardedB.Com.degreeinAccountancywithaMinor in 
Business Management. 

6. Multidisciplinary Courses: These courses are intended to broaden the intellectual 
experience and form part of liberal arts and science education. 

7. Ability Enhancement Courses: The courses aim at enabling the students to acquire and 
demonstrate the core linguistic skills, including critical reading and expository and 
academic writing skills, that help students articulate their arguments and present their 
thinkingclearlyandcoherentlyandrecognizetheimportanceoflanguageasamediatorof 
knowledge and identity. 

8. Skills Enhancement Courses: These courses are aimed at imparting practical skills, 
hands-ontraining,softskills,etc.,toenhancetheemployabilityofstudents.Theinstitution may 
design courses as per the students’ needs and available institutional resources. 

9. Value-Added Courses: The course aims at enabling the students to acquire and 
demonstrate the knowledge and understanding of contemporary India with its historical 
perspective,thebasicframeworkofthegoalsandpoliciesofnationaldevelopment,andthe 
constitutionalobligationswithspecialemphasisonconstitutionalvaluesandfundamental 
rights and duties. 
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10. Summer Internship /Apprenticeship: key aspect of the new UG programme is 
induction into actual work situations. All students will also undergo internships / 
Apprenticeships in a firm, industry, or organization or Training in labs with faculty 
and researchers in their own orother HEIs/research institutionsduring thesummer 
term. Students will be provided with opportunities for internships with local 
industry,businessorganizations,healthand allied areas, local governments (such as 
panchayats, municipalities), Parliament or elected representatives, media organizations, 
artists, crafts persons, and a wide variety of organizations so that students may actively 
engage with the practical side of their learning and, as a by-product, further improve their 
employability. 

11. VocationalCourses:VocationalEducationandTrainingwillforman integralpartof the 
undergraduate programme to impart skills along with theory and practical. 

12. ResearchDissertation:Studentschoosinga4-YearBachelor’sdegree(Honourswith 
Research) are required to take up research dissertation under the guidance of a 
faculty member. The studentsare expected to complete the Research Dissertation in 
the eighth semester. 

13. Choice Based Credit System (CBCS) provides an opportunity for the students to 
choose courses from the prescribed pool of courses comparing Major/Core, 
Minor/Elective of Skills Based(Vocational) courses etc. 

14. Credit: It determines the number of hours of instruction required per week over the 
durationofasemester.Onecreditisequivalenttoonehourofteachingperweek,One 
creditfortutorialworkmeansonehourofengagementperweek,Aone-creditcourse in 
practicum or lab work, community engagement and services, and fieldwork in a 
semester mean two- hour engagement per week, A one-credit of Seminar or 
Internship or Studio activities or Field practice/projects or Community engagement 
and service means two-hour engagements per week. 

15. Credit Scheme: A Credit Scheme is a formal mechanism for awarding credits in 
respect of learning achievements. 

16. CreditAccumulation:Thecreditwouldbegivenforeverykindoflearningwhichare of 
each qualification and these credits can be accumulated in Academic Bank of Credits 
(ABC). 

17. Credit Storage: ABC shall enable an individual to digitally keep record of all the 
learning acquired and accumulated in terms of credits points throughout life in a 
commonaccountirrespectiveoftypesoflearningi.e.academic,vocationaltrainingor 
experiential. 

18. Credit Transfer: Credit Transfer is a processby which credits are recognized by the 
concerned awarding body and mutual acceptance of credits between two entities. 
Theremay be rules framed for the same. 

19. Credit Level: Credit Level defined on the basis of the cumulative number of years of 
learning with assessment. 

20. CreditFramework:CreditFrameworkmeanstheframework,builttomeasureunits of 
education, skills, and learning credits for a student to achieve the competency for 
performing a jobrole successfully or efficiently. 

21. Assessment:Assessmentistheprocessofdeterminingthatthelearnerhasachieved 
theoutcomesofthemodule.Nocreditcanbeearnedbythelearnerunlessprogramme is 
assessed for the achievement of outcome of a programme. 

22. Assessment Band: NCRF level be equated with the assessment mandatory stage of 
academic, vocational or experiential learning which must be cleared by the learner. 
Clubbing of levels (If any between two mandatory stage) has been referred as 
Assessment band. 

23. LevelofCourses:UGcoursesshallbecodedbasedonthelearningoutcomes,levelof 
difficulties and academic rigors. The Coding structure may be 0-99 (Pre-requisite 
level),100-199 (Foundation or Introductory level), 200-299 (Intermediate level), 
300-399(Higherlevel)and400-499(Advancedlevel),500-599(Firstyearcourse 
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fortwoyearsMaster Degree Programme), 600- 699 (Second year course for two years 
Master Degree Programme), 700-799 & above (Courses of Doctoral students). 

24. Learning Outcomes: Learning Outcomes represent what a learner knows, 
understands and is able to do on a completion of a learning process. It would be 
expressed in terms of knowledge, skills and competence. 

25. Letter Grade: It is an index of the performance of students in a said course. Grades 
are denoted by letters O, A+, A, B+, B, C, P, F and Ab. 

26. CreditPoint:Itistheproductofgradepointandnumberofcreditsforacourse. 
27. Semester Grade Point Average (SGPA): It is a measure of performance or work 

doneinasemester. It is ratio of total credit points secured by a student in various 
courses registered inasemesterandthetotalcoursecredits takenduringthatsemester. It shall 
be expressed up to two decimal places. 

28. Cumulative Grade Point Average (CGPA): it is a measure of overall cumulative 
performance of a student over all semesters. The CGPA is the ratio of total credit 
pointssecuredbyastudentinvariouscoursesinallsemestersandthesumofthetotal 
credits of all courses in all the semesters. It is expressed up to two decimal places. 

 
O.GEN.B.COM.–3: 
B.Com. Degree programme is of three/four academic year’s duration consisting of six/eight 
semesters, whichwill be required to be completed within 7years fromthe date ofhis/herfirst 
admission in the First Semester. 

 
O.GEN.B.COM.–4: 
B.Com. Three years (six semesters)/ Four years (eight semesters) Degree programme is a 
regular fulltime programme. A student can pursue two full time academic programmes in 
physical mode provided that in such cases, class timing for one programme do not overlap the 
classtimingsoftheotherprogramme(As perOrd.Gen.27).Studentscanpursuetwoacademic 
programmes, one in full time and physical mode and another in Open and Distance Learning 
(ODL)/ Online mode; or up to two ODL/Online programmes simultaneously. 

 
O.GEN.B.COM.–5: 
MediumofInstruction&ExaminationshallbeEnglish,HindiorGujaratiasthecasemaybewhich will 
not be changed during the entire Degree programme. 

 
O.GEN.B.COM.–6: 
B.Com.ProgrammeoftheUniversityasperNEP2020isimplementedalongwiththeContinuous and 
Comprehensive Evaluation (CCE) and minimum attendance is at least 80% attendance. 
O.GEN.B.COM.–7: 
Students will have to comply with the requirements relating to physical Training, Athletics, 
Sports, N.C.C. or N.S.S. or Swachh Bharat Abhiyan / Major Sports or Shram Dan Yojana of 
government of Gujarat as the case may be. 

 
O.GEN.B.COM.–8: 
Admissiongrantedbytheaffiliatedcollege/institutiontoanystudentshallbeprovisionaltillthe 
enrolment/registration/enlistment is made by the University & in case admission is granted at 
theriskofstudent onthebasisofprovisionaleligibilitycertificatetheconditions& instructions 
givenbytheUniversityCircularpublishedfromtimetotimeshouldbecompliedwithinthetime 
limitfixedbytheUniversity,termkeptbythesuchastudentwillbeforfeitedandnofeesonany account 
will be refunded. 

 
O.GEN.B.COM.–9: 
Alladmittingauthority(IncludingtheCollege/UniversityDepartment/P. G.Centre/Instituteor 
centralizedadmissioncommitteeetc.)willhavetostrictlyobservetheprovisionsofreservation 
policyoftheGovt./U.G.C./RehabilitationCouncilofIndiaetc. beforeadmissionprocessisunder 
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taken the authority will ascertain quota & number of seats available for reserved class 
candidates and allotted to the eligible candidates. The data based information should also be 
provided to the University only after conclusion of entire process of admission. 

 
O.GEN.B.COM.–10: 
ThemainaimoftheNEP-2020istofacilitateMultipleEntryandExitoptionswithUGcertificate/ UG 
diploma/ or degree, depending upon the number of credits secured. The Entry and Exit options 
for students, who enter the B.Com. programme, are as follows: 

 
1STYEAR: 
Entry 1: The entry requirement for Level 4.5 is Higher Secondary School Leaving Certificate 
obtained after the successful completion of Grade 12 and should meet the entrance 
requirements, availability of seats, admission and fees regulations of the institutions. A 
programmeofstudyleadingtoentryintothefirstyearoftheBachelor’sdegreeisopentothose 
whohavemettheeligibilityrequirements,includingspecifiedlevelsofattainmentatthehigher 
secondary level of education specified in the programme admission regulations. Admission to 
the Bachelor degree programme of study is based on the evaluation of documentary evidence 
(includingtheacademicrecord)oftheapplicant’sabilitytoundertakeandcompleteaBachelor’s 
degree programme. 

Exit 1: UG Certificate: A UG certificate shall be awarded if a student exit at the end of year one 
(two semesters) after successfully securing 44 credits. The student also needs to secure 4 
additional credits in summer internship/Apprenticeship in the major discipline or 
multidiscipline offered course. These students are allowed to re-enter the degree programme 
withinthreeyearsandcompletethedegreeprogrammewithinthestipulatedmaximumperiod of 
seven years. 

 
2NDYEAR: 
Entry 2. The entry requirement for Level 5.0 is a Certificate in Commerce obtained from any 
institutionaftercompletingthefirstyear(twosemesters)oftheundergraduateprogrammeand 
meet the entrance requirements, availability of seats and admission and fees regulations of the 
institutions. 

 
Exit 2: UG Diploma: A UG diploma shall be awarded if a student exit after two years (four 
semesters) after successfully securing 88 credits from level 4.5 to 5.0, with 44 credits at level 
5.0. The student also needs to secure 4 additional credits in summer 
internship/Apprenticeship in major discipline or multidiscipline offered course. These 
students are allowed to re-enter within a period of three years and complete the degree 
programme within the maximum period of seven years. 

 
3RDYEAR: 
Entry3.TheentryrequirementforLevel5.5isaUGDiplomaobtainedfromanyinstitutionafter 
completing two years (four semesters) of the undergraduate and meet the entrance 
requirements, availability of seats and admission and fees regulations of the institutions. 

 
Exit3:Onsuccessfulcompletionofthreeyears,therelevantBachelorofCommerceDegreeshall be 
awarded (Level 5.5). A Bachelor’s degree requires minimum 132 credits from levels 4.5 to 5.5, 
with minimum 44 credits at level 4.5, minimum 44 credits at level 5.0, and minimum 44 
credits at level 5.5. 

 
4THYEAR: 
Entry 4. A student seeking admission to a 4-year bachelor of commerce degree 
(Honours/Honours with Research) (Level 6.0) in a specified field of learning, must have 
completedallrequirementsoftherelevantthree-yearbachelorofcommercedegree(Level5.5) 
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and meettheentrancerequirements,availabilityofseatsand admissionand feesregulationsof the 
institutions. 

After completing the requirements of a three-year Bachelor’s degree programme, candidates 
shall be allowed to continue studies in the fourth year of the undergraduate programme to 
pursue and complete the Bachelor’s degree in Honours and candidates who meet a minimum 
75% shall be allowed to continue studies in the fourth year of the undergraduate programme 
to pursue and complete the Bachelor’s degree in Honours with Research. 

 
Exit 4: 4-year UG Degree (Honours): A four-year UG Honours degree in the major discipline 
will be awarded to those who complete a four-year degree programme with 176 credits and 
have satisfied the credit requirements including 12 credits from O-J-T or equivalent courses. 

 
4-year UG Degree (Honours with Research): Students who secure 75% marks and above in 
the first six semesters and wish to undertake research at the undergraduate level can choose a 
research stream in the fourth year. They should do a research dissertation under the guidance 
of a faculty member of the University/College. The research dissertation will be in the major 
discipline. The students, who secure 176 credits, including 12 credits from a research 
dissertation, are awarded UG Degree (Honours with Research). 

SummaryofMultipleExit System: 
 

 
1 

 
UG Certificate 

UGCertificatewillbeawardedwhenastudentexitsafter 
completionoffirstyearwith44creditsalongwithsuccessfully 
completion of vocational course of 4 credits. 

 
2 

 
UG Diploma 

UGDiplomawillbeawardedwhenastudentexitsaftercompletion 
ofsecondyearwith88creditsalongwithsuccessfullycompletion of 
vocational course of 4 credits. 

3 UG Degree 
BachelorofCommerceDegreewillbeawardedwhenastudent exits 
after completion of 3 years with 132 Credits. 

4 
UGDegree 
Honours 

BachelorofCommerceDegree(Honours)willbeawardedwhena 
student exits after completion of 4 years with 176 Credits. 

 
5 

UG Degree 
Honourswith 

Research 

Bachelor ofCommerceDegree(HonourswithResearch)willbe 
awardedwhenastudentexitsaftercompletionof4yearswith 
176Creditsincluding12creditsfromaresearch dissertation. 

 
O.GEN.B.COM.–11: 

TheDepartmentsofferinga4-yearUGDegree(HonourswithResearch)musthavetherequired 

infrastructure such as the library, access to journals, computer lab and software/statistical 

softwareandatleasttwopermanentfacultymemberswhoarerecognized asPh.D.supervisors. 

TheDepartmentsalreadyrecognizedforconductingthePh.D.programmemayconducta4-year UG 

Degree (Honours with Research) without obtaining any approval from the affiliating 

University. Follow the instructions and eligibility criteria as per Standard Operating 

Procedure (SOP) released by Government of Gujarat for all its institutions who can offer 

courses in Fourth year. 

 
O.GEN.B.COM.–12: 

Lateral entry in different institutions:A student who wants to change the institution in 

continuation of academic year, he/she can change the institution based on minimum 70% 

matching of course curriculum and meet the entrance requirements, availability of seats and 

admission & fees regulations of that HEIs. All other conditions will be application to complete 

the programme. 
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O.GEN.B.COM.–13: 
A regular candidate of an affiliated college having obtained minimum marks for passing in CCE 
(i.e. 36%out of 50) and SEE (i.e. 36% out of 50) or more but fails to obtain minimum 36% 
aggregatemarkswillberequiredtore-appearinboththecomponentvizCCEandSEE.Insucha case 
candidate will not be required to keep term for the respective semester. The marks of the 
examination in which the student has passed will be carried forward. 

No 
Theory 
(SEE) 

Internal 
(CCE) 

Result RequiretoAppearinExam 

1 Pass Pass Pass N.A. 
2 Pass Fail Fail InternalOnly 
3 Fail Pass Fail TheoryOnly 
4 Fail Fail Fail Both(Theory&Internal) 

 
O.COM.–1 
Admission to the First Semester Bachelor of Commerce will be granted to an applicant who is 
eligible to apply for admission to the First Semester of B.Com. as per University rules strictly in 
orderofmerit determined on the basis ofmarks whichis taken into account while determining 
thepercentagebytheexaminingauthority.Preferencewillbegiventothosewhohavepass 
H.S.C.(Std.12thCommerce)examinationintheimmediateprecedingyear. 

 
O.COM.–2 
Defence personnel dependent or from any other recognized university who has on account of 
transfer from other state to the state of Gujarat passed First or Second year examination by 
obtaining 40% of marks or equivalent grade under three years Degree programme from other 
recognizedUniversityshallbeeligibletoobtainadmissioninsemester–IIIorV(asthecasemay be) 
Provided.: 

- That the exam & subjects with which he/she has passed above said examinations are the 
same or comparable/convertible with the teaching & examination scheme of the 
University. 

- That if he/she applies for admission in the mid of semester but within 15 days from the 
date of his/her parents joining in the state of Gujarat, the deficiency in attendance up to 
25% will be condoned by the principal of the concerned affiliated college. 

- Admitted candidate will have to keep terms for semester – III to VI or V & VI as a regular 
other candidate & all applicable provisions of the University Ordinances & Regulations & 
Rules shall apply to the candidate. 

- Theresultofsuchacandidateattheendofsemester–III,IV&Vwillbedeclaredinnormal course 
with other candidates result. The result of semester VI (Final semester) will be 
declaredbyconvertingpercentageofmarksorgradewhichcandidatehasobtainedatthe 
examination of other University in first/second year as per provisions contained in 
Curriculum as per NEP 2020 introduced by the University w.e.f. academic year 2023- 
2024. 

 
O.COM.–3 
If a candidate fails to obtain minimum marks for passing in particular course / subject at 
University Semester End Examination, he/she will be required to reappear in that 
course/subject without keeping term for that semester. The candidate will have to reappear in 
thesemesterendexaminationbypayingfreshexaminationfeealongwithapplicationformsuch 
candidate when he/she obtains minimum or more than minimum marks for passing in the 
subject/coursehis/hermarksofreappearancewillbecarryforwardedfordetermininghis/her 
class/CGPA. 
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O.COM.–4 
Thirty percent marks of internal evaluation shall be within the exclusive pure view of the 
concerned affiliated college which requires purity, transparency accuracy in the evaluation & 
assessment of students. Benefits of Re-assessment scheme will not be made available to the 
students in this regard. 

O.COM.–5 
To successfully complete a course, candidate will be required to obtain minimum 36% of 50 
mark in CCE (Internal) examination as well as 36% of 50 marks in Semester End Evaluation 
(Externalexamination)andshouldhavealsoobtained36%ofmarksin aggregateineachofthe course 
and necessary credits as prescribed in the Curriculum/syllabus. 

R.COM.–1 
ThecandidateadmittedtothefirstsemesterofB.Com.willbeeligibletoappearattheUniversity 
Semester End Examination provided he/she fulfils all the conditions, mentioned in the 
Ordinances, Regulations & rules of the University. 

R.COM.–2 
The scheme of examination and distribution of marks for the various subjects of study at the 
First,Second,Third,Fourth,FifthandSixth,SeventhandEighthsemesterofB.Com.Examination 
under three years/four years course will be the same as shown in the Course Structure. 

R.COM.–3 
Candidates desirous of appearing at the any Semester End Examination for B.Com. Degree 
examination, must forward their applications in the prescribed from accompanied by a 
certificateofattendancetotheRegistraroftheUniversitythroughthePrincipalofthecollegeon or 
before the date prescribed for the purpose. 

R.COM.–4 
MarksandCredit Hours: 

(1) 4 Credit Theory Course: Total marks of each theory course are 100 (University 
Examinationof50Marks+InternalExaminationof50Marks).Totalcredit/lecturehours of 
each course are 60. 

(2) 2 Credit Theory Course: Total marks of each theory course are 50 (University 
Examinationof25Marks+InternalExaminationof25Marks).Totalcredit/lecturehours of 
each course are 30. 

R.COM.–5 
Students can choose courses from the available Pool of Course for B.Com. Semester I to VIII 
(Level 4.5 to 6) is as under: 

(1) MAJOR COURSES: 
Thestudentsareexpectedtocomplywithaparticulardiscipline/field/domain.Course/Subject 
thatismandatoryforastudenttostudyasacorerequirementistermedasMajor(Core)Course. This 
course would provide opportunity for a student to pursue in-depth study of a particular 
subjectordiscipline.Studentsmaybeallowedtochangemajorwithinthebroaddisciplineatthe end 
of the second semester by giving her/ him sufficient time to explore interdisciplinary courses 
during the first year. Major courses may be in Botany, Zoology, Chemistry, or a combination of 
these three courses (i.e., life science). 

 
Attheendofthesecondsemester,studentscandecideeithertocontinuewiththechosenmajor or 
request a change of major provided he fulfils the eligibility criteria for changing stream. 

The Minor courses include vocational courses which will equip the students with job-oriented 
skills. 
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Change of Major: Students can opt for a change of major within the broad discipline (Natural 
and Physical Sciences, Mathematical, Statistics, and Computational Sciences, Library, 
Information and Media Sciences, Commerce and Management, and Humanities and Social 
Sciences) at the end of the first year. 

 
Astudent,whohasplannedtopursueB.Sc.Physicsinfirstyear,ifhe/shewantstochangeto 
B.A.Hindiafteroneyearofstudy,institutecanallowhimtocontinuetopursuehis/herstudyin 
B.A.Hindi,providedthefulfilmentofentryeligibilitycriteria,availabilityofseats,assessmentof 
capacityofstudents,andbyprovidingtherequiredextracourse/bridgecourses(astudentmay 
besuggestedtoattendtheongoingclasses/extraclasseswhichhehasmissedin1styear).After three/ 
four years of study, he/ she will be awarded with UG Degree/ Honours/ Honour with research 
in Hindi. 

 
If he/ she exits after 1st year of study in B.Sc. Physics, he will be awarded UG Certificate in 
Physics. 

SingleMajor/DoubleMajor: 
Bachelor’s Degree Programmes with Single Major: A learner must secure a minimum 50% of 
total credits (68/92 credits) from the major discipline courses for the 3-years/4-years 
bachelor’s degree to be awarded a single major degree. 

 
For example, in a 3-year UG programme, total number of credits to be earned is 132, a student 
of Economics with a minimum of 66 credits will be awarded a B.Sc. in Economics with a single 
major.Similarly,ina4-yearUGprogramme,totalnumberofcreditstobeearnedis176,astudent of 
Economics with a minimum of 88 credits will be awarded a B.Sc. (Honours/Honours with 
Research) in Economics in a 4-year UG programme with single major. 

Bachelor’sProgrammeswithDoubleMajor:Alearnermustadditionallysecureaminimum40% of 
total credits (53/70 credits) from the second major discipline specific courses for the 3- 
years/4-yearsbachelor’sdegreetobeawardedadoublemajordegree.Inshort,studentcanopt two 
major (core) subjects as per their own choices. 

 
Themainreasonfordoublemajorstudyistohaveagripovertwosubjectswhichwouldgivethe student 
an edge in the job market. Moreover, in order to study one discipline, a student must have prior 
knowledge of another discipline. 

 
For example, the knowledge of mathematics isimportant to the studyof economics. In a 3-year 
UGprogramme,thetotalnumberofcreditstobeearnedis132,astudentofMathematicswitha 
minimum of 53 credits will be awarded a double major B.Sc. in Economics with Mathematics. 
Similarly, in a 4-year UG programme, the total number of credits to be earned is 176, a student 
of Mathematics with a minimum of 70 credits will be awarded a double major B.Sc. 
(Honours/Honours with Research) in Economics with Mathematics ina 4-year UG programme. 

 

Discipline Courses(Major) 

Commerce 1. Accountancy 
2. Accountingand Finance 
3. AdvancedBusinessStudies 
4. Aviation,Hospitality&

Travel 
5. BankingandInsurance 
6. Business Administration 
7. Business Economics 
8. Business Intelligence 

13. CompanyandCompensation 
Law 

14. Economics 
15. FinanceAndFinancialMarket 
16. FinancialMarkets 
17. Indian Institute of 

Sustainability 
18. LabourManagement 
19. ManagementStudies 
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 9. Business Law 
10. Business Management 
11. CommerceandBusiness 

Management 
12. CooperativeManagement 

and Rural Studies 

20. Maritime Management 
21. Mass Communication 
22. ProfessionalTraining 
23. PublicPolicyandGovernance 
24. Statistics 
25. Tourism and Travel 

Management 

(2) MINORCOURSES: 
It is very specific or specialized or advanced or supportive to the discipline/ subject of study or 
whichprovidesanextendedscope,orwhichenablesexposuretosomeotherdiscipline/subject/ 
domain or nurtures the candidate’s skills. It may be same or other discipline specific. 

Studentswillhavetheoptiontochoosecoursesfromdisciplinary/interdisciplinaryminorsand 
skillbased courses relating to a chosen vocational education programme. Students who take 
enoughcoursesinadisciplineoraninterdisciplinaryareaofstudyotherthanthechosenmajor will 
qualify for a minor in that discipline or in the chosen interdisciplinary area of study. A student 
may declare the choice of the minor and vocational stream at the end of the second semester, 
after exploring various courses. 

 
1. 50%ofthetotalcreditsfromminorsmustbesecuredintherelevantsubject/discipline 

and another 
2. 50%ofthetotalcreditsfromaminorcanbeearnedfromanydisciplineasper 

students’choice. 
 

VOCATIONAL EDUCATION AND TRAINING: Vocational Education and Training will form an 
integral part of the undergraduate programme to impart skills along with theory and practical. 
3courses (12credits)underminorcategory, shall be offered whichwillbe related to the major or 
minor discipline or choice of the student. These courses must be aligned with NationalSkills 
Qualification Framework (NSQF). 
ListofVocationalCourses 

Discipline VocationalCourses 

Commerce 1. Business 
Administration 

2. Office Secretary 
Training 

3. Marketing
 &
Salesmanship 

4. Accountancy& Auditing 
5. Accounting&Taxation 
6. Small & Medium 

Enterprises 

7. Retail 
8. Office Assistantship 
9. FinancialMarket Management 
10. Insurance& Marketing 
11. Stenography & Computer 

Applications 
12. Banking&FinancialServices 

 
(3) MULTIDISCIPLINARYCOURSES: 
All ug students are required to undergo 3 introductory-level courses (4 credits of each course) 
Relatingtoanyofthebroaddisciplinesgivenbelow.Thesecoursesare intendedtobroadenthe 
Intellectual experience and form part of liberal arts and science education. Students are not 
allowed To choose or repeat courses already undergone at the higher secondary level (12th 
class) in the Proposed major and minor courses of the same level under this category. 

 

Discipline MDCCourses 
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Commerce 1. PhilosophyandManagement 
Studies 

2. Sports and Health Care 
Management 

3. GreenManagement 
4. CloudAccounting 
5. ApplicationofStatisticsin 

Economics 
6. Gandhian Economics and 

Rural Development 
7. Technical Communication 

Management 

8. Mathematicsfor Commerce 
9. Econometrics 
10. ForensicAccounting 
11. HistoryofStatistics 
12. CorporateCommunication 
13. WelfareEconomics 
14. AgricultureEconomics 
15. IndustrialEconomics 
16. EnvironmentalEconomics 
17. Sportonomics 
18. RuralEconomics 
19. HealthEconomics 

 
(4) ABILITYENHANCEMENTCOURSE(AEC) 
These courses shall be offered in combination of courses like Modern Indian Language (MIL) & 
English language focused on language and communication skills. The aim of these courses is to 
acquire and demonstrate the core linguistic skills, includingcriticalreadingand expositoryand 
academic writing skills to the students. 

 
TheHEIsmayintroducecoursesrelevanttothedisciplineorcommontoallUGprogrammes.List 
offewAECcoursesareasbelow.HEIscaneitherchoosecoursefromthelistordefinethecourse by 
their own way. 

A.ModernIndian Languages 
Assamese Bangla Bodo Dogri 
Gujarati Hindi Kashmiri Kannada 
Konkani Maithili Malayalam Manipuri 
Marathi Nepali Oriya Punjabi 
Tamil Telugu Santali Sindhi 
Urdu Sanskrit  

 

B.EnglishLanguagesandothercourses 
1. PracticalEnglish,JournalisticWriting 
2. FunctionalGrammarandComposition 
3. JournalisticWriting 
4. EnglishandCommunicationSkills 
5. BusinessCommunication 
6. MarketingandMasscommunication 
7. Translation andinterpretationinGuajaratito English 
8. PersonalityDevelopment 
9. EnvironmentConservation&Disaster Management 
10. LifeSkills 
11. PublicSpeaking 

 
(5) SKILLSENHANCEMENTCOURSES(SEC): 
Thesecoursesareaimedatimpartingpracticalskills,hands-ontraining,softskills,lifeskills,etc., to 
enhancetheemployabilityof students. 

 
TheHEIsmayintroducecoursesrelevanttothedisciplineorcommontoallUG programmes. 
ListofSECCourses: 

• PresentationSkills 
• TeamBuilding 

• Web Development and 
Designing 

• BakeryandConfectionery 
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• Stress Management 
• PersonalityDevelopment 

• TimeManagement 
• PromptEngineering 
• TallyAccounting 
• PhotographyandEditing 
• Office Management 
• HRAnalytics 
• OrganicFarming 
• WealthManagement 
• PortfolioManager 
• FamilyBusiness 
• Management 
• Mobile Repairing 
• PublicSpeaking 
• SocialandLifeSkills 
• Beautician 
• Holisticwellbeing 
• FashionDesigning 
• CreativeWriting 
• ArtofTranslation 
• ITSkills&Data Analysis 
• BasicIT Tools 
• AdvanceSpreadsheetTools 
• StatisticalSoftwarePackage 
• FinancialDatabasedand 
• AnalysisSoftware 
• Essentialsof Python 
• DigitalMarketing 
• SocialMedia Marketing 

• GraphicsDesigningand Animation 
• EntrepreneurshipSkills 
• CateringManagement 
• RadioJockey 
• MeditationandYoga 
• TourismManagement 
• Temple Management 
• workingwithPeople 
• LifeSkillsEducation 
• Financefor Everyone 
• PersonalFinancialPlanning 
• YogainPractice 

• Cyber Sphere and Security: Global 
Concerns 

• Childcare Management 
• SoundEngineering 

• Game Designing 

• ForeignLanguage 

• EnvironmentalAuditing 

• ElectronicProduct Testing 

• Innovation and 
Entrepreneurship 

• WebdesignandDevelopment 
• Introduction to cloudcomputing 

• Lab Testing and Quality 
Assurance 

• ChemistryLabOperationsand 
Safety Measures 

• Environmentalimpactandrisk 
assessment 

• Chemistry of Cosmetics and 
Hygiene Products 

• SustainabilityReporting 

• DesignThinking 

• LeadershipSkills 

• भारतीयवासु्तववज्ञानकला 

• संसृ्कतअवभनयकला 

• संसृ्कतरंगमंचकला 

• नृत्यनाट्यशास्त्र(भरतमुने:नाट्यशास्त्रानुसार) 

• ६४कला-पररचयएवंप्रावीण्य(वात्स्यायन 
कामसत्रानुसार) 

• पतंजले:-अष्ााांगयोग 

• अवभलेखववद्या 

• संसृ्कतएवंकंप्यरटरकला 

• अनुवादकौशल्यएवंकला 

• वैवदकसाववते्यपयाावरणसंरक्षण-उपायााााः 

• वैवदकसाववते्यकृववकमा 

• वााोडशसंस्कारा: 

• यज्ञववज्ञानम् 

• वलवपववज्ञानम् 

• पाठसंपादनकलावास्तप्रतववज्ञान 

• भावाााप्रवेशे-प्रावीण्यभावााा 

• शुद्धीकरणकौशल्य 

• मंत्ोच्चारवचवकत्सापद्धवत 

• कमाकांडववद्या 

(6) VALUEADDEDCOURSE(VAC): 
The course aims at enabling the students to acquire knowledge and understanding and equip 
them with the ability to apply the acquired knowledge, skills, attitudes, and values to take 
appropriate actions in professional and day to day life. 
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ThesecoursesmayberelevanttoIndianKnowledgeSystem,environmentalscience/education, 
digital and technical solutions and health & wellness, yoga education, sports, and fitness. The 
HEIs may introduce courses relevant to the discipline or common to all UG programmes. 

 
ListofVACCourses: 

 

• NationalServiceScheme(NSS) 
• NationalCadetCorps(NCC) 
• Ayurvedaand Nutrition 
• ConstitutionalValuesand 

Fundamental 
• Duties 
• Sportsand Fitness 
• EmotionalIntelligence 
• DigitalEmpowerment 
• Ethics andCulture 
• Cultureand Communication 
• EthicsandValuesinAncient Indian 

• Traditions 
• FitIndia 
• Gandhiand Education 
• Panchkosha:HolisticDevelopmentof 
• Personality 
• Yoga 
• EnvironmentalStudies 
• ClimateChange 
• RenewableEnergy 
• Water Harvesting 
• HumanValuesand Ethics 
• SustainableDevelopmentandLiving 
• DroneTechnology 
• Deep Learning 
• 3DMachining 
• DataAnalysis 

• SportsforLife 
• SwachhBharat 
• TheArtofBeing Happy 
• VedicMathematics 
• VisualandPerforming Arts 
• IndianBhaktiTraditionCultureand 
• Human Values 

• FineArts 

• Applied Arts 

• LiteratureCultureandCinema 

• CriticalandLogicalThinking 

• Development 
• Indianconstitution 

• EffectiveWasteManagement 
• Conversation of Biological 

diversity 

• Management of Biological 
resources 

• ForestandWildlifeconversation 

• MachineLearning 

• InterpersonalSkills 

• CulturalEventManagement 
• EmotionalIntelligence 

• SocialSkills 

• SpiritualWellbeing 

• ApplicationDesign 

• श्रीमद्भगवतगीता 

• संसृ्कतशासे्त्रमानवलल्ार यावन 

• नीवतशास्त्रएवंसंसृ्कतशासे्त्रमानवमल्ार यावन 

• भारतीयपरंपरायांवनववतववज्ञानम्माभारतस्य- 
अनुशासनपवे- 

• प्रशासननीवताााःमनुसृ्मवतएवंयाज्ञवल्ा्यसृ्मत्यां 

• वनववतजीवनव्यववाराााः 

• नीवतकथायांव्यववारबोधाााः 

• उपववनदेआध्यात्मववद्या 

• संसृ्कतसाववते्यलौवककन्यायााााःइत्यावद 

Studentscanchoosecoursesfromtheabovepoolofthecourses.AsperUGCCurriculumand 
Credit Framework for Undergraduate Programs, it has paved the way to offer a maximum 40% 
of the credit/learning through online courses. The courses shall be approved by institutions as 
per the existing UGC regulations. 

 
Whereas it provides the flexibility to students to switch to alternate modes of learning i.e., 
Offline, ODL, Online Learning and Hybrid mode of learning. 

 
SWAYAM (Study Webs of Active-Learning for Young Aspiring Minds) platform has been made 
available by the Government of India for online courses. The online learning courses available 
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on the SWAYAM Platform will be considered for credit transfer. Any regular student will be 
permitted to opt for only up to 40% of the total courses being offered, through the online 
learning courses provided through the SWAYAM platform. 

 
StudentsoptingforanonlinecourseshallberequiredtoregisterforMOOCs(MassiveOnline 
Open Courses) course/paper through SWAYAM and it will be mandatory for them to share 
necessary information with the college/institution. 

 
StudentscanpursuetheMOOCsonSWAYAMplatformwhichwillbeoffered by: 
➢ UGC(UniversityGrantCommission) 
➢ CEC(ConsortiumofEducationalCommunication) 
➢ IIM-B(IndianInstituteofManagement-Bangalore) 
➢ NPTEL(NationalProgrammeonTechnologyEnhancedLearning) 
➢ IGNOU(IndiraGandhiNationalOpenUniversity) 
➢ NITTTR(NationalInstitutesofTechnicalTeachersandTrainingResearch) 
➢ AICTE(AllIndiaCouncilforTechnicalEducation) 

 
R.COM.–6 
The new curriculum as per NEP 2020 is not only student centric in the teaching-learning 
processes but also in their evaluation process. The evaluation consists of the following two 
components: The component consists of Continuous and Comprehensive Evaluation (CCE) and 
thesecondcomponentconsistsoftheSemesterendexamination.Thedivisionofmarksbetween the 
two shall be 50:50 in the NEP 2020; the evaluation process shall follow the norm that the 
faculty, who teaches the course, shall conduct the Continuous and Comprehensive Evaluation 
(CCE). The concerned faculty shall be accountable for transparency and reliability of 
entire evaluation of the student in the concerned Course. The CAC (College Advisory 
Council) shall announce policy for CCE for all the Courses in the college in the beginning of the 
Semester the same shall be communicated to the students. 

In each course, every credit carries 25 marks, of which 50% marks is assigned for CCE and rest 
50% marks for SEE. The 50% marks assigned to the CCE isdistributed betweenthe continuous 
classroom evaluation and mid-term evaluation. The pattern may be as follow: 

Sr. 

No. 
Evaluation Weightage 

4creditsubjects 

(Marks) 

2creditsubjects 

(Marks) 

 
1 

Continuousand 
Comprehensive 

Evaluation(CCE) 

 
50% 

50 
(AtCollege/Institute 

Level) 

25 
(AtCollege/Institute 

Level) 

 
2 

 
Semester End 

Evaluation(SEE) 

 
50% 

50 

(Examswillbe 
conducted by 

University) 

25 

(Examswillbe 
conducted by 

University) 

TOTAL 100% 100 50 

 
ContinuousandComprehensiveEvaluation(CCE): 
Subject–wiseCCEwillbeundertakenbytheconcernedfacultymember.Themodeofevaluation 
willbedecidedbythefacultymemberconcernedwiththesubject.NormallyCCEconsistsofclass 
participation, case analysis and presentation, assignment, tutorials, slip 
tests(announced/surprised),quizzes,attendanceetc.oranycombinationofthese.Thestudents 
areexpectedtosubmittheiranswerscripts/reportsofinternalevaluationwithinthestipulated time. 
Failure to do so may result in the script not being valued. Another part of CCE consists of mid-
termwrittenevaluation,whichiscompulsoryforallstudents.Itcanbedoneinascheduled manner. 
The duration of the mid-term evaluation shall be one hour. 
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SemesterEndEvaluation(SEE): 
The SEE carries 50% of the marks assigned to a course. SEE shall be of 2 hours for 4 credit 
course and 1 hour in case of 2 credit courses. The controller of the examination will conduct 
theseexaminationns.Papersettingandevaluationwillbedonebytheexternalexaminerstoan extent 
of 50% of the evaluation process. This examination shall be conducted as per a schedule which 
shall be notified in advance. 

Th backlog exam will be conducted twice a year just after the result declared of the semester 
evaluation. Students shall have a second chance to clear their backlog and avoid the burden to 
carry forward the backlog with the next semester exam. 

 
Appearanceinalltheevaluationsismandatoryandnoexemptioncanbegrantedexceptinthe 
following case: 

1. Incaseofinabilitytoattendtheexamduetoreasonsconsideredgenuinebythecontroller of 
examination in consultation with the Director/Board. 

2. Incaseofmedicalemergency,acertificatefromtheregisteredmedicalpractitionermust be 
produced before the commencement of exams. The evaluation board will then take final 
decision on the recommendation for exemption. 

 
EligibilityCriteriatoappearin SEE: 
TobeabletoappearfortheSEE,astudentmustcomplywiththefollowingconditions: 

1. Shouldhaveatleast75%ofattendanceinallthecoursesput together 
2. Shouldhaveatleast70%ofattendanceineachcourse/subject 
3. Shouldnothaveanydisciplinaryproceedingspendingagainsthim/her 
4. Shouldhavenopendingdue 

MinimumPassingMarks: 

Minimum Passing marks required to be score by the students in each course and in each head 

(Internal and External) is 36%. 
 

Course 

Credit 

CCE 

50% 

SEE 

50% 

Total 

100% 

Maximum Passing Maximum Passing Maximum Passing 

4 50 18 50 18 100 36 

2 25 09 25 09 50 18 

 
Modelsof evaluation: 
Based on the types of evaluation, various models of evaluation implementation are suggested 
for theory, practical, self-study and work-based learning. The focus of these models is to 
encourage the students to improve on skills and performance. 

 
InternalEvaluationSchemeforTheory Course 

Sr.No. 
Exam 

Pattern 
50 

Marks 
25 

Marks 

 
1 

Assignments,Caseanalysis,Presentation,Slip 

Tests(announced/surprised), Quizzes, & 

Suggested Tools* 
(Minimumanytwo) 

 
20 

 
10 

2 
Mid-Termwrittenevaluation(compulsoryforall 

students) 
20 10 

3 Attendance&ClassParticipation 10 05 
 TOTAL 50 25 



FACULTYOFCOMMERCE,SAURASHTRAUNIVERSITY,RAJKOT 24 
 

InternalEvaluationSchemeforPractical/Project/PerformanceCourse: 
Sr.No. ExamPattern 50Marks 25 Marks 

1 
Practical/Project/PerformanceExamination& 
SuggestedTools* 20 10 

2 RecordBook&Journal 20 10 

3 Attendance&ClassParticipation 10 05 
 TOTAL 50 25 

*SuggestedToolsforContinuousEvaluation: 
- Assignment - OrganizingFairandEvents 

- MCQTest - Industrial/EducationVisit 

- Presentation - Posterpresentationsoflibraryorlaboratoryresearch 

- RolePlay - Cooperativeexperiences 

- Seminar - Portfolios(collectionsof work) 

- Symposium - Standardizedtestsbothwithinandacrossdisciplines 

- PosterPresentation - Studentjournals 

- EssaytypeQuestions - Questionnaires 

- Focusgroups - Interviews 

- Projects - Classroomquizzesand exams 

- CaseStudies - ConductingSurvey 

 
R.COM.–7 
Practical Examination: Practical examination(wherever applicable) shall be conducted at the 
end of every semester. The examination shall be conducted as per norms decided by the 
concernedauthorityoftheUniversityorbytheDeanoftheFacultyofCommerceshallannounce 
policyforthepracticalexaminationinadvancedanditshallbemadeknowntothestudentsalso in 
advance. There shall not be internal assessment test for practical/laboratory work. 

 
R.COM.–8 
Research Dissertation work: The research dissertation work and the Supervisor shall be 
assignedtothestudentbytheconcernedcollegewellinadvance.Evaluationofdissertationwill 
bedonebythesubjectexpertsappointedbytheuniversity.Maximummarksofthedissertation will be 
200. Passing standard will be 40% of 200 Total Marks. 

R.COM.–9 
Semester End Examination (SEE): The duration of the Semester End Examination shall be 2 
hours per theory course of 4 credits and 1 hour per theory course of 2 credits. For practical 
course consider as per given the particular curriculum. For more detail see R.COM. 6. 

 
R.COM.–10 
LetterGradesandGradePoints 
The Semester Grade Point Average (SGPA) is computed from the grades as a measure of the 
student’sperformanceinagivensemester.TheSGPAisbasedonthegradesofthecurrentterm, while 
the Cumulative Grade Point Average (CGPA) is based on the grades in all courses taken after 
joining the programme of study. 

The relative grading system provides the relative performance of a student to a group/class 
whereinthestudentisrankedinagroup/classbasedonrelativelevelofachievements.HEIsmay also 
mention the marks obtained by the students in each course and a weightage average of marks 
on the Grade sheet for the benefits of the students. 
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Sr.No. LetterGrade GradePoint Marks(In%) 

1 O(outstanding) 10 96.0-100.0 

2 A+ (Excellent) 9 86.0-95.9 

3 A(Verygood) 8 76.0-85.9 

4 B+(Good) 7 66.0-75.9 

5 B(Aboveaverage) 6 56.0-65.9 

6 C(Average) 5 46.0-55.9 

7 P(Pass) 4 36.0-45.9 

8 F (Fail) 0 Below36.0 

9 Ab(Absent) 0 Absent 

 
ComputationofSGPAandCGPA 
TheUGCrecommendsthefollowingproceduretocomputetheSemesterGradePointAverage (SGPA) and 
Cumulative Grade Point Average (CGPA): 

i. The SGPA is the ratio of the sum of the product of the number of credits with the grade 
pointsscoredbyastudentinallthecoursestakenbyastudentandthesumofthenumber of 
credits of all the courses undergone by a student, i.e. 

 
SGPA(Si)=Σ(CixGi)/ΣCi 
WhereSiistheSGPAforithcourse,CiisthenumberofcreditsoftheithcourseandGiisthegrade point scored 
by the student in the ithcourse. 
ExampleforComputationof SGPA 

Semester Course Credit 
Letter 
Grade 

Grade 
point 

Credit Point 
(CreditxGrade) 

I Course1 4 A 8 4X8=32 
I Course2 4 B+ 7 4X7=28 

I Course3 4 B 6 4X6=24 
I Course4 4 O 10 4X10 =40 
I Course5 2 C 5 2X5=10 

I Course6 2 B 6 2X6=12 
I Course7 2 A+ 9 2X9=18 
I Course8 2 P 4 2X4=8 

  22   172 
 SGPA 172/22= 7.818 

 
ii. TheCumulativeGradePointAverage(CGPA)isalsocalculatedinthesamemannertaking into 

account all the courses undergone by a student over all the semesters of a programme, 
i.e. 

CGPA=Σ(CixSi)/ΣCi 
whereSiistheSGPAoftheithsemesterand Ciisthetotalnumberofcreditsinthat semester. 

ExampleforComputationof CGPA 
Semester1 Semester2 Semester3 Semester4 Semester5 Semester6 

Credit:22 
SGPA:6.82 

Credit:22 
SGPA:7.8 

Credit:22 
SGPA:5.6 

Credit:22 
SGPA:6.0 

Credit:22 
SGPA:6.3 

Credit22 
SGPA 8.0 

CGPA=6.75(22x 6.82 +22x7.8+22x 5.6+ 22x6.0+22x6.3+22x8.0)/132 
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The SGPA and CGPA shall be rounded off to 2 decimal points and reported in the transcripts 
(Grade Sheet). The transcript may issue for each semester based on SGPA and CGPA and 
consolidated transcript indicating the performance in each semester. 

 
R.COM.–11 
Thepercentagecalculationwillbeonthebasisasbelow:- 
Total Marks Obtained in all the semesters x 100 / Grand Total of Maximum Marks of all the 
semesters. 

R.COM.–12 
If candidates who have failed in all the courses/papers of the semester are eligible to enter in 
next semester till the last semester. The result of the last semester shall not be declared (kept 
withheld) unless and until the candidate clears all the courses/papers of a program. 

R.COM.–13 
If candidates who have failed in all the courses/papers of the semester are eligible to enter in 
next semester till the last semester. The result of the last semester shall not be declared (kept 
withheld) unless and until the candidate clears all the courses/papers of a program. 

R.COM.–14 
Thesubject selected by the candidates in minor 1 in the first semester is compulsory for 
him/hertoselecttillsemester6.Forexample,ifthecandidateselectsbusinessadministration1 in the 
first semester, he/she must select business administration 2, business administration 3, 
businessadministration4,businessadministration5,andbusinessadministration6asaminor 
subject till semester 6. 
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COURSESTRUCTUREOFBachelorofCommerce(MajorAccounting&Finance): 
Level5.5:B.Com.SemesterV&VI(Bachelorof Commerce) 

SEMESTER–V 

Sr. 

No 

Course 

Category 
CourseTitle 

CourseCredits ExamMarks 

Theory Practical Total IM EM Total 

1 Major11 CorporateAccounting– 1 4 0 4 50 50 100 

2 Major12 
BusinessAccounting–5(Digital 

AccountingUsingTally–1) 
2 2 4 50 50 100 

3 Major13 ManagementAccounting 4 0 4 50 50 100 

 
 

 
4 

 

 
Minor4 

(Select 

AnyOne) 

BusinessAdministration–4 4 0 4 50 50 100 

BusinessManagement–4 4 0 4 50 50 100 

Banking&Finance–4 4 0 4 50 50 100 

BusinessComputerScience–4 3 1 4 50 50 100 

AdvanceBusinessStatistics–4 4 0 4 50 50 100 

Business&Co-operation–4 4 0 4 50 50 100 

BusinessEconomics–4 4 0 4 50 50 100 

 
 

 
5 

 

 
Minor5 

(Select 

AnyOne) 

BusinessAdministration–5 4 0 4 50 50 100 

BusinessManagement–5 4 0 4 50 50 100 

Banking&Finance–5 4 0 4 50 50 100 

BusinessComputerScience–5 4 0 4 50 50 100 

AdvanceBusinessStatistics–5 3 1 4 50 50 100 

Business&Co-operation–5 4 0 4 50 50 100 

BusinessEconomics–5 3 1 4 50 50 100 

 

 
6 

 
SEC5 

(SelectAny 

One) 

DigitalMarketing 2 0 2 25 25 50 

LeadershipDevelopment 2 0 2 25 25 50 

Fundamental of Statistics 2 0 2 25 25 50 

CorporateLaw 2 0 2 25 25 50 

Economy of Gujarat 2 0 2 25 25 50 

OtherCourses OtherCoursesfromthepoolofSECcourse 

TOTALCREDITS   22    
 

SEMESTER-VI 

Sr. 

No 

Course 

Category 
CourseTitle 

CourseCredits ExamMarks 

Theory Practical Total IM EM Total 

1 Major14 CorporateAccounting– 2 4 0 4 50 50 100 

2 Major15 BusinessAccounting–6(Auditing) 4 0 4 50 50 100 

3 Major16 IKSinAccounting&Finance 4 0 4 50 50 100 

 
 

 
4 

 

 
Minor6 

(Select 

AnyOne) 

BusinessAdministration–6 4 0 4 50 50 100 

BusinessManagement–6 4 0 4 50 50 100 

Banking&Finance–6 4 0 4 50 50 100 

BusinessComputerScience–6 3 1 4 50 50 100 

AdvanceBusinessStatistics–6 4 0 4 50 50 100 

Business&Co-operation–6 4 0 4 50 50 100 

BusinessEconomics–6 4 0 4 50 50 100 

 

 
5 

AEC5 

(SelectAny 

One) 

EnglishforTradeandCommerce 2 0 2 25 25 50 

IntegratedMarketing 

Communication 
2 0 2 25 25 50 

OtherCourses OtherCoursesfromthepoolofAECcourse 

6 SEC6 InternshipTraining/FieldProject 0 4 4 0 100 100 

TOTALCREDITS   22    

 
C=Credit,IM=InterExamMarks,EM=ExternalExam Marks 
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Notes: 
1. Students are not allowed to take the same courses studied in the 12thclass under the 

interdisciplinary category. 
2. Students who choose Business Computer Science subject in semester 1 to 6 will have to 

do practical work of1credit. So, their total credits will be 4 (3 credits of lectures + 1 
credits of practical). 

3. Minorstreamcoursescanbefromthe3rd(300)oraboveleveland50%ofthetotalcredits from 
minors must be secured in the relevant subject/discipline and another 50% of the total 
credits from a minor can be earned from any discipline as per students’ choice. 

4. Students who secure 75% marks and above in the first six semesters and wish to 
undertakeresearchattheundergraduatelevelcanchoosearesearchstreaminthefourth year. 

5. A four-year UG Honours degree in the major discipline will be awarded to those who 
complete a four-year degree programme with 176 credits and have satisfied the credit 
requirements. 

6. Honours students not undertaking research will do 4 courses for 12 credits in lieu of a 
OJT. 

7. InSemesterVIII,Research Dissertation iscompulsoryforBachelor’sDegreehonourswith 
research students only. 

8. Students choosing a 4-Year Bachelor’s degree (Honours with Research) are required to 
take up research dissertation under the guidance of a faculty member. The students are 
expectedtocompletetheResearchDissertationsintheseventhandeighthsemester.The 
researchoutcomesoftheirresearchworkmaybepublishedinpeer-reviewedjournalsor may 
be presented in conferences /seminars or may be patented. 
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PROGRAMMEOUTCOMES(PO): 

➢ PO – 1: After completing three years for Bachelors in Commerce (B.Com) program, 

students would gain a thorough grounding in the fundamentals of Accountancy, 

Commerce, Management, Finance, Economics and Computer. 

➢ PO – 2: The accountancy, commerce and finance focused curriculum offers a number of 

specializations and practical exposures which would equip the student to face the 

modern-day challenges in commerce and business. 

➢ PO -3: The all-inclusive outlook of the course offers a number of values based and job- 

oriented courses ensures that students are trained into up-to-date. In advanced 

accounting courses beyond the introductory level, affective development will also 

progress to the valuing and organization levels. 

 
PROGRAMSPECIFICOUTCOME(PSO) 

➢ PSO – 1: Students will be able to demonstrate progressive learning of various tax issues 

and tax forms related to individuals. Students will be able to demonstrate knowledge in 

setting up a computerized set of accounting books 
➢ PSO–2:Studentswilldemonstrateprogressiveaffectivedomaindevelopmentofvalues, the 

role of accounting in society and business. 

➢ PSO – 3: Students will learn relevant financial accounting career skills, applying both 
quantitative and qualitative knowledge to their future careers in business. 

➢ PSO – 4: Students will learn relevant managerial accounting career skills, applying both 
quantitative and qualitative knowledge to their future careers in business. 

➢ PSO – 5: Leaners will gain thorough systematic and subject skills within various 

disciplines of commerce, business, accounting, economics, finance, auditing and 

marketing. 

➢ PSO – 6: Learners will be able to recognize features and roles of businessmen, 

entrepreneur, managers, consultant, which will help learners to possess knowledge and 

other soft skills and to react aptly when confronted with critical decision making. 
➢ PSO–7:Learnerswillbeabletoproveproficiencywiththeabilitytoengageincompetitive 

exams like CA, CS, ICWA and other courses. 

➢ PSO – 8: Leaners will acquire the skills like effective communication, decision making, 
problem solving in day to day business affaires 

➢ PSO–9:Learnerswillinvolveinvariousco-curricularactivitiestodemonstraterelevancy of 

foundational and theoretical knowledge of their academic major and to gain practical 

exposure. 

➢ PSO – 10: Learners can also acquire practical skills to work as tax consultant, audit 

assistant and other financial supporting services. 

➢ PSO -11: Learners will be able to do higher education and advance research in the field 

of commerce and finance. 

➢ PSO-12:Developtheabilitytouseaccountinginformationtosolveavarietyofbusiness 
problems. 

➢ PSO–13:Developtheabilitytouseabasicaccountingsystemtocreate(record,classify, and 
summarize) the data needed to solve a variety of business problems. 

➢ PSO–14:Developtheabilitytousethefundamentalaccountingequationto analyzethe effect 

of business transactions on an organization's accounting records and financial 

statements. 

➢ PSO – 15: Leaners of 4 Year UG programme will gain research methodology knowledge 

and they will complete research project/dissertation. 
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AssessmentofStudent Learning: 

Evaluation will be based on Continuous and Comprehensive Evaluation (CCE), in which 

sessional work and the terminal examination will contribute to the final grade. Sessional work 

will consist of class tests, mid-semester examination(s), homework assignments, etc., as 

determined by the faculty in charge of the courses of study. The weightage of internal 

assessment is 50% and external (University) assessment is 50%. 

Format of Question paper for Theory courses having 4 credits and 5 Units will be as 
follows: 

INTERNALASSESSMENT[50Marks] 
No. Particulars Marks 

1 ContinuousandComprehensiveEvaluation(CCE) 50 
EXTERNAL(UNIVERSITY)ASSESSMENT[50Marks] 

Sr.No. Particulars Marks 
1 QUESTION-1(FromUnit1)(OR)QUESTION-1(FromUnit1) 10 
2 QUESTION-2(FromUnit2)(OR)QUESTION-2(FromUnit2) 10 
3 QUESTION-3(FromUnit3)(OR)QUESTION-3(FromUnit3) 10 
4 QUESTION-4(FromUnit4)(OR)QUESTION-4(FromUnit4) 10 
5 QUESTION-5(FromUnit5)(OR)QUESTION-5(FromUnit5) 10 

  50 
TotalMarks 100 

 
FormatofQuestionpaperforAccountancycourseshaving4credits and5unitswillbeas 
follows: 

INTERNALASSESSMENT[50Marks] 
No. Particulars Marks 

1 ContinuousandComprehensiveEvaluation(CCE) 50 
EXTERNAL(UNIVERSITY) ASSESSMENT[50Marks] 

Sr.No. Particulars Marks 

1 PRACTICALQUE.-1(FromUnit1)(OR)PRACTICALQUE.1(FromUnit1) 10 
2 PRACTICALQUE.-2(FromUnit2)(OR)PRACTICALQUE.2(FromUnit 2) 10 
3 PRACTICALQUE.-3(FromUnit3)(OR)PRACTICALQUE.3(FromUnit 3) 10 
4 PRACTICALQUE.-4(FromUnit4)(OR)PRACTICALQUE.4(FromUnit 4) 10 
5 PRACTICALQUE.-5(FromUnit5)(OR)PRACTICALQUE.5(FromUnit 5) 10 

  50 
TotalMarks 100 

 
Format of Question paper for Theory courses having 4 credits and 4 Units will be as 
follows: 

INTERNALASSESSMENT[50Marks] 
No. Particulars Marks 

1 ContinuousandComprehensiveEvaluation(CCE) 50 
EXTERNAL(UNIVERSITY)ASSESSMENT[50Marks] 

Sr.No. Particulars Marks 
1 QUESTION-1(FromUnit1)(OR)QUESTION-1(FromUnit1) 10 
2 QUESTION-2(FromUnit2)(OR)QUESTION-2(FromUnit2) 10 
3 QUESTION-3(FromUnit3)(OR)QUESTION-3(FromUnit3) 10 
4 QUESTION-4(FromUnit4)(OR)QUESTION-4(FromUnit4) 10 

5 
QUESTION-5:AnswersANYTWOOutofFOURoptionsEACH 
FromtheUnitNO.1,2,3and4respectively) 

10 

  50 
TotalMarks 100 
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FormatofQuestionpaperforAccountancycourseshaving4credits and4unitswillbeas follows: 
INTERNALASSESSMENT[50Marks] 

No. Particulars Marks 
1 ContinuousandComprehensiveEvaluation(CCE) 50 

EXTERNAL(UNIVERSITY) ASSESSMENT[50Marks] 
Sr.No. Particulars Marks 

1 PRACTICALQUE.-1(FromUnit1)(OR)PRACTICALQUE.1(FromUnit1) 10 
2 PRACTICALQUE.-2(FromUnit2)(OR)PRACTICALQUE.2(FromUnit 2) 10 
3 PRACTICALQUE.-3(FromUnit3)(OR)PRACTICALQUE.3(FromUnit 3) 10 
4 PRACTICALQUE.-4(FromUnit4)(OR)PRACTICALQUE.4(FromUnit 4) 10 

5 
PRACTICALQUE.-5:ANSWERANYTWOOUTOFFOUROPTIONSEACH 
OBJECTIVEQUESTIONFROMTHEUNITNO.1,2,3AND4RESPECTIVELY) 10 

  50 
TotalMarks 100 

FormatofQuestionpaperforTheorycourseshaving2creditswillbeas follows: 
INTERNALASSESSMENT[25Marks] 

No. Particulars Marks 
1 ContinuousandComprehensiveEvaluation(CCE) 25 

EXTERNAL(UNIVERSITY)ASSESSMENT[25Marks] 
Sr.No. Particulars Marks 

1 QUESTION-1(FromUnit1)(OR)QUESTION-1(FromUnit1) 10 
2 QUESTION-2(FromUnit2)(OR)QUESTION-2(FromUnit2) 10 
3 QUESTION-3(FromUnit3)(OR)QUESTION-3(FromUnit3) 05 

  25 
TotalMarks 50 

Note:  
1. Independentquestionshallbeaskedfromeachunitandoptionshallbefromsame unit. 
2. If Special formatof question paper isgiven for any subject, consider same for 

that subject. 
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CURRICULUM 

For 

B.COM. 

Semester–5 

(WitheffectivefromJune-2025) 
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CourseStructureAsperNEP2020for 
B.COM. SEM – 5 (Major Accountancy) 

with effective from June – 2025 
Sr. 

No 

Course 

Category 
Course Title 

Course 

Credits 

1 Major11 CorporateAccounting–1 04 

2 Major12 
BusinessAccounting–5(DigitalAccounting Using 

Tally–1) 
04 

3 Major13 ManagementAccounting 04 

 
 

 
4 

 

 
Minor4 

(Select 

AnyOne) 

BusinessAdministration–4  
 

 
04 

BusinessManagement–4 

Banking&Finance–4 

BusinessComputerScience–4 

AdvanceBusinessStatistics–4 

Business&Co-operation–4 

BusinessEconomics–4 

 
 

 
5 

 

 
Minor5 

(Select 

AnyOne) 

BusinessAdministration–5  
 

 
04 

BusinessManagement–5 

Banking&Finance–5 

BusinessComputerScience–5 

AdvanceBusinessStatistics–5 

Business&Co-operation–5 

BusinessEconomics–5 

 

 
6 

 
SEC1 

(SelectAny 

One) 

DigitalMarketing  

 
02 

LeadershipDevelopment 

FundamentalofStatistics 

CorporateLaw 

Economy of Gujarat 

OtherCourses 

TOTALCREDITS 22 
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B.COM.SEMESTER–5 
1 MAJOR11 CORPORATEACCOUNTING–1 

Nameof the Course: CorporateAccounting– 1 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 
Thecourseaimstohelplearnerstoacquireconceptualknowledgeofcorporateaccounting system and to 
learn the techniques of preparing the financial statements of companies. 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Understandconceptandnatureofcorporateaccounting; 
2. PreparefinalaccountsofcompanyasperprovisionsofCompaniesAct2023; 
3. RecordtransactionsofredemptionofRPSandpreparebalancesheetafterredemptionof RPS 
4. Record transactions of internal reconstruction of company and prepare balance 

sheetafter internal reconstruction of company; 
5. Understand the provisions related to underwriting commission and record transactions 

related to underwriting commission. 
 

PARTICULAR 
NO.OF 

LECTURES 

UNITNO.1:FINALACCOUNTSOFCOMPANY 
[AsperNewProvisionsofCompaniesAct-2013] 

- Introduction-Meaning-Legalframework-CompaniesAct-2013 

- VariousschedulesforFinancialStatementsasperCompaniesAct-2013 

- AccountingadjustmentsrelatingtoFinalaccountsofcompany 

- Depreciation-Provisionsfortaxation-AllocationsandDividends 
- Practical Questions regarding preparation of final accounts of company 

(Vertical) 

 

 
12 

UNITNO.2:REDEMPTIONOFREDEEMABLEPREFERENCE SHARES 

- Introduction–Meaning-exceptiontorule,can’tpurchaseits’ownshares 

- ProvisionsofCompaniesAct-2013forredemptionofpreferenceshares 

- Section55,63,69CapitalRedemptionReserve,BonusShareetc. 

- Accountingtreatment:JournalledgerentriesandVerticalBalance sheet 
- PracticalQuestions 

 

 
12 

UNITNO.3:CAPITALREDUCTIONS[INTERNALRECONSTRUCTION] 

- IntroductionandMeaningandMethodsofCapitalReduction 

- DifferencebetweenInternalandExternalReconstruction 

- AccountingEntries 

- CapitalReductionA/CandVerticalBalancesheet 
- PracticalQuestions 

 

 
12 

UNITNO.4:ACCOUNTSOFUNDERWRITINGCOMMISSION 

- Introduction,Meaning,AdvantagesofUnderwriting, 
- ProvisionsofCompaniesAct2013forUnderwritingCommission, 
- ClassificationofApplication:MarkedandUnmarkedApplication, 
- UnderwritingContractandits’typesandSub-underwritingcontract, 

 
12 
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- Determination of underwriters’ liabilities according to Contracts 
(preparing statement of underwriters’ liabilities), 

- Accountingtreatment:JournalEntries-Ledgers’A/Csinthebooksofcompany, 
- PracticalQuestions 

 

TotalLectures/Hours 60 

Note:OnlyPracticalquestionsshouldbeaskedinUniversityExam. 

SuggestedReadings: 
1. AmitabhaMukherjeeandMohammedHanif;ModernAccounting 
2. AshokSehagal-DeepakSehagal;AdvancedAccounting(TaxmannAlliedServices-Delhi) 
3. Dr.R.K.SharmaandDr.R.S.Popli;Accountancy(SelfTutor), 
4. Dr.B.M.AgrawalandDr.M.P.Gupta;AdvancedAccounting, 
5. M.C.ShuklaandT.S.Grewal;AdvancedAccounts,(SultanChand&Sons,Delhi) 
6. NarayanSwamy;FinancialAccounting,(PrenticeHallIndia,NewDelhi) 
7. NegisR.F;FinancialAccounting:(TataMcGrawHill,NewDelhi) 
8. P.C.TulsianFinancialAccounting:(TataMcGrawHill,NewDelhi) 
9. R.L.Gupta&M.Radhaswamy;CompanyAccounts:(SultanChand&Sons-NewDelhi) 
10. R.S.N.Pillai,Bhagawathi,S.Uma;PracticalAccounting:(S.Chand&Co.NewDelhi) 
11. S.Daver;AccountingStandards:(TaxmannAlliedServices,(P)Ltd;NewDelhi) 
12. S.N.Maheshwari;CorporateAccounting:(VikasPulishinghousePvt.Ltd.NewDelhi) 
13. S.P.Jain&K.L.Narang;CompanyAccounts:(KalyaniPublishers,NewDelhi) 
14. SanjeevSinghal;AccountingStandards:(BharatLawHousePvt.Ltd;NewDelhi) 
15. ShuklaM.C.&T.S.Grawal;AdvancedAccountancy:(SultanChand&sons,NewDelhi) 
16. StudyMaterialofTheInstituteofCostAccountsofIndia,Paper10:CorporateAccounting and 

Auditing (https://icmai.in/upload/Students/Syllabus2022/Inter_Stdy_Mtrl/P10.pdf) 
17. Study Material of The Institute Of Company Secretaries of India, Paper 5: Corporate and 

Management Accounting 
(https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.
pdf) 

 
Note:Learnersareadvisedtouselatesteditionoftextbooks. 

https://icmai.in/upload/Students/Syllabus2022/Inter_Stdy_Mtrl/P10.pdf
https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.pdf
https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.pdf
https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.pdf
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B.COM.SEMESTER–5 

2 MAJOR12 
BUSINESSACCOUNTING–5 

(DIGITALACCOUNTINGUSINGTALLY–1) 

Nameof the Course: BusinessAccounting–5(DigitalAccountingusingTally–1) 
Coursecredit: 04(02+02) 
TeachingHours: 30+60 (Hours) 
Totalmarks: 100 

Objectives: 
- Thecourseaimstodevelopclearunderstandingaboutcomputerizedaccountingsystem 
- ToequipstudentswiththepracticalskillsneededtouseTallyPrimeforaccounting 
- Toskillstudentstousecomputerizedaccountingsoftwareforrealtimeapplications 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. ExplainthefeaturesandimportanceofTallyPrimeinaccounting; 
2. Create,alter,anddeletecompaniesinTallyPrime; 
3. Createstockgroups,stockitems,andunitsofmeasurement; 
4. Recordinventorytransactionsusingpurchaseandsalesvouchers; 
5. ImplementusersecurityandpasswordprotectioninTallyPrime 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:BASICSOFACCOUNTINGANDTALLYPRIME 

BasicsofAccounting:Introduction,TypesofAccounts,AccountingPrinciplesor 
concepts, Mode of Accounting, Rules of Accounting, Double-entry system of 
bookkeeping, Recording of Business Transactions, Preparation of Financial 
Statements, Computerised Accounting 
Basics of TallyPrime: IntroductiontoTallyPrime, DownloadingandInstallation, 
TypesofLicenseinTallyPrime,Features&BenefitsofTallyPrime,WorkingTally 
PrimeinEducationalMode,CompanyCreationandSettingupCompanyFeatures and 
Configurations in Tally Prime. 

 
 

 
7+12 

UNITNO.2:MAINTAININGCHARTOFACCOUNTS 

Maintaining Chart of Accounts: Introduction to Chart of Accounts, Accounting 
Masters, Creation of Groups & Ledgers, Alteration & Deletion of Masters, Multi- 
Masters Creation and Display, Practical Exercises. 
Inventory Masters: Three Category of Inventory Masters, Inventory Masters- 
Stock Groups, Flow Chart of Stock groups creation in Tally, Stock Category, Flow 
Chart of Stock Category Model in Tally Prime, Units of Measures, Godown, Stock 
items,PracticalExercises 

 
 
 

8+16 

UNITNO.3:RECORDINGACCOUNTINGTRANSACTIONS&BASICREPORTS 

Recording Accounting Transactions: Recording Accounting Transactions and 
Vouchers in Tally Prime: Business Scenarios, Receipt Voucher, Contra Voucher, 
Payment Voucher, Purchase Voucher, Sales Voucher, Debit Note Voucher, Credit 
Note Voucher, Journal Voucher, Practical Exercises 
BasicReports:GeneratingFinancialAccountsReportsinTallyPrime,Generating 
MIS (Management Information System) Reports in Tally Prime, Practical 
Exercises 

 
 
 

8+18 

UNITNO.4:TECHNOLOGICALADVANTAGESOFTALLYPRIME 

IntroductiontoDataSecurity,SecurityControl,Accessingthecompanyusing 
securitylevel,TallyVault,BackupandRestore,SplitCompanyData,Exportand 

7+14 
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ImportofData,CompanyDataRepair,Printingvariousreports,Practical Exercises  

TotalLectures/Hours 30+60 

Credit: 

- 1credit=1hour(lecture)and1credit=2hours(practical) 
- Total30hoursoftheoryteachingworkpersemesterandadditional60hoursofpractical per 

semester. 
- Theory2Hours/week=2creditsandadditionalpractical4hours/week=2credits.Total 

credits = 4. 
Examination: 

- UniversityExamination-Totalmarks50,Universityexamination:2Hours 
- Internal Examination - 20 Marks + Practical Examination – 30 Marks at College Level = 

Total 50 Marks 
- InternalExamination(20Marks) 

Sr.No. Particular Marks 

1 Assignments 10 

2 Test 10 
 TOTAL 20 

- PracticalExamination(30Marks) 
Universitywillprovide thedetail informationofPracticalexaminationincludingtime, date 
and practical exam exercise. 

 
PassingStandard: 

- Studentmustobtainminimum36%marksintheoryandpracticalboth 
- Minimum36%(minimum18marksinUniversityexaminationandminimum 7marksin 

internal examination and 11 marks in practical examination) 
 

WhoCan Teach: 
Digital Accountancy Using Tally subject can be taught by Accountancy and Commerce subject 
professors/faculty. This subject can also be taught by Computer science subject 
professors/faculty. 

 
SuggestedReadings: 

1. TDLReferenceManualofTallyPrime(https://help.tallysolutions.com/seriesa/rel-5-
4/en/help/TDL_Reference_Manual.pdf) 

Note:LatestEditionsoftheabovebooksmaybeused. 

https://help.tallysolutions.com/seriesa/rel-5-4/en/help/TDL_Reference_Manual.pdf
https://help.tallysolutions.com/seriesa/rel-5-4/en/help/TDL_Reference_Manual.pdf
https://help.tallysolutions.com/seriesa/rel-5-4/en/help/TDL_Reference_Manual.pdf
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B.COM.SEMESTER–5 
3 MAJOR13 MANAGEMENTACCOUNTING 

Nameof the Course: ManagementAccounting 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- To enable the students to get knowledge about the various techniques of Management 

accounting 
- The course aims to impart the learners, knowledge about the use of financial, cost and 

other data/information for the purpose of managerial planning, control and decision 
making.. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

2. Describetheconceptofmanagementaccountingandunderstandtheprimarypurposeof 
management accounting; 

3. Understandhowtoevaluateacompany'sfinancialhealthandperformancebycomparing 
financial data; 

4. Understandhowfundflowanalysishelpsstakeholdersinmakinginformedbusinessand 
financial decisions; 

5. Analyzehowchangesinfinancialpositionoccurduetooperational,investing,and financing 
activities; 

6. Prepare flexible budget and to measure the performance of the business firm applying 
budgetary control measures; 

7. Analysecost,volumeandprofitandtosolveshortrundecisionmakingproblemsapplying 
marginal costing and Break-Even technique. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1INTRODUCTIONOFMANAGEMENTACCOUNTING&RATIOANALYSIS 

[A] INTRODUCTIONOFMANAGEMENTACCOUNTING: 

Introduction, Meaning, Objectives, and Scope of management accounting; 
Difference between financial accounting, cost accounting and management 
accounting, Advantages and Limitations of management accounting, Tools of 
management accounting 

[B] RATIOANALYSIS: 

- Introduction-FinancialAnalysisandInterpretation-(BriefExplanation) 

- MeaningandNatureofRatio-AccountingRatioandRatio Analysis 

- Importance&UtilityandLimitationsofRatio Analysis 

- ClassificationofAccountingRatios 

[A] TraditionalClassification: 

(Revenue,Balance-SheetandComposite) 

[B] FunctionalClassification: 

(As per Accounting Data and User-Parties,Different Ratios for Solvency, 
Liquidity, Turnover and Profitability) 

- PracticalProblems(ExcludingReversetypesofPracticalProblems) 

 
 
 
 
 
 
 

 
15 

UNITNO.2:FUNDFLOWSTATEMENT&CASHFLOWSTATEMENT 

FUNDFLOWSTATEMENT: 18 
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- Accounting&Managerialmeaningoftheterm"Fund","Fundflow"&"Fund flow 
statement" 

- SourcesandApplicationofFundFlow 

- Importance & Managerial utility of fund flow statement & Limitations of 
fund flow statement 

- ProceduretoprepareWorkingcapitalstatement,Profit&lossadjustment 
account and fund flow statement 

- PracticalQuestionsRelatingtoprepareFundflowstatement 

CASHFLOWSTATEMENT: 

- Accounting&Managerialmeaningoftheterm“Cash”,“CashFlow”&“Cash 
Flow Statement” 

- SourcesandApplicationofCashFlow 

- IndianAccountingStandardNo.3/IndAS7 

- ImportanceandManagerialUtility-LimitationsofCFS 

- Practical QuestionsRelating to prepare CFS (as per Indian Accounting 
Standard No. 3/ Ind AS 7) 

 

UNITNO.3:BUDGETARYCONTROLANDFLEXIBLEBUDGET 

[A] BUDGETING&BUDGETARYCONTROL[Theoreticalconcept] 

- Concept of budget;different types of budgets; budgeting and budgetary 
control; 

- Meaning,objectives,merits,andlimitationsofbudgetarycontrol 

[B] FLEXIBLEBUDGET: 
- Introduction,Meaningoffixedandflexiblebudget 
- Featuresofaflexiblebudget 
- ObjectivesandUtilityofflexiblebudget 
- StepsinPreparingaFlexibleBudget 
- ApplicationofFlexibleBudgetinCostControlandDecisionMaking 

- PracticalQuestions 

 
 
 
 

 
15 

UNITNO.4:MARGINALCOSTING 

- Introduction 
- MeaningofMarginalCostandMarginalCosting 
- Assumptions-CharacteristicsofMarginalCosting 
- AdvantagesofMarginalCosting 
- LimitationsofMarginalCosting 
- Break–EvenAnalysis: 

[Meaning-Assumptions-Utility-Limitations] 
- ImportantTerms: 

➢ [BEP-Contribution-PVR-MarginofSafety] 
➢ MarginalCostingasaToolforDecisionMaking 
➢ KeyFactor[Material&Labouronly] 

- PracticalQuestions 

 
 
 
 

 
12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Horngren,C.T.,Sundem,G.L.,Stratton,W.O.,Burgstahler,D.,&Schatzberg,J.(2005). 
IntroductiontoManagementAccounting.NewJersey:PearsonPrenticeHall. 

2. Atkinson, A. A., Kaplan, R. S., Matsumura, E. M., & Young, S. M. (2013). Management 
Accounting Information for Decision-Making and Strategy Execution. London: Pearson 
Education. 

3. Hilton, R. W., & Platt, D. E. (2011). Managerial Accounting: Creating Value in a Global 
Business Environment. New York: McGraw Hill Education. 
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4. Singh,S.(2016).ManagementAccounting.NewDelhi:PHILearning. 
5. Goel,R.(2013).ManagementAccounting.Delhi:InternationalBookHousePvt. Ltd. 
6. Arora,M.N.(2014).ManagementAccounting.NewDelhi:HimalayaPublishingHousePvt. Ltd. 
7. ManagerialAccounting,Dr.ShaileshN.Ransariya,VistaPublishers,Ahmedabad(India) 
8. Maheshwari, S. N., & Mittal, S. N. (2017). Management Accounting-Principles & Practice. 

New Delhi: Mahavir Publications. 
9. Singh,S.K.,&Gupta,L.(2010). ManagementAccounting–TheoryandPractice.NewDelhi: 

Pinnacle Publishing House. 
10. Khan, M. Y., & Jain, P. K. (2017). Management Accounting: Text, Problems and Cases. New 

Delhi: Tata McGraw Hill Education. 
11. Balakrishnan, N., Render, B., & Stair, J. R. M. (2012). Managerial Decision Modelling with 

Spreadsheet. London: Pearson Education. 
12. George E. M. (2000). Management Decision Making: Spreadsheet Modelling, Analysis, and 

Application, Cambridge: Cambridge University Press. 
13. Study Material of CA Course (New) Intermediate Level Paper 3: Cost and Management 

Accounting (https://www.icai.org/post.html?post_id=17759) 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 

https://www.icai.org/post.html?post_id=17759
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B.COM.SEMESTER–5 

4 MINOR4 
BUSINESSADMINISTRATION–4 
(HUMANRESOURCEMANAGEMENT–2) 

Nameof the Course: Businessadministration–4(HumanResourceManagement–2) 

Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
Toacquaintlearnerswiththetechniquesandprinciplestomanagehumanresourcesofan organisation. 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. DevelopnecessaryskillstoprepareanHRpolicytoenabletheemployeesattainworklife 
balance; 

2. PrepareaHumanResourcePlaninan organisation; 
3. Organizecounsellingsessionsforemployeesinanorganisation; 
4. Designincentiveschemesfordifferentjobrolesinanorganisation; 
5. Create HR policies related to grievance redressal, employee health, safety, welfare, and 

their social security in an organisation; 
6. Organizeaninductionprogrammeinanorganisation; 
7. DefineindustrialdisputesandexplaintheircausesandIdentifydifferenttypesofindustrial 

disputes; 
8. Identifytheroleoftradeunionsinprotectingworkers'rightsandinterests. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:HUMANRESOURCEPLANNING 

- Introduction-MeaningandConcept-BasicelementsofHRP 

- NeedsandCorporateobjectivesofHRP 

- TypeandProcess-StagesofHRP 

- AffectingfactorstoHRP 

- ImportanceandHindrancesof HRP 

- Pre-requisitesforHRP 

- HumanResourceInformationSystem[HRIS] 

 
 

 
15 

UNITNO.2:PERFORMANCEAPPRAISALANDCOMPENSATIONMANAGEMENT 

- Performance Appraisal - Nature, objectives and process; Performance 
management; Methods of performance appraisal; Potential appraisal; 
Employee counselling; Job changes - Transfers and promotions. 

- Compensation Management - Concept and policies, Base and 
supplementary compensation; Individual, group and organisation incentive 
plans;Fringebenefits;Performancelinkedcompensation;Employeestock 
option;Paybandcompensationsystem;Jobevaluation. 

 

 
15 

UNITNO.3:MANAGINGEMPLOYEEBENEFITSANDWELFARESERVICES 

- Introduction-MeaningandConcept 

- HRWelfare-Meaning-Definition-Aims-Objectives-Need-Importance 

- HRWelfareScopeand Activities 

- HRHealthandSafety–stepsandlegalprovisions 

- SocialSecurity-Meaning-Objectives-Ways-Means-AffectingFactors 

 

 
15 
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- SocialSecurity-Indianscene  

UNITNO.4:INDUSTRIALDISPUTESANDTRADE UNIONS 

- Introduction 

- IndustrialDisputes: 

➢ Meaning-NatureandForms-CausesandEffects-StepstoResolve 

➢ Disputes-Grievance-handlingandredressal-Legalprovisionsand 

➢ PreventiveMeasures 

- TradeUnions: 

➢ Meaning-definition-OriginandImportance-Types-functionsand 

➢ Activities-Indianscene(Activities-weaknesses-reasonofslow 
➢ Development-suggestionsandlegalprovisions) 

 
 
 

 
15 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Mondy,A.W.,&Noe,R.M.(1999).HumanResourceManagement.London: Pearson. 
2. Decenzo,D.A.,&Robbins,S.P.(2009). FundamentalsofHumanResourceManagement. New 

Jersey: Wiley. 
3. Dessler,G.,&Varkkey,B.(2011).HumanResourceManagement.NewDelhi:Pearson 

Education. 
4. Chhabra,T.N.(2004).HumanResourceManagement.Delhi:DhanpatRai&Co.. 
5. Aswathappa,K.(2007).HumanResourceManagement.NewDelhi:TataMcGraw-Hill. 
6. French,W.L.(1994).HumanResourceManagement.Boston:HaughtenMiffin. 
7. Gupta,C.B.(2018).HumanResourceManagement.Delhi:SultanChand& Sons. 
8. Rao,V.S.P.(2002).HumanResourceManagement:TextandCases.Delhi:ExcelBooks.. 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

4 MINOR4 
BUSINESSMANAGEMENT–4 
(FINANCIALMANAGEMENT) 

Nameof the Course: BusinessManagement–4(FinancialManagement) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- Theobjectiveofthiscourseistohelpthestudentsunderstandthefundamentalconcepts 
- Tofamiliarizethelearnerswiththeprinciplesandpracticesoffinancialmanagement. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Explainthenatureandscopeoffinancialmanagement; 
2. Assesstheimpactoftimevalueofmoneyindifferentbusiness decisions; 
3. Knowthesourcesofsecurityfinanceandinternalfinanceindetail; 
4. Know the sources of long-term finance and bridge financing and Loan syndication and 

suggests best source of finance; 
5. Getknowledgeonnewfinancialinstitutions. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTION&TIMEVALUEOFMONEY 

Introduction: 
- Introduction,MeaningandDefinition,Evolution 
- Nature,ScopeandFunctionsoffinancialmanagement 
- Objectivesoffinancialmanagement,ProfitMaximizationVsWealth 

Maximization 
- FundamentalPrinciplesofFinance-Agencytheory 
- Affectingfactors,RiskandReturntrade off 

TimeValueofMoney: 
- Meaning&Reasonsfortimevalueofmoney 
- CompoundValueConcept,PresentValueConcept 
- Practical Application of compounding and present value techniques in 

financial decisions (Simple practical examples should be asked in 
examination) 

 
 
 
 
 
 

15 

UNITNO.2:SOURCESOFFINANCE-1 
(SECURITYFINANCINGANDINTERNALFINANCING) 

- Introduction 
- Securityfinance 

➢ PreferenceShares 
➢ Ordinary(Equity)Shares 
➢ DeferredShares(Founders’Shares) 
➢ Debentures 

- Internalfinancing 
➢ Depreciationfunds 
➢ PloughingBackofProfit(RetainedEarnings) 

 
 
 
 

15 

UNITNO.3:SOURCESOFFINANCE-2(LOANFINANCING&FINANCIALSERVICES) 

- Loanfinancing: 
[A] ShortTerm-Meaning-Characteristics 
[B] LongTerm-Meaning-Characteristics 

15 
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Typesoflong-termloans 
ConceptualbackgroundofIFC,SFC,IDBI,UTIIDFC 

- BridgefinancingandLoansyndication 
- Book-buildingandPromoters’contribution 
- NewFinancialServices: 

➢ VentureCapital:Meaning,Definition,Types,Governmentpolicies 

➢ MutualFunds:Meaning,Definition, Types 
➢ FactoringServices:Meaning,Definition,Types 

 

UNITNO.4:COSTOFCAPITALANDCAPITALSTRUCTURE 

CostofCapital: 
Introduction and Concept of Cost of Capital, Importance of Cost of Capital, 
Classification of Cost of Capital, Determinants of Cost of Capital, Computation of 
Cost of Capital: Cost of equity, Cost of preference capital, Cost of debt, Cost of 
retaining earning, Weighted average cost of capital. 

CapitalStructure: 
Introduction, Meaning, Types of Capital Structure, Factors affecting to capital 
structure, Capital structure decisions, Overview of financing choices, The 
financing process; internal and external financing, Determination of the optimal 
capital structure. 

 
 
 
 
 

15 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. BhabatoshBanerjee,FundamentalsofFinancialManagement,PHILearning. 
2. BrighamandHouston,FundamentalsofFinancialManagement,CengageLearning 
3. Chandra,P.FundamentalsofFinancialManagement.McGrawHillEducation 
4. JamesC.VanHorneandSanjayDhamija,FinancialManagementandPolicy,Pearson Education 
5. KhanandJain.BasicFinancialManagement,McGrawHillEducation,NewDelhi 
6. LevyH.andM.Sarnat.PrinciplesofFinancialManagement.PearsonEducation 
7. P.V. Kulkarni and B.G. Satyaprasad, Financial Management, Himalaya Publishing House, 

Mumbai. 
8. Pandey,I.M.FinancialManagement.VikasPublications,NewDelhi 
9. Rustagi,R.P.FundamentalsofFinancialManagement.TaxmannPublicationPvt.Ltd. 
10. Singh,J.K.FinancialManagement-textandProblems.2ndEd.DhanpatRai&Co.Delhi. 
11. Singh,SurenderandKaur,Rajeev.FundamentalsofFinancialManagement.MayurPaperback, 

New Delhi. 
 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 
4 MINOR4 BANKING&FINANCE–4 

Nameof the Course: Banking&Finance–4 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 

- Todevelopafoundationalunderstandingoffinancialsystemsamongststudents 
- Toanalysethemoneymarket,itsinstrumentsandroleofRBIinIndia, 
- TomakestudentsunderstandthecapitalmarketwithroleofSEBI. 
- Tomakestudentsabletoevaluatethesecondarymarketanditsimpact. 
- ToAssesstheroleoffinancialmarketsineconomic development. 
- Toexploredifferentaspectsofruralfinance. 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Understandkeyfinancialmarketconcepts 
2. AnalysethefunctionalityoftheIndianmoneymarket 
3. Examinecapitalmarketprocesses 
4. Evaluatesecondarymarket dynamics 
5. Relatefinancialmarketstoeconomicdevelopment 
6. Exploreruralfinance 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONOFFINANCIALSYSTEM 

- MeaningandTypesofFinancialMarkets 
- StructureofIndianFinancialSystem 
- CharacteristicsofIndianFinancialSystem 
- RoleofFinancialMarketsinEconomicDevelopment 

 
12 

UNITNO.2:MONEYMARKET 

- MeaningandFeaturesofMoneyMarketinIndia 
- NeedforMoneyMarketin India 
- MoneyMarketInstruments: 

1. TreasuryBills 
2. CallMoney 
3. CommercialPapers 
4. CertificateofDeposits 
5. GuiltEdgeSecuritiesMarket 

- RoleofRBIinManagingMoneyMarket 

 
 

 
12 

UNITNO.3:CAPITALMARKET-1 

- MeaningandFeaturesofCapitalmarket 
- RoleofCapitalMarketin India 
- StructureofCapitalMarketinIndia 
- Primarymarket:Itsmeaningandcomponents 

1. IPOandFPO 
2. Underwriting 
3. ProcessofSecurity Issuance 

- RoleofSEBIinPrimary Market 

 
 

 
12 

- UNITNO.4:CapitalMarket –2 
- Secondarymarket:ItsMeaningandsignificance 12 
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- GrowthofstockmarketinIndia 
- TypesofSecondaryMarket 
- AdvantagesandDisadvantagesofSecondaryMarketsinIndia 
- DifferencesbetweenPrimaryMarketandSecondaryMarket 

 

UNITNO.5:RURALFINANCE 

- Meaning,Scope,andImportanceofRuralFinance 
- RoleofFinanceinRuralDevelopment 
- CooperativeCreditInstitutions:StructureandFunctions 
- CommercialBanksandRuralLending 
- RoleofNABARDinRuralFinance 

 
 

12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Bhole,L.M.(2017).Financialinstitutionsandmarkets(6thed.).TataMcGraw-HillEducation. 
2. Khan,M.Y.(2017).Indianfinancialsystem(9thed.).TataMcGraw-HillEducation. 
3. Varma,J.R.(2009).Indiancapitalmarkets:Anoverview.TataMcGraw-HillEducation. 
4. Desai, V. (2008).The financial system and economic development. Himalaya 

PublishingHouse. 
5. Puri,V.K.(2009).Indianfinancialsystem.PearsonEducationIndia. 
6. Sullivan,A.,&Sheffrin,S.M.(2003).Economics:Principlesinaction.PearsonPrenticeHall. 
7. Koch,T.W.,&MacDonald,S.S.(2006).Bankmanagement(7thed.).Cengage Learning. 
8. Singh,A.K.(2010).ThecapitalmarketinIndia:Anoverview.NewCenturyPublications. 
9. Chandra,P.(2015).Investmentanalysisandportfoliomanagement(5thed.).Tata McGraw-

Hill Education. 
10. Mishkin, F. S. (2015). The economics of money, banking, and financial markets (10th ed.). 

Pearson Education. 
11. Rangarajan,C.,&Arvind,V.(2012).MonetarypolicyinIndia.SagePublications. 
12. IndianInstituteofBanking&Finance.(2014).Indianfinancialsystem:Markets, institutions, 

and services. Macmillan. 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

4 MINOR4 
BUSINESSCOMPUTERSCIENCE–4 (INTRODUCTION 
TO DBMS) 

Nameof the Course: BusinessComputerScience–4(IntroductiontoDBMS) 
Coursecredit: 04 
TeachingHours: Theory:45(Hours)+Practical:30(Hours) 
Totalmarks: 100 
Distribution of Marks: 50Markssemesterendtheoryexamination 
25 Marks semester end practical examination 
25MarksInternalassessmentsoftheory 
Objectives: 

- ToimpartDataProcessingandAnalyzingrelatedskillstothestudents 
- UnderstandtheRoleof Databases 
- Understanddifferentcommandsusedin DBMS 
- RecognizetheImportanceofTransactionManagementandSecurity 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. UnderstandtheFundamentalsof DBMS 
2. DatabaseQueryLanguages 
3. Hands-onExperiencewithDBMSTools 
4. IntroductiontoIndexingandQueryOptimization 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1 

DatabaseManagement: 
- Concept ofDBMS, typesoffiles (command, database,index, report, label), 

data types, operators (Arithmetic, Relational, Logical), scope options (all, 
next, rest, record). 

Creation/closingcommands: 
- Create,use[index],close[all,databases,indexes] 

 

 
09 

UNITNO.2 

Editingcommands: 
- append[blank,from],edit[fields,for,while,when],replace,insert[before, 

blank] browse [fields, freeze, for, when, lock] 
RecordMovementcommands: 

- go[record,top,bottom],skip 

 
09 

UNITNO.3 

DATADISPLAYCOMMANDS: 

- list[off,fields,scope,for,while,toprinter,tofile],display[fields,for,while, off, 
to printer] 

INDEXING,SORTINGANDMULTIPLEFILEHANDLINGCOMMANDS: 
- Index,sort, select 

 

 
09 

UNITNO.4 

DELETIONCOMMANDS: 

- delete[scope,for,while],zap,pack,recall 

SEARCHINGCOMMANDS: 
- locate,seek,find 

 
09 

UNITNO.5 
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SET COMMANDS: 

- filter,index,order,relation 

LOOPINGCOMMANDS: 

- scan[for,while]endscan 

 
09 

UNITNO.6: PRACTICAL: 

(ProgrammingExerciseofUnit1To5) 

 
30 

TotalLectures/Hours 45+30 
TheoryQuestionPaperStyle: 

UNIVERSITYEXAMINATION 
Sr.No. Particulars Marks 

1 QUESTION-1(FromUnit1)(OR)QUESTION-1(FromUnit 1) 10 
2 QUESTION-2(FromUnit2)(OR)QUESTION-2(FromUnit 2) 10 
3 QUESTION-3(FromUnit3)(OR)QUESTION-3(FromUnit 3) 10 
4 QUESTION-4(FromUnit4)(OR)QUESTION-4(FromUnit 4) 10 
5 QUESTION-5(FromUnit5)(OR)QUESTION-5(FromUnit 5) 10 

TotalMarks 50 

Credit: 

- 1lecture=1hour=1creditand2practical=2hours=1credit 
- Total 45 hours of theory teaching work per semester and additional 30 hours of practical 

persemester. 
- Theory3Hours/week=3creditsandadditionalpractical2hours/week=1credits. 
- Totalcreditis4. 

Examination: 

- TheoryExamination-Totalmarks75(50marksofuniversityexaminationand25marksof internal). 
- Universityexamination:2Hours 
- PracticalExamination-TotalMarks25(NoInternalMarks). 
- UniversityExamination:2Hours 

PassingStandard: 

- Studentmustobtainminimum36%marksintheoryandpractical both 
- Theory:Minimum36%(minimum18marksinUniversityexaminationandminimum9marksin 

internal) 
- Practical:Minimum36%(Minimum9marksinUniversityexamination) 

 
SuggestedReadings: 

1. Foxpro2.5MadeSimplebyR.K.Taxali,BPBPublication 
2. ProgramminginFoxpro2.6byGaganSahoo,KhannaPublication 

 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

4 MINOR4 
BUSINESS&CO-OPERATION– 4 
(CO-OPERATIVECREDITANDBANKING) 

Nameof the Course: Business&Co-Operation–4 
(Co-OperativeCreditandBanking) 

Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 

- Thecourseaimstogiveknowledgetolearnersregardingdifferentaspectsofsettingupa new 
business 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Generate a business idea using different techniques and describe sources of innovative 
ideas; 

2. Evaluateadvantagesofacquiringanongoingventurewithacasestudy; 
3. Presentacomparativeanalysisofvariousgovernmentschemeswhicharesuitableforthe 

business idea; 
4. Developamarketingplanforabusiness idea; 
5. Prepareandpresentawell-conceivedBusinessPlan 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:SHORTTERMCO-OPERATIVECREDIT 

Introduction, Evolution of credit Co-operatives – Agricultural Production credit- 
Primary Agricultural Co-operative CreditSocieties, District &State Co-operative 
Banks – onstitution, objectives, functions, Governance, structure, Recent trends. 

 
12 

UNITNO.2:LONGTERMCO-OPERATIVECREDIT 

Features of long term credit -Need for separate agency– Primary Co-operative 
Agriculture and Rural Development Banks – Governance structure, courses of 
funds – loaning procedures – State Co-operative Agriculture and Rural 
DevelopmentBank:Objectives,constitution,courseoffunds,diversified lending. 

 

 
12 

UNITNO. 3:NON-AGRICULTURAL CO-OPERATIVECREDIT 

Introduction, Constitution – objectives, Governance structure – functions of Co- 
operative Credit Societies - Urban Co-operative Banks – Employees Co-operative 
Credit Societies – Industrial Co-operative Banks. 

 
12 

UNITNO.4:RBI,NABARDANDCO-OPERATIVE 

Introduction, Reserve Bank of India and co-operative movement, Role of RBI in 
Rural Credit Development, National Bank for Agriculture and RuralDevelopment 
(NABARD) Role and Functions in Rural Credit Development 

 
12 

UNITNO.5:TECHNOLOGYADOPTEDANDMODERNBANKING 

Introduction, Kisan credit card (KCC), Internet Banking – Automatic Teller 
Machine (ATM)– Core Banking Solutions - RTGS - NEFT- Electronic Fund 
Transfer(EFT)-SmartCard-KYCnorms-Differentcardusageofcustomers(VISA, Debit 
, Business card, Smart card) 

 
12 
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TotalLectures/Hours 60 

SuggestedReadings: 
1. ATextbookofBanking–M.Radhasway 
2. BankinginIndia-VasantDesai 
3. TheGujaratCo-OperativeSocietiesAct,1961 
4. Co-OperativeSocietiesAct1904&1912 
5. CalvertH,TheLawAndPrinciplesofCooperation,ThackerSpink&Co.Pvt.Ltd., Calcutta, 

1959. 
6. Goel.B,CooperativeLegislationTrendsandDimensions,DeepandDeepPublication New 

Delhi. (2013) 
7. VidwansM.D,CooperativeLawinIndia,SahithyaBhavanPublishers,NewDelhi,1956. 
8. KrishnaswamiO.R,(1989)FundamentalsofCo-operation,S.Chand&Co.,NewDelhi 
9. KrishnaswamiO.R,andKulandaiswamy,V(1992)TheoryofCo-operation:AnIndepth 

Analysis, Shanma Publications, Coimbatore 
10. Ravichandran,KandNakkiran,S,(2009)Co-operation:TheoryandPractice,Abijit 

Publications, 
11. Bedi,R.D.,Theory,HistoryandPracticeofCo-operation.R.LalBookDepot,Meerut. 
12. L.S.Shastri:LawandPracticeofCo-operativeSocietiesinIndia 
13. HCalvert:LawandPrinciplesofCo-operation 
14. S.K.Gupte:Co-operativeSocieties,ActandRulesofGujarat 

15. ગુજરાતરાજયસહકારીસંઘ–અમદાવાદ-સહકારીમંડળીઓનોકાયદોઅને નનયમો 

16. દેસાઈઅનશેેઠ-સહકારીમંડળીઓનોકાયદોઅનવે્યવસ્થા 

17. ગં્રથનનમાાણબોડાપ્રકાશન-સહકારનસદ્ाાाંતઅનેવ્યવહાર,સહકાર-ભાગ-૧-૨ 

18. સહકારનસદ્ाાाંતઅનેવ્યવહાર-ડો,ફડકે,ગં્રથનનમાાણબોડા,અમદાવાદ, 

19. નસધ્ाાाંતઅનેવ્યવહાર-પોપ્યુલરપ્રકાશન,સુરત1 

20. સહકાર–સી.જમનાદાસકંપની,અમદાવાદ 

21. બેંકીગઅનસેહકાર–સી.જમનાદાસનીકંપની 

 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

4 MINOR4 
BUSINESSECONOMICS–4 
(FINANCIAL ECONOMICS) 

Nameof the Course: BusinessEconomics–4(FinancialEconomics) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
Toprovidestudentswithafundamentalunderstandingofthemonetarysystem,banking operations, and 
modern financial practices. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 
Understand Concept of money and its functions, types of banks andfunctions, cutting -age 
bankingdifferentinvestmentoption,portfoliomanagementtechniquestoreal-worldscenarios, 
Understand the sustainable and green banking. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONTOMONEY 

- Meaninganddefinitionsofmoney 
- Functionsofmoney 
- Componentsofhighpowermoney 
- Changingrelativesignificanceofhighpowermoney 

 
12 

UNITNO.2:INTRODUCTIONTOBANKINGSYSTEM 

- Definitionandhistoryofbanking 
- Importanceandfunctionsofcommercialbanks 
- FunctionsofReserveBankofIndia 
- Creditcontroltoolsof RBI 

 
12 

UNITNO.3:CUTTINGAGEBANKING 

- PaymentbanksinIndia 
- Digitalizationofbanks–Gpay,BhimUPI,AmazonPay 
- Advantagesofdigitalizationofbanking 
- ChallengesofdigitalizationinIndia 

 
12 

UNITNO.4:INVESTMENTBANKING 

- Importanceofsavingsandinvestment 
- Optionsofinvestment:Gold,Stockmarket,MutualFund,RealEstate 
- Typesofmutualfunds:Debt,Equity,Sectoralfund 
- PortfolioManagement:DiversificationandrebalancingofInvestment 

12 

UNITNO.5:SUSTAINABLE&GREENBANKING 

- ESG(Environmental,Social&Governance)inBanking 
- GreenBonds&SustainableFinance 
- RBI’sRoleinPromotingGreenBanking 
- ImpactofClimateChangeonFinancialRisk 

 
12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Bodie,Z.,Kane,A.,&Marcus,A.J.(2018).Investments(11thed.).McGraw-HillEducation. 
2. Mishra,R.K.,&Ravi,K.(2019).Bankingandfinancialinstitutions(2nded.).PHILearning. 
3. Mishra,S.,&Gupta,A.(2020).Indianbanking:Theoryandpractice(4thed.).Tata McGraw-Hill 

Education. 
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4. Saunders,A.,&Cornett,M.M.(2018).Financialinstitutionsmanagement:Arisk management 
approach (9th ed.). McGraw-Hill Education. 

5. Shah,A.(2019).Indianfinancialsystem(5thed.).PearsonEducationIndia. 
6. Verma,S.,&Verma,P.(2020).Bankingandfinance(4thed.).TaxmannPublications. 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 
4 MINOR4 ADVANCEBUSINESS STATISTICS-4 

Nameof the Course: AdvanceBusinessStatistics-4 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
Toequipstudentswiththevariousstatisticaltools. 

LearningOutcomes: 
After completion of the course, learners will be able to: 
Awarenessofstatisticalmethodsapplicationinreallife. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:BUSINESSFORECASTING: 

- MeaningandImportanceofbusinessforecasting. 
- Stepin forecasting 
- Methodsof forecasting 

1. Exponentialsmoothingmethod 
2. Inputoutputanalysis 

- Examples 

 

 
12 

UNITNO.2:PARTIALCORRELATIONANDREGRESSION(INTRODUCTION) 

- ConceptofLinearCorrelationandRegression 
- PartialCorrelationCoefficients 
- UtilityofPartialCorrelationAnalysis 
- CoefficientsofPartialCorrelation(r12.3,r13.2,r23.1) 

 
12 

UNITNO.3:MULTIPLECORRELATION 

- Definition–MultipleCorrelationCoefficients 
- Coefficients of Multiple Correlation ( In tri– variate distribution) R1.23, 

R2.13, R3.12 
- RelatedExamplesandProblems. 

 
12 

UNITNO.4:MULTIPLEREGRESSION 

- Definition–MultipleRegressionCoefficients 
- CoefficientsofMultiple Regression(Intri–variatedistribution)b12.3, b13.2, 

b21.3, b23.1, b31.2, b32.1 
- EquationofPlaneofRegression 

1. X1onX2andX3(withoutproof) 
2. X2onX3andX1(withoutproof) 
3. X3onX1andX2(withoutproof) 

- PropertiesofResidualsandVarianceofResiduals(withoutproof) 
- RelatedExamplesandProblems 

 
 

 
12 

UNITNO.5:INTRODUCTIONTOOPERATIONSRESEARCH 

- IntroductionandmeaningofO.R. 
- DefinitionsofO.R. 
- CharacteristicsofO. R. 
- Uses and Importance of O.R. as a tool for decision making in business and 

industry 
- WorkingofO.R. 
- LimitationsofO.R. 

- ToolsofO.R. 

 
 

 
12 
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TotalLectures/Hours 60 

SuggestedReadings: 
1. StatisticsByB.S.SanchetiandV.K.Kapoor 
2. FundamentalsofMathematicalStatisticsByV.K.KapoorandS.C.Gupta 
3. ProblemsinOperationsResearchByP.K.GuptaandManmohan 
4. OperationsResearchProblemsandSolutionsByV.K.Kapoor 
5. OperationResearchByKantiSwarup,P.K.GuptaandManmohan 
6. BasicStatisticsByB.L.Agrawal 

 
 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

5 MINOR5 
BUSINESSADMINISTRATION–5 
(FINANCIAL MANAGEMENT – 1) 

Nameof the Course: Businessadministration–4(FinancialManagement–1) 

Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- Theobjectiveofthiscourseistohelpthestudentsunderstandthefundamentalconcepts 
- Tofamiliarizethelearnerswiththeprinciplesandpracticesoffinancialmanagement. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Explainthenatureandscopeoffinancialmanagement; 
2. Assesstheimpactoftimevalueofmoneyindifferentbusiness decisions; 
3. Knowthesourcesofsecurityfinanceandinternalfinanceindetail; 
4. Knowthesourcesoflong-termfinanceandbridgefinancingandLoansyndicationand 

suggests best source of finance; 
5. Getknowledgeonnewfinancialinstitutions 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONTOFINANCIALMANAGEMENT 

- Introduction,MeaningandDefinition,Evolution 

- Nature,ScopeandFunctionsoffinancialmanagement 
- Objectivesoffinancialmanagement,ProfitMaximizationVsWealth 

Maximization 

- FundamentalPrinciplesofFinance-Agencytheory 

- Affectingfactors,RiskandReturntrade off 

 

 
15 

UNITNO.2:TIMEVALUEOFMONEY 

- Introduction&Meaning 

- Reasonsfortimevalueof money 

- CompoundValueConcept,PresentValueConcept 
- Practical Application of compounding and present value techniques in 

financial decisions (Simple practical examples should be asked in 
examination) 

 

 
15 

UNITNO.3:SOURCESOFFINANCE-1 
[SECURITYFINANCINGANDINTERNALFINANCING] 

- Introduction 
- Securityfinance 

➢ PreferenceShares 
➢ Ordinary(Equity)Shares 
➢ DeferredShares(Founders’Shares) 
➢ Debentures 

- Internalfinancing 
➢ Depreciationfunds 
➢ PloughingBackofProfit(RetainedEarnings) 

 
 
 
 

15 

UNITNO.4:SOURCESOFFINANCE-2[LOANFINANCING&FINANCIALSERVICES] 

- Introduction 
- Loanfinancing 

15 
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[A] ShortTerm-Meaning-Characteristics 
[B] LongTerm-Meaning-Characteristics 
Types of long-term loans 

ConceptualbackgroundofIFC,SFC,IDBI,UTIIDFC 
- BridgefinancingandLoansyndication 
- Book-buildingandPromoters’contribution 
- NewFinancialServices: 

➢ VentureCapital:Meaning,Definition,Types,Governmentpolicies 
➢ MutualFunds:Meaning,Definition, Types 
➢ FactoringServices:Meaning,Definition,Types 

 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. BhabatoshBanerjee,FundamentalsofFinancialManagement,PHILearning. 
2. BrighamandHouston,FundamentalsofFinancialManagement,CengageLearning 
3. Chandra,P.FundamentalsofFinancialManagement.McGrawHillEducation 
4. JamesC.VanHorneandSanjayDhamija,FinancialManagementandPolicy,Pearson Education 
5. KhanandJain.BasicFinancialManagement,McGrawHillEducation,NewDelhi 
6. LevyH.andM.Sarnat.PrinciplesofFinancialManagement.PearsonEducation 
7. P.V. Kulkarni and B.G. Satyaprasad, Financial Management, Himalaya Publishing House, 

Mumbai. 
8. Pandey,I.M.FinancialManagement.VikasPublications,NewDelhi 
9. Rustagi,R.P.FundamentalsofFinancialManagement.TaxmannPublicationPvt.Ltd. 
10. Singh,J.K.FinancialManagement-textandProblems.2ndEd.DhanpatRai&Co.Delhi. 
11. Singh,SurenderandKaur,Rajeev.FundamentalsofFinancialManagement.MayurPaperback, 

New Delhi. 
 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

5 MINOR5 
BUSINESSMANAGEMENT–5 
(RURAL MARKETING) 

Nameof the Course: BusinessManagement–5(RuralMarketing) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- Thepaperaimstodevelopbasicunderstandingofconcepts, tools,challengesandgrowing 

importance of rural markets in Indian scenario. 
- Tocreateawarenessabouttheapplicabilityoftheconcepts,techniquesandprocessesof 

marketing in rural context 
 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Identifythe characteristicsofruralmarketsandconsumers in India or relevantlocal 
context; 

2. Understandthefactorsinfluencingruralconsumerbuyingbehaviourandapply 
consumer behaviour theories to rural marketing scenarios; 

3. Assesstheeconomic,cultural,technological,andinfrastructuralfactorsaffectingrural 
markets; 

4. Formulate product, pricing, distribution, and promotional strategies suited for rural 
consumers. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1: INTRODUCTION 

Definition, Nature and growing importance of rural markets, Scope of Rural 
Marketing, Concepts, Components of Rural Markets, Classification of Rural 
Markets, Socio-Cultural-economic & other environmental factors affecting Rural 
Marketing, Rural versus Urban Markets, Rural marketing environment, 
Characteristics of Rural Consumer and motives, E-rural Marketing 

 

 
15 

UNITNO.2:PRODUCT&PRICINGDECISIONS 

Product Decisions: Rural product classification; Product adoption process in 
ruralmarket;productbranding,packaging,labelingandproductsupportservices in 
rural markets, Challenges in developing a product for rural markets; Product 
innovations for rural market. 

Pricing Decisions: Factors affecting pricing decisions for rural markets; setting 
priceforruralmarket:factors,methodsandstrategies;Challengesinsettingprice for 
rural markets 

 
 

 
15 

UNITNO.3:PROMOTION&DISTRIBUTIONDECISIONS 

Promotion Decisions: Factors affecting promotion mix for rural markets; 
Challenges in rural communication and promotion; promotion mix-promotion 
toolsandtheirimportanceforruralmarkets;Casesforinnovativeapproachesfor 
promotion in rural market. 

DistributionDecisions:RuralDistributionChannels;logisticsdecisionsforrural 
markets;factorsaffectingdistributiondecisionsinruralmarkets;challengesfor 
distributiondecisionsinruralmarkets;-SalesforceManagementinRural 

 
 

 
15 
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Marketing  

UNITNO.4:RURALCONSUMERBEHAVIOUR 

Meaning,Ruralcustomercharacteristics,BrandloyaltyofIndianRuralCustomer, 
Factors influencingconsumerBehaviour, ConsumerPurchase Decision,Consumer 
Behaviour Model in Rural Marketing, Brand loyalty of Indian Rural customer 

 
15 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Dogra,BandGhuman,K.(2008).RuralMarketing:ConceptsandPractices,Tata McGraw 
Hill 

2. Kashyap,P.(2016).RuralMarketing(3/e),PearsonEducation. 
3. Kotler,P.,Armstrong,G.andAgnihotri,P.(2018).PrinciplesofMarketing(17thedition), 

Pearson Education. Indian edition. 
4. Krishnamacharyulu, C.S.G and Ramakrishnan, L. (2011). Rural Marketing: Text and 

Cases ( 2/e). Pearson Education. 
5. Ramakrishnan, R. ( 2006). Rural Marketing in India: Strategies and Challenges. New 

Century Publications. 
6. MarketingManagementbyDr.C.B.GuptaandDr.RajanNairPublicationSultanChand & 

Sons, New Delhi. 
7. RuralMarketing:IndianPerspectiveByAwadheshKumarSingh&Satyaprakash Pandey, 

New age publishers. 
 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 
5 MINOR5 BANKING&FINANCE–5 

Nameof the Course: Banking&Finance–5 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 

- TofamiliarizestudentswiththestructureandfunctioningoftheForeignExchange Market 
(Forex Market) in India, highlighting its dynamics and influencing factors. 

- ToenablestudentstounderstandtheroleoftheReserveBankofIndia(RBI)inmanaging 
exchange rates and maintaining foreign reserves. 

- ExploretheconceptofcurrencyconvertibilityanditsimplicationsfortheIndian economy. 
- Tointroducetheinternationalfinancialsystem,emphasizingtheneedforglobalfinancial 

relationships and the role of institutions like IMF, World Bank, and ADB in India's 
financial development. 

- Provide a comprehensive understanding of credit ratings, their determinants, 
andtherole of credit rating agencies in India. 

- Toanalyzethecauses,trends,andgovernmentmeasurestoaddressNon-Performing Assets 
(NPAs) in the Indian banking sector. 

- Examinetheroleofdevelopmentbanksin India. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. UnderstandthestructureandoperationsoftheForexMarketin India. 
2. EvaluatetheroleandpoliciesoftheRBIinexchangeratemanagement. 
3. AnalysetheimpactofcurrencyconvertibilityontheIndianeconomywithits challenges. 
4. CriticallyassesstherolesofIMF,WorldBank,andADBinIndia'seconomic framework. 
5. Understandtheneedforcreditratingsandroleofcreditratingagencies. 
6. Understanding of NPAs in the Indian banking sector, including their causes, 

recenttrends. 
7. UnderstandtheroleofdevelopmentbanksinIndia. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:FOREIGNEXCHANGEMARKET(FOREXMARKET) 

- StructureofFOREXmarketinIndia 
- FactorsaffectingExchangeRate 
- RoleofRBIinmanagingExchangeRatesandForeignReserves 
- CurrencyConvertibilityanditsImpactonIndianEconomy 

 
12 

UNITNO.2:INTERNATIONALFINANCIALSYSTEM 

- NeedforInternationalFinancialRelationship 
- InternationalFinancialInstitutions: 

1. IMF:Origin,objectives,functionsanditsroleinIndia 
2. WorldBank:Origin,objectives,functionsanditsroleinIndia 
3. ADB:Origin,objectives,functionsanditsroleinIndia 

 
12 

UNITNO.3:CREDITRATING 

- Introduction,Origin,NeedforCreditrating 
- Factorsaffectingcreditrating 
- Advantages,Disadvantagesofcreditrating 

12 
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- CreditratingagenciesinIndia-Crisil,ICRA,CARE  

UNITNO.4:NON-PERFORMINGASSETS(NPA)INBANKINGSECTORININDIA 

- MeaningandDefinitionsofNPA 
- CausesofNPAinBankingsector 
- RecenttrendsofNPAinBankingSectorinIndia 
- MeasuresbytheGovernmenttoreduceNPAinBankingSectorinIndia 

12 

UNITNO.5:ROLEOFSECTOR-SPECIFICDEVELOPMENTBANKS 

- Export-ImportBankofIndia(EXIMBank)–RoleinInternationalTrade 
- NationalHousingBank(NHB)–RoleinHousingSectorDevelopment 
- Infrastructure Development Finance Company (IDFC) – Role in 

Infrastructure Finance 
- StateFinancialCorporations(SFCs)andTheirContribution 

 
 

12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Fabozzi, F. J., & Modigliani, F. (2009). Capital markets: Institutions and instruments (4th 
ed.). Pearson Education. 

2. Chandra,P.(2017).Internationalfinancialmanagement(8thed.).TataMcGraw-Hill 
Education. 

3. Mankiw,N.G.(2016).Principlesofeconomics(7thed.).CengageLearning. 
4. Eichengreen,B.(2008).Globalizingcapital:Ahistoryoftheinternationalmonetarysystem 

(2nded.).PrincetonUniversityPress. 
5. Giddy,I.H.(2008).Globalfinancialmarkets(4thed.).South-WesternCollegePub. 
6. Gupta,S.(2012).Indianbanking:Historyandperformance(2nded.).S.ChandPublishing. 
7. Reddy,Y.V.(2007).Indianbanking:Aperspective.NewCenturyPublications. 
8. Basu, S. (2003).Non-performing assets in Indian banks: Issues and strategies. New 

AgeInternational. 
9. Tannan,M.L.(2015).BankinglawandpracticeinIndia(24thed.).IndiaLawHouse. 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

5 MINOR5 
BUSINESSCOMPUTERSCIENCE–5 (INTRODUCTION 
TO VISUAL B) 

Nameof the Course: BusinessComputerScience–5(IntroductiontoVisual B) 
Coursecredit: 04 
TeachingHours: Theory:45(Hours)+Practical:30(Hours) 
Totalmarks: 100 
Distribution of Marks: 50Markssemesterendtheoryexamination 
25 Marks semester end practical examination 
25MarksInternalassessmentsoftheory 
Objectives: 
- Design,formulate,andconstructapplicationswithVisualBasic. 
- UnderstandthefundamentalsofprogrammingusingVisualBasic 
- DevelopuserinterfacesusingVisualBasic. 
- DebugandtestVisualBasicapplications. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 
1. NavigatetheVisualBasicdevelopmentenvironment(IDE) 
2. Developuser-friendlyWindowsFormsapplications 
3. ImplementAdvanceControlandPropertiesforrelevantcontrols. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONTOVISUALBASICANDWORKINGWITHCONTROLS 

Visual Basic project, Visual Basic programming environment and naming objects,text 
Box, List Box, Combo Box, Option Button, Check Box, 9 

UNITNO.2:ADVANCECONTROL 

Frame, Timer, Scroll Bars, Label, Form, Drive list box, Directory list box, File list 
box, Picture, Image, Shape 9 

UNITNO.3:PROPERTIESFORRELEVANTCONTROLS 

Name, Appearance, alignment, Autosize, Backcolor, BackStyle, BorderStyle, 
Caption,Cancel,Default,Enable,Font,Height,Width,Top,Left,Locked,Min,Value, 
MaxButton, MinButton, Max 

 
9 

UNITNO.4:OTHERPROPERTIES 

MaxLength,MultiSelect,MultiLine,PasswordCharacter,Interval,Style,TabIndex, 
TabStop, Visible, WordWrap, WindowState, SelLenth, SelStart, SelText, Picture, 
DownPicture, DisablePicture, List, ListCount, ListIndex, Text, Image, Icon, 
ForeColor, Index, Sorted, Print 

 
9 

UNITNO.5:EVENTSANDMETHODSFORRELEVANTCONTROLS 

Click, Change, DblClick, Keydown ,KeyUp, KeyPress, MouseDown, MouseUp, 
MouseMove, Load, Got Focus, LostFocus, Activate, Timer, Scroll, Initialize, Paint, 
Activate, Resize, Unload, Deactivate, Show, Hide, ZOrder, Add Item, RemoveItem, 
Clear, SetFocus, Move 

 
9 

UNITNO.6: Practical 

(PracticalExerciseofUnit1To5) 

 
30 

TotalLectures/Hours 45+30 
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TheoryQuestionPaperStyle: 

UNIVERSITYEXAMINATION 
Sr.No. Particulars Marks 

1 QUESTION-1(FromUnit1)(OR)QUESTION-1(FromUnit 1) 10 
2 QUESTION-2(FromUnit2)(OR)QUESTION-2(FromUnit 2) 10 
3 QUESTION-3(FromUnit3)(OR)QUESTION-3(FromUnit 3) 10 
4 QUESTION-4(FromUnit4)(OR)QUESTION-4(FromUnit 4) 10 
5 QUESTION-5(FromUnit5)(OR)QUESTION-5(FromUnit 5) 10 

TotalMarks 50 

Credit: 

- 1lecture=1hour=1creditand2practical=2hours=1credit 
- Total 45 hours of theory teaching work per semester and additional 30 hours of practical 

persemester. 
- Theory3Hours/week=3creditsandadditionalpractical2hours/week=1credits. 
- Totalcreditis4. 

Examination: 

- TheoryExamination-Totalmarks75(50marksofuniversityexaminationand25marksof internal). 
- Universityexamination:2Hours 
- PracticalExamination-TotalMarks25(NoInternalMarks). 
- UniversityExamination:2Hours 

PassingStandard: 

- Studentmustobtainminimum36%marksintheoryandpractical both 
- Theory:Minimum36%(minimum18marksinUniversityexaminationandminimum9marksin 

internal) 
- Practical:Minimum36%(Minimum9marksinUniversityexamination) 

 
SuggestedReadings: 

1. SuccessfulProjectsinVisualBasic-D.Christopher-BPB 
2. MasteringinVisualBasic-BPB 
3. ProgramminginVisualBasic(PeterNorton) 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 

5 MINOR5 
BUSINESS & CO-OPERATION – 5 
(CO-OPERATIVESOCIETYININDIA) 

Nameof the Course: Business&Co-Operation–5(Co-OperativeSocietyinIndia) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
Theobjectiveofthecourseistoprovidethebasicknowledgeofco-operativeactivities 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Developamarketingplanforabusiness idea; 
2. Prepareandpresentawell-conceivedBusinessPlan. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1::TYPEOFCO-OPERATIVESOCIETIES 

IntroductionandMeaningofAgriculturalco-operativesociety–NonAgricultural co-
operative society 12 

UNITNO.2:DIFFERENTFORMSOFCO-OPERATIVE 

Housingco-operativesocieties,Consumerco-operativesocieties,Farmingco- 
operative societies, Agricultural credit co-operative societies 12 

UNITNO.3:WORKINGANDPROGRESSOFCO-OPERATIVESOCIETIES 

Introduction, Meaning, Importance, Limitations and Current scenario in 

Processingco-operativesocieties,Indianfarmersfertilizersco-operativelimited, 

Sugar co-operative in India. 

 
12 

UNITNO.4:WHITEREVOLUTIONSTHROUGHCO-OPERATIVES 

RoleofNationalDairyDevelopmentBoard,ContributionofAmul,Anoverviewof Dairy 
Co-operative in India 

12 

UNITNO.5:URBANCO-OPERATIVEBANKSININDIA 

SignificanceandRoleofUrbanCo-operativeBanks,CurrentscenarioofUrbanCo- 
operative Banks, Major Problems of Urban Co-operative Banks 12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. ATextbookofBanking–M.Radhasway 
2. BankinginIndia-VasantDesai 
3. TheGujaratCo-OperativeSocietiesAct,1961 
4. Co-OperativeSocietiesAct1904&1912 
5. CalvertH,TheLawAndPrinciplesofCooperation,ThackerSpink&Co.Pvt.Ltd., 

Calcutta, 1959. 
6. Goel.B,CooperativeLegislationTrendsandDimensions,DeepandDeepPublication 

a. NewDelhi.(2013) 
7. VidwansM.D,CooperativeLawinIndia,SahithyaBhavanPublishers,New 

Delhi,1956. 
8. KrishnaswamiO.R,(1989)FundamentalsofCo-operation,S.Chand&Co.,NewDelhi 
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9. KrishnaswamiO.R,andKulandaiswamy,V(1992)TheoryofCo-operation:AnIndepth 
Analysis, Shanma Publications, Coimbatore 

10. Ravichandran,KandNakkiran,S,(2009)Co-operation:TheoryandPractice,Abijit 
Publications, Delhi. 

11. Bedi,R.D.,Theory,HistoryandPracticeofCo-operation.R.LalBookDepot,Meerut. 
12. L.S.Shastri:LawandPracticeofCo-operativeSocietiesin India 
13. HCalvert:Lawand PrinciplesofCo-operation 
14. S.K.Gupte:Co-operativeSocieties,ActandRulesofGujarat 
15. ગુજરાતરાજયસહકારીસંઘઅમદાવાદ–- સહકારીમંડળીઓનોકાયદોઅનેનનયમો 

16. દેસાઈઅનેશેઠસહકારીમંડળીઓનોકાયદોઅનેવ્યવસ્થા- 

17. ગં્રથનનમાાણબોડાપ્રકાશનસહકારનસદ્ाાाંતઅનેવ્યવહાર-,સહકાર૨-૧-ભાગ- 

18. સહકારનસદ્ाાाંતઅનેવ્યવહારડો-,ફડકે,ગં્રથનનમાાણબોડા,અમદાવાદ, 

19. નસધ્ाાाંતઅનેવ્યવહારપોપ્યુલરપ્રકાશન-,સુરત1 

20. સહકાર–સીજમનાદાસકંપની.,અમદાવાદ 

21. બેંકીગઅનેસહકાર–સીજમનાદાસનીકંપની. 

 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 



 

 

B.COM.SEMESTER–5 

5 MINOR5 
BUSINESSECONOMICS–5 
(INTERNATIONALECONOMICS) 

Nameof the Course: BusinessEconomics–5(InternationalEconomics) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
This course explores thefundamental conceptsand theories of international economics, focusing 
on trade, exchange rates, free trade vs. protection, and balance of payments. It equips students 
with the ability to analyse global trade dynamics and assess economic policies in an 
interconnected world. 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Understandtheconceptsandsignificanceofinternationaltrade. 
2. Analyseclassicalandmoderntheoriesofinternationaleconomics. 
3. Examineexchangeratedeterminationanditseconomicimpacts. 
4. Evaluatetheprosandconsoffreetradeandprotectionistpolicies. 
5. Assessbalanceofpaymentsissuesandpolicymeasures 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:THEORIESOFINTERNATIONALECONOMICS 

- Conceptofinternationaltradeandneedfordifferenttheoriesofinternational 
trade. 

- AbsoluteCostDifferenceTheory 
- ComparativeCostDifferenceTheory 
- ModernTheoryofInternationalTrade:Heckscher-Ohlin'sFactorProportion 

Theory 
- LeontiefParadox 

 
 

 
12 

UNITNO.2:THEORIESOFEXCHANGE RATE 

- ConceptofExchangeRateDetermination 
- FixedandFloatingExchangeRate(meritsanddemerits) 
- TheoriesofExchangeRateDetermination 
- MintParityTheory 
- PurchasingPowerParityTheory 
- DemandandSupplyTheoryofExchangeRateDetermination 

 

 
12 

UNITNO.3:FREETRADEAND PROTECTION 

- ConceptofFree Trade 
- AdvantagesofFreeTrade 
- DisadvantagesofFreeTrade 
- Conceptof Protection 
- Arguments in Favor of Protection (Protection of Infant Industries, 

Employment Generation, Development of Basic and Key Industries, 
Protection of the country, Development of the Domestic Market 

- ArgumentsAgainstProtection 

 
 

 
12 

UNITNO.4:BALANCEOFPAYMENT 

- ConceptofTradeBalanceandBalanceofPayments 
- ConceptofApperception-DepreciationandOverValuation-Devaluation 

12 
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- TypesofBalanceof Payments 
- CausesofDeficitinBalanceof Payments 
- MeasurestoCorrectBalanceofPaymentsDeficit 
- ImportSubstitution 

 

UNITNO.5:TERMSOFTRADE 

- ConceptofTermsofTrade&CalculationofTermsofTrade 
- TypesofTermsofTrade: 
- MeritsofFavorable&DemeritsofUnfavorable: 
- FactorsAffectingTermsofTrade: 
- ImportanceinInternationalEconomics 

 
 

12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Sundaram, K. P. M. (2005). Money, banking, and international trade. Sultan Chand 
&Sons. 

2. Cherunilam,F.(2018).Internationaleconomics(6thed.).McGraw-HillEducation India. 
3. Jhingan,M.L.(2016).Internationaleconomics.VrindaPublications. 
4. Misra,S.K.,&Puri,V.K.(2021).Internationaleconomics.HimalayaPublishingHouse. 
5. Mannur,H.G.(2013).Internationaleconomics.VikasPublishingHouse. 
6. Seth,M.L.(2012).Internationaleconomics.LaxmiPublications. 
7. Salvi,P.G.(2010).Internationaltradeandfinance.PrashantPublications. 
8. Raja,P.(2015).Internationaleconomics:Theoryandpractice.KalyaniPublishers. 
9. Aggarwal,M.R.(2008).Internationaleconomics.CommonwealthPublishers. 
10. Bhatia,R.C.(2011).Internationaltrade:Theoryandpolicy.Deep&DeepPublications. 
11. Salvatore,D.(2016).Internationaleconomics:Tradeandfinance(11thed.).Wiley India. 
12. Krugman,P.R.,Obstfeld,M.,&Melitz,M.J.(2018).Internationaleconomics:Theoryand 

policy (11th ed.). Pearson India. 
13. Carbaugh,R.J.(2019).Internationaleconomics(16thed.).CengageLearningIndia. 
14. Appleyard, D. R., & Field, A. J. (2017). International economics (9th ed.). McGraw-Hill 

Education. 
15. Mannur,H.G.(2013).Internationaleconomics.VikasPublishingHouse. 
16. Cherunilam,F.(2018).Internationaleconomics(6thed.).McGraw-HillEducation India. 
17. Sodersten,B.,&Reed,G.(1994).Internationaleconomics(3rded.).MacmillanIndia. 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 
4 MINOR5 ADVANCEBUSINESS STATISTICS–5 

Nameof the Course: AdvanceBusinessStatistics–5 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 
Toequipstudentswiththevariousstatisticaltools. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1.Awarenessofstatisticalmethodsapplicationinreallife. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:LINEARPROGRAMMINGPROBLEMS(ONLYTHEORY) 

- MeaningandusesofL.P.P. 
- AssumptionsandlimitationsofL.P.P. 
- L.P.P.asanoptimizationtechnique 
- FormationofL.P.P. 
- Terminologies:-Objectivefunction,ConstraintsSolution,FeasibleSolution, 

Optimum Solution, Slack and Surplus Variables. 

 

 
12 

UNITNO.2:LINEARPROGRAMMINGPROBLEMS–1(GRAPHICAL METHOD) 

- MethodofsolvingL.P.P. 
- GraphicalMethod 
- RelatedExamplesandProblems 

 
12 

UNITNO.3:LINEARPROGRAMMINGPROBLEMS–2(SIMPLEXMETHOD) 

- Simplex Method only for maximization case and Involving Two Variables 
(without Derivatives) 

- SimplexMethodonlyformaximizationcaseandInvolvingThreeVariables 
(without Derivatives) 

- RelatedExamplesandProblems 

 
 

12 

UNITNO.4:TRANSPORTATIONPROBLEMS 

- TechniquesofO.R. 
- TransportationProblems 

1. North–WestCornerRule 
2. Vogel’sMethod 

- RelatedExamples 

 
 

12 

UNITNO.5:THEORYOFESTIMATION(ONLYTHEORY) 

- PopulationandPopulationsize 
- SampleandSamplesize 
- SamplingandSamplingMethod 
- MainObjectsof Sampling 
- ParametersandStatistics 
- SamplingDistribution,CentralLimitTheorem 
- StandardErroranditsUses 
- MeaningofStatisticalInference 
- PointEstimationandIntervalEstimation 

 
 
 
 

12 

 12 
TotalLectures/Hours 60 



FACULTYOFCOMMERCE,SAURASHTRAUNIVERSITY,RAJKOT 68 
 

SuggestedReadings: 
1. StatisticsByB.S.SanchetiandV.K.Kapoor 
2. FundamentalsofMathematicalStatisticsByV.K.KapoorandS.C.Gupta 
3. ProblemsinOperationsResearchByP.K.GuptaandManmohan 
4. OperationsResearchProblemsandSolutionsByV.K.Kapoor 
5. OperationResearchByKantiSwarup,P.K.GuptaandManmohan 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 
6 SEC5 DIGITALMARKETING 

Nameof the Course: DigitalMarketing 
Coursecredit: 02 
TeachingHours: 30(Hours) 
Totalmarks: 50 

Objectives: 
Thecourseaimstoprovideknowledgeregardingtheconcepts,tools,techniquesandrelevance of 
digital marketing in the current scenario. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Identifyandassesstheimpactofdigitaltechnologyintransformingthebusiness environment 
and also the customer journey; 

2. Explainthewaymarketersthink,conceptualize,testcontinuouslytooptimizetheir product 
search on digital platforms; 

3. Illustratethemeasurementofeffectivenessofadigitalmarketingcampaign; 
4. DemonstratetheirskillsindigitalmarketingtoolssuchasSEO,Socialmedia,andBlogging for 

engaging the digital generation. 
 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1: INTRODUCTION 

Concept,scope,andimportanceofdigitalmarketing.Traditionalmarketingversus 
digital marketing. Challenges and opportunities for digital marketing. Digital 
penetration in the Indian market. Benefits to the customer; Digital marketing 
landscape: an overview. Ethical issues and legal challenges in digital marketing. 
Regulatory framework for digital marketing in India. 

 

 
10 

UNITNO.2:DIGITALMARKETINGPRESENCE 

Concept and role of Internet in marketing, Website design and Domain name 
branding. Search engine optimization: stages, types of traffic, tactics, Online 
Advertising: Types, formats, requisites of a good online advertisement, Email 
marketing, Facebook marketing, YouTube and Video marketing, Twitter 
Marketing, Instagram Marketing: types and strategies, 

 

 
10 

UNITNO.3:INTERACTIVEMARKETING&AI 

Interactivemarketing:conceptandoptions.Socialmediamarketing:conceptand 
tools. Online communities and social networks. Blogging: types and role. Video 
marketing:toolsandtechniques.Mobilemarketingtools.PPCmarketing.Payment 
options, Artificial Intelligence in Marketing, AI Tools available for Digital 
marketing 

 

 
10 

TotalLectures/Hours 30 

 
SuggestedReadings: 

1. Chaffey,D.,Chadwick,F.E.,Johnston,K.,&Mayer,R.(2008).InternetMarketing:Strategy, 
Implementation, and Practice. New Jersey: Pearson Hall. 

2. Frost,R.D.,Fox,A.,&Strauss,J.(2018).E-Marketing.Abingdon:Routledge. 
3. Gupta,S.(2018).DigitalMarketing.Delhi:TataMcGrawHillEducation. 
4. Kapoor,N.(2018).FundamentalsofE-Marketing.Delhi:PinnacleIndia. 
5. Kotler,P.,Kartajaya,H.,&Setiawan,I.(2017).DigitalMarketing:4.0MovingfromTraditional to 

Digital. New Jersey: John Wiley & Sons. 
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6. Ryan, D., & Calvin, J. (2016).Understanding Digital Marketing: Marketing Strategies for 
engaging the Digital Generation. London: Kogan page. 

7. Blanchard, O. A. (2011). Social Media ROI: Managing and Measuring Social Media Efforts 
in Your Organisation. Indianapolis: Que Publishing. 

8. Charlesworth,A.(2018).DigitalMarketing:APracticalApproach.Abingdon:Routledge. 
9. Gay,R.,Charlesworth,A.,&Esen,R.(2007).OnlineMarketing:ACustomer-ledApproach. 

Oxford:OxfordUniversityPress. 
10. Tasner, M. (2015). Marketing in the Moment: The Digital Marketing Guide to generating 

more sales and reaching your customer first. London: Pearson. 
 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–5 
6 SEC5 LEADERSHIPDEVELOPMENT 

Nameof the Course: LeadershipDevelopment 
Coursecredit: 02 
TeachingHours: 30(Hours) 
Totalmarks: 50 

Objectives: 
Thecourseaimstocreateanunderstandingofthevariousleadershiptheoriesamongstthe upcoming 
leaders in order to decide as to which style of leadership should they follow in 
numeroussituationsthattheymightencounterintheircareersorpersonallives. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Describethemeaningofthetermleadershipandvarioustheoriesofleadership; 
2. Interpretthevarioussituationsanddecidethestyleofleadershipbasedonthesituation; 
3. Demonstratequalitiesofagoodleader. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1: INTRODUCTION 

Meaning of Leadership, definitions of leadership, significance of leadership, 
qualitiesofaleader,differencebetweenleadershipandmanagement,basicstyles of 
leadership – autocratic, democratic, laissez faire (their meaning, features, 
advantages, disadvantages and suitability), Rensis Likert styles of management, 
Tanenbaum and Schmidt Model. 

 

 
10 

UNITNO.2:THEORIESOFLEADERSHIP 

Traditional Theories-Great Man Theory, Trait Theory, Behavioural Theories- 
OhioStudies,MichiganStudies,ManagerialGrid,Contingencytheories-Fiedler‘s 
Theory, Hersey and Blanchard Situational Model, Path Goal Theory, 
TransformationalLeadership,TransactionalLeadership,CharismaticLeadership, 
Servant Leadership, Ethical Leadership. 

 

 
10 

UNITNO.3:CULTUREANDLEADERSHIP 

Trompenaars Cultural Dimensions, Hofstede‘s study on culture, Hall‘s Cultural 
Theory, GLOBE Model: Global Leadership and organisational Behaviour 
Effectiveness, organisation Culture and Leadership, OCTAPACE profile by Uday 
Parekh - Openness, Collaboration, Trust, Autonomy, Proactive, Authenticity, 
Confrontation, Experimentation. 

 

 
10 

TotalLectures/Hours 30 

SuggestedReadings: 
1. Chhabra,T.N,BusinessorganisationandManagement,SunIndiaPublications 
2. Day, D. V. (2014). The Oxford Handbook of Leadership and organisations. Oxford, New 

York: Oxford University Press. 
3. Hughes,R.L.,Ginnett,R.,&Gordon,C.(2019).Leadership:Enhancingthelessonsof experience 

(9th ed.). Mcgraw Hill Education. 
4. GuptaC.B,Businessorganisation&management,SunIndiaPublication,NewDelhi 
5. Koontz, H., & Weihrich,H, Essentials of management : An international and 

leadershipperspective, Paperback 
6. Mittal, R. (2015). Leadership: Personal Effectiveness and Team Building. Uttar Pradesh: 

Vikas Publishing House Pvt. Ltd. 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks. 
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B.COM.SEMESTER–5 
6 SEC5 FUNDAMENTALOFSTATISTICS 

Nameof the Course: FundamentalofStatistics 
Coursecredit: 02 
TeachingHours: 30(Hours) 
Totalmarks: 50 

Objectives: 
- Tocollecteddataintermsofexperimentaldesignsandstatisticalsurveys. 
- Organizingandsummarizingthe data. 
- Analyzingthedataanddrawingconclusionsfromit. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Examineandunderstandthevariousdescriptivepropertiesofstatisticaldata. 
2. Differentiatebetweenvarioussamplingtechniques. 
3. Examineandapplyindexnumberstoreallifesituation 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INDEX NUMBER 

- MeaningandDefinitionofIndexNumber 
- UsesandLimitationofIndexNumber. 
- ConstructionofwholesalepriceIndexNumber. 
- MethodofCostofLivingIndexNumber. 
- MethodofcalculationofIndexNumbers(Laspeyre’s,Paasche’s,Fisher) 
- PracticalExamples 

 

 
10 

UNITNO.2: SAMPLING 

- IdeaofPopulationandSample 
- AdvantagesofSamplingandLimitationofSampling 
- CharacteristicsofgoodSample. 
- WithandwithoutreplacementSampling. 
- SamplingandNon-Samplingerrors 
- Sampling Method 1) Simple Random Sampling 2)StratifiedRandom 

Sampling 
- Drawingofallpossiblerandomsamplesofgivensize(TwoorThree)from a 

population (With and Without replacement) 
- Calculationofvarianceofsimplerandommean,stratifiedsamplemean (Two 

or Three Strata) 
- PracticalExamples 

 
 
 
 

 
10 

UNITNO.3:ASSOCIATIONOFATTRIBUTES 

- Meaning,Notations,Consistencyofdata,Typesofassociation,Methodsof 
studying association (Method of comparison of observe and expected, 
Proportion method, Yule’s method) 

- PracticalExamples 

 

 
10 

TotalLectures/Hours 30 

 
SuggestedReadings: 

1. AdvancePracticalStatisticsbyS.P.Gupta 
2. FundamentalofStatisticsbyV.K.KapoorandS.C.Gupta 
3. FundamentalofMathematicsandStatisticsbyV.K.KapoorandS.C.Gupta 
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4. FundamentalofStatisticsbyD.N.Elhance 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks. 
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B.COM.SEMESTER–5 
6 SEC5 CORPORATELAW 

Nameof the Course: CorporateLaw 
Coursecredit: 02 
TeachingHours: 30(Hours) 
Totalmarks: 50 

Objectives: 
- Thecourseaimstoimpartthelearnersworkingknowledgeoftheprovisionsofthe Companies 

Act, 2013 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Analyse the regulatory aspects and the broader procedural aspects involved in different 
types of companies covering the Companies Act, 2013 and Rules 

2. Recognizethebasiclegaldocumentsandtheirusageessentialforformationofa company; 
3. Synthesizecompanyprocesses,meetings,anddecisions; 
4. knowtheframeworkofdividenddistributionanddevelopunderstandingofthewinding up 

process including Insolvency Resolution 
 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1: INTRODUCTION 

Meaning and characteristics of a company; Lifting of corporate veil; Overview of 
administration of Company Law; Types of companies, Formation of company, 
promoters, their legal position and pre-incorporation contracts; Online 
registrationofacompany.MemorandumofAssociationanditsalteration,Articles 
ofAssociationanditsalteration,Doctrineofconstructivenotice,Doctrineofultra vires 
and indoor management 

 

 
10 

UNITNO.2:MANAGEMENTANDADMINISTRATION 

Directors:Legalposition,Disqualifications,DirectorIdentificationNumber(DIN); 
Classification of directors-Additional, Alternate and Casual directors, Women 
directors, Independent director, small shareholder‘s director; Appointment, 
Removalofdirectors;PowersandDuties;Keymanagerialpersonnel(KMP);Board 
Meetings; Shareholders‘ meetings: AGM and EGM. Convening and conduct of 
meetings: Requisites of a valid meeting; Resolutions (Virtual meetings); Postal 
ballot; e-voting. 

 
 

 
10 

UNITNO.3:DIVIDENDS,AUDITANDWINDINGUP 

Provisions relating to payment of Dividend. Company Audit: auditor‘s 
qualification and disqualifications, Auditor‘s appointment, rotationand removal, 
Secretarial Audit. Winding Up: Concept and Modes of Winding Up; Provisions of 
winding up under Insolvency and Bankruptcy Code 2016. 

 
10 

TotalLectures/Hours 30 

SuggestedReadings: 
1. ChadhaR.,&Chadha,S.(2018).CompanyLaws.Delhi:ScholarTechPress. 
2. Gowar,L.C.B.(1969).PrinciplesofModernCompanyLaw.London:Stevens&Sons. 
3. Hicks,A.,&Goo,S.H.(2017).CasesandMaterialonCompanyLaw.Oxford:Oxford University 

Press. 
4. Kuchhal, M. C., & Kuchhal, A. (2020).Corporate Laws. New Delhi:Shree Mahavir 

BookDepot. 
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5. Kumar,A.(2019).CorporateLaws.NewDelhi:TaxmannPublication. 
6. Ramaiya.(2015).AGuidetoCompaniesAct.Nagpur:WadhwaBookCompany. 
7. Hanningan,B.(2018).CompanyLaw.Oxford:OxfordUniversityPress. 
8. Sharma,J.P.(2018).AnEasyApproachtoCorporateLaws.NewDelhi:AneBooksPvt.Ltd. 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks. 
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B.Com. SEMESTER -5 

SEC  :  Paper No. 05 Economy of Gujarat 

Name Of The Course  : Economy of Gujarat 
Course Credit   : 02 
Teaching Hours  : 30 (Hours) 
Total Marks   : 50 

• Course Objective 
1. Studying this will help students to... 
2. Get an explanation of the structure of Gujarat's economy. 
3. Get an understanding of education and health sector in Gujarat. 
4. Get an understanding of the agricultural sector and industrial sector   of Gujarat's economy.  

 

• Course Outcome 
1. Understanding Gujarat’s Economy – Students will learn about Gujarat’s economic structure 

and its contribution to India. 
2. Knowledge of Key Sectors – They will understand the role of agriculture, industry, education, 

and health in Gujarat’s development. 
3. Awareness of Government Policies – Students will gain insights into important schemes, 

industrial policies, and challenges in economic growth. 
 
Particulars No. of Lectures 
UNIT 1: Introduction to the Economy of Gujarat 

10 

• Overview of Gujarat's economy: Key features and its contribution 

to the Indian economy 

• Educational infrastructure: Literacy rates, major institutions, and 

initiatives for educational development 

• Health sector in Gujarat: Status of healthcare facilities, major 

public health programs and indicators (e.g., maternal and child 

health, vaccination) 

UNIT 2: Agricultural Sector of Gujarat  

10 

• Significance of agriculture in Gujarat’s economy 

• Key government schemes: 

• Pradhan Mantri Fasal Bima Yojana (Crop Insurance Scheme) 

• Soil Health Card Scheme 

• Irrigation infrastructure with emphasis on the Sardar Sarovar 

Project 

• Principles of sustainable agriculture 

• Organic farming in Gujarat: Certification, practices, and promotion 

efforts 

UNIT 3: Industrial Sector of Gujarat 

 

• Role and evolution of the industrial sector in Gujarat’s economy 

• Industrial investment and infrastructure: 

• Special Economic Zones (SEZs) 

• Special Investment Regions (SIRs) 

• Overview of Gujarat Industrial Policy 2020: Objectives, incentives, 

and strategic focus areas 

• Key challenges to industrial development: Environmental 

concerns, land acquisition, and skill gaps 

      Total Lectures/ Hours  30 
 
Reference  

(1) રામીગૌરાાંગ (૨૦૨૨), ગુજરાતનુાં અર્થતાંત્ર, સુરત, ન્યૂપોપ્યુલરપ્રકાશન. 
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(2) Government of Gujarat, Socio-Economic Review (Annual), Directorate of Economics and 
Statistics, Gandhinagar. 
(3) Indira Hirway, D.M. (2004), Gujarat Human Development Report-2004, Ahmedabad, 
Mahatma Gandhi Labour Institute. 
(4) Government of Gujarat (2009), Pocker Book of Agricultural Statistics, Directorate of 
Economics and Statistics, Gandhinagar. 
(5) Joshi R. C. &Vansiya Y. N. (2015), problems of Indian Agriculture and policy (led.), Surat, 
Gujarat, India: New Popular Prakashan. 
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B.COM.SEMESTER–5 
6 SEC5 OTHERCOURSES 

 
As per UGC Curriculum and Credit Framework for Undergraduate Programs, it has paved the 
way to offer a maximum 40% of the credit/learning through online courses. The courses shall 
be approved by institutions as per the existing UGC regulations. 

 
Students can take other SEC courses from the pool of SEC course on SWAYAM platform which 
will be offered by: 
➢ UGC(UniversityGrantCommission) 
➢ CEC(ConsortiumofEducationalCommunication) 
➢ IIM-B(IndianInstituteofManagement-Bangalore) 
➢ NPTEL(NationalProgrammeonTechnologyEnhancedLearning) 
➢ IGNOU(IndiraGandhiNationalOpenUniversity) 
➢ NITTTR(NationalInstitutesofTechnicalTeachersandTrainingResearch) 
➢ AICTE(AllIndiaCouncilforTechnicalEducation) 

 
StudentsoptingforanonlinecourseshallberequiredtoregisterforMOOCs(MassiveOnline 
Open Courses) course/paper through SWAYAM and it will be mandatory for them to share 
necessary information with the college/institution. 

 
Any regular student will be permitted to opt for only up to 40% of the total courses being 
offered, through the online learning courses provided through the SWAYAM platform. 
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CURRICULUM 

For 

B.COM. 

Semester–6 

(WitheffectivefromNov./Dec.-2025) 
 

 



FACULTYOFCOMMERCE,SAURASHTRAUNIVERSITY,RAJKOT 7
10 

 

CourseStructureAsperNEP2020for 
B.COM.SEM–6(MajorAccountancy) 
with effective from Nov./Dec. – 2025 

Sr. 

No 

Course 

Category 
Course Title 

Course 

Credits 

1 Major14 CorporateAccounting–2 04 

2 Major15 BusinessAccounting–6(Auditing) 04 

3 Major16 IKSinAccounting& Finance 04 

 
 

 
4 

 

 
Minor 6 

(Select 

AnyOne) 

BusinessAdministration–6  
 

 
04 

BusinessManagement–6 

Banking&Finance–6 

BusinessComputerScience–6 

AdvanceBusinessStatistics–6 

Business&Co-operation–6 

BusinessEconomics–6 

 
5 

AEC5 

(SelectAny 

One) 

EnglishforTradeandCommerce  
02 IntegratedMarketingCommunication 

OtherCourses 

6 SEC6 InternshipTraining/FieldProject 04 

TOTALCREDITS 22 
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B.COM.SEMESTER–6 
1 MAJOR14 CORPORATEACCOUNTING–2 

Nameof the Course: CorporateAccounting–2 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- Thecourseaimstohelplearnerstoacquireconceptualknowledgeofcorporate accounting 

system 
- Toprovidebasicknowledge&skillstothelearnersaboutCorporateAccounting principles 

and practices. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Understandtheconceptandobjectivesofamalgamationandabsorptionofcompanies; 
2. AnalyzethecasestudyofmajoramalgamationsofcompaniesinIndia; 
3. Recordtransactionsrelatedtoamalgamation,absorptionandexternalreconstruction; 
4. Preparebalancesheetafteramalgamation,absorptionandexternalreconstructionof 

company/es. 
5. PrepareVerticalFinancialStatementsofelectricitycompaniesasperElectricityAct 
6. Preparefinalstatementsofliquidatoraftervoluntaryliquidationof company. 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:AMALGAMATION&ABSORPTIONOFCOMPANIES 

- Introduction,Meaningandconceptofamalgamationandabsorption, 

- Purposes and Legal provisions of Companies Act 2013 for amalgamation 
and absorption, 

- Consideration/purchasepriceforamalgamationand absorption, 

- Accountingentriesforamalgamationandabsorption, 

- Preparationofnewverticalbalancesheet(excludinginter-companyholdings) 
applying AS 14/Ind AS 103. 

- PracticalQuestions(excludingIntercompanyHoldings) 

 
 

 
15 

UNITNO.2:EXTERNALRECONSTRUCTIONOFCOMPANIES 

- Introduction,Meaningandconceptofexternalreconstruction, 

- PurposesandLegalprovisionsofCompaniesAct 2013, 

- Accountingentriesforexternalreconstructiontransactions, 

- PreparationofnewverticalbalancesheetapplyingAS14/IndAS 103, 
- PracticalQuestions 

 

 
15 

UNITNO.3:FINALACCOUNTSOFELECTRICITYCOMPANY 

- Introduction-Meaning& characteristics 

- ElectricityCompanyAccounts: Brief knowledge of Acts [IndianElectricity 
Act-1910, Electricity supply Act –1948 Indian Electricity Rules-1956, 
Electricity Act- 2003 Electricity Act-2010 and Companies Act-2013 on 
wards] 

- VerticalFinancialStatementsasperElectricityAct 

- PracticalQuestions 

 
 

 
15 

UNITNO.4:VOLUNTARYLIQUIDATIONOFCOMPANY 

- Introduction-Meaning 15 
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- Modesofwindingup 

- LegalguidelineofCompanyAct-2013 

- Disbursementofliquidator 

- Liquidator’sFinalStatementofAccount 

- AllocationofCapitalDeficiency 

- PracticalQuestions 

 

TotalLectures/Hours 60 

OnlypracticalquestionsareimportantforSemesterEndUniversityExam. 
 

SuggestedReadings: 
1. AmitabhaMukherjeeandMohammedHanif;ModernAccounting 
2. AshokSehagal-DeepakSehagal;AdvancedAccounting(TaxmannAlliedServices- Delhi) 
3. Dr.R.K.SharmaandDr.R.S.Popli;Accountancy(SelfTutor), 
4. Dr.B.M.AgrawalandDr.M.P.Gupta;AdvancedAccounting, 
5. M.C.ShuklaandT.S.Grewal;AdvancedAccounts,(SultanChand&Sons,Delhi) 
6. NarayanSwamy;FinancialAccounting,(PrenticeHallIndia,NewDelhi) 
7. NegisR.F;FinancialAccounting:(TataMcGrawHill,NewDelhi) 
8. P.C.TulsianFinancialAccounting:(TataMcGrawHill,NewDelhi) 
9. R.L.Gupta&M.Radhaswamy;CompanyAccounts:(SultanChand&Sons-NewDelhi) 
10. R.S.N.Pillai,Bhagawathi,S.Uma;PracticalAccounting:(S.Chand&Co.NewDelhi) 
11. S.Daver;AccountingStandards:(TaxmannAlliedServices,(P)Ltd;NewDelhi) 
12. S.N.Maheshwari;CorporateAccounting:(VikasPulishinghousePvt.Ltd.NewDelhi) 
13. S.P.Jain&K.L.Narang;CompanyAccounts:(KalyaniPublishers,NewDelhi) 
14. SanjeevSinghal;AccountingStandards:(BharatLawHousePvt.Ltd;NewDelhi) 
15. ShuklaM.C.&T.S.Grawal;AdvancedAccountancy:(SultanChand&sons,NewDelhi) 
16. Study Material of The Institute of Cost Accounts of India, Paper 10: Corporate 

Accounting and Auditing 
(https://icmai.in/upload/Students/Syllabus2022/Inter_Stdy_Mtrl/P10.pdf) 

17. Study Material of The Institute Of Company Secretaries of India, Paper 5: Corporate 
and Management Accounting 
(https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Acc
ounting.pdf) 

Note:Learnersareadvisedtouselatesteditionofbooks. 

https://icmai.in/upload/Students/Syllabus2022/Inter_Stdy_Mtrl/P10.pdf
https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.pdf
https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.pdf
https://www.icsi.edu/media/webmodules/Corporate%20and%20Management%20Accounting.pdf
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B.COM.SEMESTER–2 
2 MAJOR15 BUSINESSACCOUNTING–6(AUDITING) 

Nameof the Course: BusinessAccounting–6(Auditing) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
Thecourseaimstoprovideknowledgeofauditingprinciples,procedures,andtechniques in accordance 
with current legal requirements in India. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Summarisethebasicconceptsofauditingandassuranceandacquaintwithlatest 
developments in the area of auditing 

2. Describetheneedofauditingandtheroleof auditors; 
3. Demonstratetheprinciples,proceduresandtechniquesofauditing; 
4. UnderstandtheImportanceofvouchingandverificationasessentialauditprocedures for 

ensuring the authenticity and accuracy of accounting records; 
5. IdentifyCommon Errors and Frauds that can be detected through effective vouching 

and verification 
6. Interpretthecontentsofaudit reports; 
7. AnalyzetheprovisionsofCompaniesAct,2013relatingtoauditorandauditing. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1: INTRODUCTION 

Conceptofauditingandassurance;Objectives,Importance,ScopeandFunctions; 
Basic Principles and Techniques; Types [Classification] of Audit; Limitations of 
auditing; Audit Planning-Preparation-Audit programme and Audit Note; EDP 
Audit Environment and Control; Audit Trail- and Audit in computerised 
environment 

 

 
15 

UNITNO.2:INTERNALCONTROL,INTERNALCHECKANDAUDIT 

Meaning and objectives; Features of a good internal control system; internal 
controlquestionnaire;internalcontrolchecklist;testsofcontrol;InternalControl 
and IT Environment, concept of materiality and audit risk. Concept of internal 
audit; Test checking, audit sampling and sampling methods. 

 
15 

UNITNO.3:VOUCHINGANDVERIFICATION 

Vouching: Introduction-Meaning of voucher and vouching, Objectives- 

Importanceofvouching,Vouchingprocedureofdifferentaccountingdata, 
VouchingofCashBookandBankdetails,Auditor’sdutiesandResponsibilities 

Verification: Introduction-Meaning-of verification and valuation-testing, 
Objectives-Importance of verification and valuation-testing , Verification and 
valuation-testing of Assets and Liabilities, Auditor’s duties and Responsibilities 

 
 

 
20 

UNITNO.4:AUDITOFCOMPANIES 

Audit of Limited Companies under the Companies Act, 2013: Qualifications and 
disqualifications, Appointment, Rotation, Removal, Remuneration, Rights and 
Duties of auditor; Auditor’s Report- Contents and Types; Audit attestation and 
certification. Liabilities of Statutory Auditors. Overview of Auditing Standards. 

 
10 
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TotalLectures/Hours 60 

SuggestedReadings: 
1. Ainapure,V.,&Ainapure,M.(2009). Auditing.Delhi:PHILearning. 
2. Aruna,J.(2016).Auditing.Delhi:TaxmannPublication. 
3. Kumar,R.,&Sharma,V.(2015). AuditingPrinciplesandPractice.Delhi:PHILearning. 
4. Garg,P.(2019).Auditing.Delhi:TaxmannPublication. 
5. SinghA.K.,&Gupta,L.Auditing:TheoryandPractice.Galgotia Publishing. 
6. Kamal,G.(1987).ContemporaryAuditing.Delhi:TataMcgrawHillPublishing 

Company. 
7. Tandon,B.N.,Sudharsnam,S.,&Sundharabahu,S.(2013). AHandbookonPractical 

Auditing. New Delhi: S. Chand Publishing. 

Note:Learnersareadvisedtouselatesteditionofbooks. 



 

 

B.COM.SEMESTER–6 

3 MAJOR15 
INDIANKNOWLEDGESYSTEMINACCOUNTING AND 
FINANCE 

Nameof the Course: IndianKnowledgeSysteminAccountingandFinance 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- To introduce the principles of Indian Knowledge System (IKS) in the field of accounting 

and finance. 
- ToexploreancientIndianeconomicthoughtandfinancialmanagementpractices. 
- To understand the ethical and sustainable aspects of traditional Indian accounting and 

financial systems. 
- Tocompareindigenousmethodswithmodernaccountingandfinancial practices. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. UnderstandthefundamentalsofIndianaccountingandfinancialmanagement systems; 
2. Analyzeancientfinancialprinciplesandtheirrelevanceinmodernaccounting; 
3. ExamineethicalandsustainablebusinesspracticesfromIndiantraditions; 
4. CompareIndiantraditionalfinancialsystemswithcontemporaryglobalpractices; 
5. ApplyIndianKnowledgeSystemprinciplesinmodernfinancialdecision-making. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONTOINDIANKNOWLEDGESYSTEMINACCOUNTINGAND 

FINANCE: 
- Overview of Indian Knowledge System (IKS) and its relevance to modern 

commerce 

- HistoricalevolutionofaccountingandfinanceinIndia 

- Concept of Arthashastra, Dharmashastra, andChanakya Neeti in financial 
management 

- EconomicideasinVedicandPost-Vedicliterature 

- IndigenoussystemsofwealthmanagementinancientIndia 

 
 

 
12 

UNITNO.2:ANCIENTINDIANACCOUNTINGPRACTICES 

- Double-entryaccountinginancientIndia:Acomparativestudywithmodern 
practices 

- Lekhapaddhati(MedievalAccountingManuscript)anditssignificance 

- Bahi-Khata(IndigenousBookkeeping)vs.Double-EntrySystem 

- TempleandcommunityaccountingsystemsinIndia 

- Evolution ofaccountingin India:FromKautilya’s Arthashastra to modern 
practices 

- Roleoftraditionalaccountants(Karana,Gomastha,andMunims) 

 
 

 
18 

UNITNO.3:FINANCIALMANAGEMENTINANCIENTINDIA 

- TaxationsysteminancientandmedievalIndia(Bhaga,Bali,andKara) 
- Revenueandexpendituremanagementinkingdomsandempires 
- Indigenousbankingsystems:Hundi,Sahukars,andIndigenousBanking 

Networks 
- Trade,Commerce,andFinancialInstitutionsinAncientIndia(Shrenis, Market 

Regulations) 
- MoneyLendingandInterestRateRegulationsinAncientIndia 

 
 

 
15 
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UNITNO.4:ETHICALANDSUSTAINABLEFINANCEINIKS 

- BusinessEthicsfromManusmriti,ChanakyaNeeti,andBhagavadGita 

- Ethicsinfinance:DharmaandArthainfinancialdecision-making 

- WealthaccumulationandredistributionprinciplesinIndiantraditions 

- Jainfinancialprinciplesforsustainablebusiness 

- TheroleofBhoodanMovementandCorporateSocialResponsibility(CSR) in 
Ancient India 

 
 

 
15 

TotalLectures/Hours 60 

 
Pedagogy: 

- Lectures&CaseStudies:Exploringancientandmodernfinancialmodel 
- GroupDiscussions&Debates:Ethicsandsustainabilityinfinance 
- IndustryExpertSessions:Insightsfromprofessionalsusingtraditionalfinanceconcepts. 
- Research&Projects:Comparativeanalysisofancientandmodernaccountingpractices. 
- FieldVisittoTraditionalBusinessHousesorIndigenousBankingInstitutions 

SuggestedReadings: 
1. Kautilya’sArthashastra–TranslatedbyR.Shamasastry 
2. ChanakyaNiti–EthicalandEconomicPrinciples 
3. AncientIndianEconomicThought–RatanLalBasu 
4. HistoryofIndigenousBankinginIndia –R.B.C. Dutt 
5. HistoryofIndigenousBankinginIndia –L.C.Jain 
6. ModernInterpretationsofIndianFinancialSystems 
7. EthicsinIndianBusinessTraditions–N.R.Gupta 
8. Hundi:TheIndigenousNegotiableInstrumentofIndia –ShankarGoyal 
9. https://onlinecourses.swayam2.ac.in/aic22_ge19/preview (SWAYAM Course : 

Ancient Indian Management) 
10. JourneyofIndianAccountingPractices 
11. (https://management.cessedu.org/sites/management.cessedu.org/files/2%20Journe

y%20of%20Indian%20Accounting%20Practices%2016th%20March.pdf) 
 

Note:Latesteditionofthebooksshouldbe used. 

https://onlinecourses.swayam2.ac.in/aic22_ge19/preview
https://management.cessedu.org/sites/management.cessedu.org/files/2%20Journey%20of%20Indian%20Accounting%20Practices%2016th%20March.pdf
https://management.cessedu.org/sites/management.cessedu.org/files/2%20Journey%20of%20Indian%20Accounting%20Practices%2016th%20March.pdf
https://management.cessedu.org/sites/management.cessedu.org/files/2%20Journey%20of%20Indian%20Accounting%20Practices%2016th%20March.pdf
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B.COM.SEMESTER–6 

4 MINOR6 
BUSINESSADMINISTRATION–6(Financial 
Management–2) 

Nameof the Course: BusinessAdministration–6(FinancialManagement) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- Theobjectiveofthiscourseistohelpthestudentsunderstandthefundamentalconcepts. 
- Tofamiliarizethelearnerswiththeprinciplesandpracticesoffinancialmanagement.. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Analyse capital budgeting process and apply capital budgeting techniques for business 
decisions; 

2. Determineweightedaveragecostofcapital(WACC)andMarginalcostofcapital; 
3. Explain various capital structure theories and analyse factors affecting capital structure 

decisions; 
4. Criticallyexaminevarioustheoriesofdividend,identifyandanalysefactorsaffecting 

dividend policy; and suggest sound dividend policy; 
5. Designworkingcapitalpolicybasedontheassessmentoffinancialrequirements. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:CAPITALSTRUCTURE 

Introduction, Meaning, Types of Capital Structure, Factors affecting to capital 
structure, Capital structure decisions, Overview of financing choices, The 
financing process; internal and external financing, Determination of the optimal 
capital structure, Modigliani and Miller Propositions I and II - Theories for 
determining optimal capital structure, Planning the capital structure: EBIT and 
EPS analysis. ROI & ROE analysis. Capital structure policy. (Only Theory) 

 

 
15 

UNITNO.2:COSTOFCAPITAL 

Introduction and Concept of Cost of Capital, Importance of Cost of Capital, 
Classification of Cost of Capital, Determinants of Cost of Capital, Computation of 
Cost of Capital: Cost of equity, Cost of preference capital, Cost of debt, Cost of 
retaining earning, Weighted average cost of capital. (Theory and Practical) 

 
15 

UNITNO.3:LEVERAGEANALYSIS 

Introduction, Meaning and concepts, Operating leverage, Financial leverage, 
Combined leverage, EBIT and Earning Per Share (EPS) Analysis, Impact of 
financial leverage on share holders risk. (Theory and Practical) 

 
15 

UNITNO.4:CAPITALBUDGETING 

Introduction,Meaning,CapitalBudgetingProcess,CashFlowEstimation,Payback 
Period Method, Discounted Payback Period Method, Accounting Rate of Return, 
Net Present Value (NPV), Net Terminal Value, Internal Rate of Return (IRR), 
Profitability Index Method. (Only Theory) 

 
15 

TotalLectures/Hours 60 

 
 

SuggestedReadings: 
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1. BhabatoshBanerjee,FundamentalsofFinancialManagement,PHILearning. 
2. BrighamandHouston,FundamentalsofFinancialManagement,CengageLearning 
3. Chandra,P.FundamentalsofFinancialManagement.McGrawHillEducation 
4. JamesC.VanHorneandSanjayDhamija,FinancialManagementandPolicy,Pearson Education 
5. KhanandJain.BasicFinancialManagement,McGrawHillEducation,NewDelhi 
6. LevyH.andM.Sarnat.PrinciplesofFinancialManagement.PearsonEducation 
7. P.V. Kulkarni and B.G. Satyaprasad, Financial Management, Himalaya Publishing House, 

Mumbai. 
8. Pandey,I.M.FinancialManagement.VikasPublications,NewDelhi 
9. Rustagi,R.P.FundamentalsofFinancialManagement.TaxmannPublicationPvt.Ltd. 
10. Singh,J.K.FinancialManagement-textandProblems.2ndEd.DhanpatRai&Co.Delhi. 
11. Singh,SurenderandKaur,Rajeev.FundamentalsofFinancialManagement.MayurPaperback, 

New Delhi. 
 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 

4 MINOR6 
BUSINESSMANAGEMENT–6 (BRAND 
MANAGEMENT) 

Nameof the Course: BusinessManagement–6(Brand Management) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
- Toattainacomprehensiveknowledgeonthesubjectofbrands,brandequityandbrand 

management 
- Developunderstandingofdesignandimplementationofmarketingprogramstobuild and 

manage brand equity. 
 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Comprehendtheconceptualframeworkofbrands; 
2. Analysevariousstrategiesofpopularbrands; 
3. Describethebrandextensions; 
4. Explorethelifecycleofabrand; 
5. Applybrandmanagementstrategiestoreallifeproducts. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONTOBRANDMANAGEMENT 

Introduction, Concept of Brand and Brand Management, Evolution of a Brand, 
ScopeofBranding,ImportanceofBranding,ChallengesandOpportunities,Brand 
Identity, Advantages of a Brand, Brand Versus Product, Brands and Consumers. 

 
15 

UNITNO.2:BRANDPOSITIONING &BRANDEQUITY 

Brand Positioning: Brand Building, Identifying and Establishing Brand 
Positioning and values, Brand Repositioning, Life stages of a Brand, Brand 
Personality, Brand Image. 

BrandEquity:CustomerbasedBrandEquity,MeasuringandInterpretingBrand 
Performance: brand equity Management System, New Media Environment: 
Brands amplifiers, Growing and Sustaining Brand Equity. 

 
 
 

15 

UNITNO.3:DESIGNINGMARKETING PROGRAM 

Strategic Brand Management Process, Designing and implementing brand 
strategies, Contemporary Strategies: storytelling, Internet and social media, 
BrandExtensions,Brandreinforcementstrategies,BrandPortfolioManagement, 
Integrating Advertising with Brand Management. 

 
15 

UNITNO.4:RECENTISSUESINBRANDING 

ManagingStrongBrands,BrandLadder,CountryBranding,GlobalBrandStrategy, 
Managing Brands over time, Brand Audits, Managing Brands in the Digital Era. 
Legal and Ethical aspects in Brand Management. 

 
15 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Aaker,D.BrandLeadership.UK:Simon&Schuster. 
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2. Beverland,M.Brand Management:Co-creatingMeaningfulBrands.UK:SAGEPublications. 
3. Chernev,A.StrategicBrandManagement.Illinois,USA:CerebellumPress. 
4. Chitale,A.K.&Gupta,Ravi.ProductPolicyandBrandManagement:TextandCases,4thed. PHI 

Learning 
5. Cowley,D.UnderstandingBrands.India:KoganPageLtd. 
6. John,D.R.StrategicBrandManagement:LessonsforWinningBrandsinGlobalizedMarkets. 

New Delhi: Oxford University Press. 
7. Keller,K.L.,SwaminathanV.,Parameswaran,A.MG,andJacob,I.C.StrategicBrand 
8. Management:Building,MeasuringandManagingBrandEquity.India:PearsonEducation. 
9. Miller,D.BuildingaStoryBrand:ClarifyYourMessageSoCustomersWillListen,India: 

HarperCollins Publishers. 
10. Temporal,P.AdvancedBrandManagement.UK:Harriman House. 
11. Parameshwaran,M.G.BuildingBrandValue.India:McGrawHillEducation. 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 
4 MINOR6 BANKING&FINANCE–6 

Nameof the Course: Banking&Finance–6 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 

- Toprovidestudentsanoverviewofthesharemarket,itsfunctioning,anditsimportance in the 
economy. 

- Tomakestudentsfamiliarwithtypesofinsuranceandpublic,private,andforeign insurance 
companies and the role of IRDA in insurance regulation. 

- Toimpartknowledgeaboutmutualfunds,theirstructure,types,andsignificancein 
investment. 

- Tolearnaboutdifferentinvestmentoptionsandtheirrelatedstrategieslikerisk management 
and diversification. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Understand the functioning of financial markets, stock exchanges, and their role in the 
economy. 

2. Understandtheimportanceoflifeandgeneralinsuranceandtheregulatoryframework. 
3. Identify suitable mutual funds based on investment goals and strategies and evaluate it 

on the bases of NAV Students will develop the ability to select appropriate investment 
options and manage risk through diversification and asset allocation. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:INTRODUCTIONTOSHAREMARKET 

- Meaningand importance 
- TypesofStocks:Equityshares,preferenceshares,anddebtinstruments 
- StockExchanges:NationalStockExchange(NSE),BombayStockExchange 

(BSE) 
- ShareMarketIndices:Sensex,Nifty,andotherindices 
- SecuritiesandExchangeBoardofIndia(SEBI) 

 

 
12 

UNITNO.2:INSURANCESECTOR 

- Meaningandimportanceof insurance 
- LifeInsurance: 

1.Termlifeinsurance2.wholelifeinsurance3.endowmentplans 
- GeneralInsurance 

1.Healthinsurance2.motorinsurance,othertypesofgeneralinsurance 
- Insurance Companies: Public sector insurance companies, private sector 

insurance companies and foreign insurance companies 
- InsuranceRegulatoryandDevelopmentAuthority(IRDA) 

 
 

 
12 

UNITNO.3:MUTUALFUNDSANDCOMPONENTS 

- IntroductiontoMutualFunds:Meaningandimportance 
- TypesofMutual Funds 

1.Equityfunds2.Debtfunds3.Hybridfunds 
- MutualFundStructure:Sponsor,trustee,andassetmanagementcompany 
- Strategiesofinvestment:Assetallocation,diversificationandotherinvestmen

t strategies 

 

 
12 
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- MutualFundPerformance:Netassetvalue(NAV)anditsreturnofmutual fund  

UNITNO.4:INVESTMENTOPTIONS 

- IntroductiontoInvestmentOptions:Importanceofsavings andinvestment 
- Investmentoptions:Bankdeposit–Savingsandfixeddeposit 
- FixedIncomeSecurities:Bonds,debentures,andotherfixedincomesecurities 
- Alternative Investments: Stocks, mutual funds, gold, commodity and real 

estate option 
- InvestmentStrategies:Riskmanagement,allocationanddiversification 

12 

UNITNO.5:FINANCIALINCLUSIONANDTECHNOLOGYINBANKING 

- GovernmentInitiativesinIndia: 
1. PradhanMantriJanDhanYojana(PMJDY), 
2. MicrofinanceanditsneedandRuralbanking. 

- Digitalizationinbanking:Fintechinnovations(Paytm,Googlepay,Amazon 
pay), Advantages of digitalization 

- Challengesofdigitalpaymentanduseoftechnologyinbankingin India 

 

 
12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Bogle,J.C.(2010).CommonSenseonMutualFunds:NewImperativesfortheIntelligent 
Investor. Wiley. 

2. Sankaran,S.(2018).IndianMutualFundsHandbook:AGuideforIndustryProfessionals and 
Intelligent Investors (5th ed.). Vision Books. 

3. Graham,B.(2003).TheIntelligentInvestor:TheDefinitiveBookonValueInvesting. Harper 
Business. 

4. Pathak,B.(2018).TheIndianFinancialSystem:Markets,Institutions,andServices(6th ed.). 
Pearson Education India. 

5. Kaushik, M. C. (2019). How to Make Profit in Share Market. CreateSpace Independent 
Publishing Platform. 

6. Tripathi, V., &Panwar, N. (2023). Investing in Stock Markets: Comprehensive 
Understanding of Investment Environment, Decision Process & Trading Mechanisms. 
Taxmann Publications. 

7. Negi,V.K.(2020).MutualFunds:LaddertoWealthCreation.NotionPress. 
8. Joshi,D.P.(2018).Bankingonchange:ThedigitaltransformationofIndia’sfinancial 

sector.AcademicFoundation. 
9. Phadke,S.(2020).Fintechfuture:ThedigitalDNAoffinance.SAGEPublicationsIndia 
10. Mani, N. (2016). Financial inclusion in India: Policies and programmes. New Century 

Publications 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 

4 MINOR6 
BUSINESS COMPUTER SCIENCE – 6 (BUSINESS 

APPLICATIONDEVELOPMENTUSINGVISUALBASIC) 

Nameof the Course: BusinessComputerScience–6 
(BusinessApplicationDevelopmentUsingVisualBasic) 

Coursecredit: 04 
TeachingHours: Theory:45(Hours)+Practical:30(Hours) 
Totalmarks: 100 
Distribution of Marks: 50Markssemesterendtheoryexamination 
25 Marks semester end practical examination 
25MarksInternalassessmentsoftheory 
Objectives: 

- Translategeneralrequirementsintodata-relatedsolutionsusingdatabaseconcepts 
- Implementdecision-makingandloopingstructures 
- Applymodularprogrammingprinciples 
- Applydebugginganderror-handlingtechniques 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Handleeventsanduserinteractions 
2. Workwitharraysandcollections 
3. WorkwithProcedurewithparameters. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:WORKINGWITHDATAANDOUTPUTSELECTIONCONDITIONS 

Variables, Data Types, Declaring Variables, Scope of Variables,Constants, 
Arithmetic operations on Data, Displaying What is Selection? Type of selection, 
testing multiple nested IF structures, Complex multiple condition, Select Case, 
Extensions to select a case 

 
9 

UNITNO.2:LOOPS,HANDLINGSTRINGS,DATESHANDLINGANDTIMEWITH 

What is a Loop?, Type of Loops - FORNEXT, DOWHILELOOP, DOLOOP 
UNTIL Introduction, Declaring Strings, ASCII, Processing Strings, Dates, 
Formatting Date output, Handling Time, CalculationsTime and Date 

 
9 

UNITNO.3:PROCEDURES 

What is a Procedure? Types of Procedures, Why use Procedure? Passing 
Parameters, Practical work on using the correct formal parameters, Functions, 
Form and Standard Modules 

 
9 

UNITNO.4:ARRAY 

WhatisanArray?,HowtodeclareanArray?,Staticanddynamicarrays,Processing 
anArray,PassingArraystoProcedures,TwoDimensionalArrays,ControlArrays. 9 

UNITNO.5:FILESANDMENUS 

WhatisaFile?TypesofFiles(concept),Basicfileoperationslikeread,write, append 
(Sequential file only) 

Introduction,TypeofMenus,Featuresofmenu 

 
9 

UNITNO.6: PRACTICAL 
(PracticalExerciseofUnit1To5) 30 

TotalLectures/Hours 45+30 
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TheoryQuestionPaperStyle: 

UNIVERSITYEXAMINATION 

Sr. 
No. 

Particulars Marks 

1 QUESTION-1(FromUnit1) (OR)QUESTION-1(FromUnit 1) 10 
2 QUESTION-2(FromUnit2) (OR)QUESTION-2(FromUnit 2) 10 
3 QUESTION-3(FromUnit3) (OR)QUESTION-3(FromUnit 3) 10 
4 QUESTION-4(FromUnit4) (OR)QUESTION-4(FromUnit 4) 10 
5 QUESTION-5(FromUnit5) (OR)QUESTION-5(FromUnit 5) 10 

TotalMarks 50 

Credit: 

- 1lecture=1hour =1credit and2practical= 2hours= 1credit 
- Total45hoursoftheoryteachingworkpersemesterandadditional30hoursofpractical per 

semester. 
- Theory3Hours/week=3creditsandadditionalpractical2hours/week=1credits. 
- Totalcreditis4. 

Examination: 

- TheoryExamination-Totalmarks75(50marksofuniversityexaminationand25marks of 
internal). 

- Universityexamination:2Hours 
- PracticalExamination-TotalMarks25(NoInternalMarks). 
- UniversityExamination:2Hours 

PassingStandard: 

- Studentmustobtainminimum36%marksintheoryandpracticalboth 
- Theory: Minimum 36% (minimum 18 marks in University examination and minimum 9 

marks in internal) 
- Practical:Minimum36% (Minimum9marks inUniversityexamination) 

 
SuggestedReadings: 

1. SuccessfulProjectsinVisualBasic-D.Christopher-BPB 
2. MasteringinVisualBasic-BPB 
3. ProgramminginVisualBasic(PeterNorton) 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 
4 MINOR6 ADVANCEBUSINESS STATISTICS–6 

Nameof the Course: AdvanceBusinessStatistics–6 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

 
Objectives: 
TofamiliarizethestudentswithvariousstatisticstoolsandtheirapplicationsintheBusiness Decision 
Making 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 
1. AwarenessofStatisticalmethodsapplicationinreallife 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:TESTINGOG HYPOTHESIS 

- MeaningofHypothesisandmeaningofTestofHypothesis 
- TypesofHypothesis(Null,AlternativeComposite) 
- Two types of errors,Level of significant, critical region, power of a test, 

one tail versus two tail test, acceptance region 
- Reliabilityofsample,largeandsmallsamples,confidentlimit 

 
 

12 

UNITNO.2:LARGESAMPLETEST–1(Z-TEST) 

- TestofsignificantofMean 
- TestofsignificantofdifferencebetweentwoMeans 
- TestofsignificantofdifferencebetweentwoS.D. 
- RelatedExamplesandProblems 

 
12 

UNITNO.3:LARGESAMPLETEST–2(Z-TEST) 

- Testofsignificantofnumberofsuccess 
- Testofsignificantofproportionofsuccess 
- Testofsignificantofdifferenceoftwoproportion 
- RelatedExamplesandProblems 

 
12 

UNITNO.4:SMALLSAMPLETEST–1(T- TEST) 

- Usesoft –Test 
- TestingofHypothesis 

1. PopulationMean 
2. Equalityoftwo population 
3. Pairt–Test 

- RelatedExamplesandProblems 

 

 
12 

UNITNO.5:SMALLSAMPLETEST–2(F-TEST) 

- UseofF-Test 
- TestingofHypothesisconcerningequalityoftwopopulationvariances 
- Use ofFisher’s Z transformation 

1. TestofHypothesis 
2. Populationcorrelationcoefficient 
3. Equalityoftwopopulationcorrelationcoefficient 

- RelatedExamplesandProblems 

 
 
 

12 

TotalLectures/Hours 60 

 
SuggestedReadings: 
1. StatisticsByD.S.Sanchetiand V.K.Kapoor 
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2. FundamentalsofMathematicalStatisticsByV.K.KapoorandS.C.Gupta 
3. FundamentalsofStatisticsByS.C.SrivastvaandSangyaSrivastava 
4. StatisticalMethodsByS.P.Gupta 
5. PracticalStatisticsByS.C.Gupta 
6. BusinessStatisticsByR.S.Bhardwaj 

 
Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 

4 MINOR6 
BUSINESS&CO-OPERATION–6(CO-OPERATIONIN 
INDIA AND WORLD) 

Nameof the Course: Business&Co-Operation–6(Co-OperationinIndiaandWorld) 

Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
Thecourseaimstogiveaninsightintotheprevailingco-operativelegalsystemandtoenable the 
students to understand the legal framework of co-operation in India and World. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:FUNDAMENTALOFCO-OPERATION 

DefinitionofBasiccharacteristics,Evolution ofCo-operationinGlobalcontext, 
Factors leading to the birth of co-operation. An overview 12 

UNITNO.2:HISTORYOFCO-OPERATIONININDIA 

Initial legal framework 1904, Technical, historical factors as determining force 
before independence. History if Co-operation in India – Importance, Limitations, 
Present Scenario of Co-operation in India 

 
12 

UNITNO.3:CO-OPERATIONUNDERPLANNING 

PeriodinIndia.(IsttoIVthPlanPeriod)(VthtoVIIthePlanPeriod),Co-operation under 
reform period. (VIII the and IX the five year planning and co-operation) 12 

UNITNO.4:NATUREANDSPREADOFCO-OPERATIONINASIANCONTINENT 

ExperienceofJapan,ExperienceofChina,ExperienceofPhilippines.Co-operative 
development in Sweeden and Israel. 

12 

UNITNO.5:NATUREANDSPREADOFCO-OPERATIONINWESTERNREGIONOFTHE WORLD 

ExperiencesofDenmark,ExperiencesofEngland,ExperienceofGermany, Experience 
of U.S.A. 12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. ATextbookofBanking–M.Radhasway 
2. BankinginIndia-Vasant Desai 
3. TheGujaratCo-OperativeSocietiesAct,1961 
4. Co-OperativeSocietiesAct1904&1912 
5. CalvertH,TheLawAndPrinciplesofCooperation,ThackerSpink &Co. Pvt.Ltd.,Calcutta, 

1959. 
6. Goel.B,CooperativeLegislationTrendsandDimensions,DeepandDeepPublicationNew 

Delhi. (2013) 
7. VidwansM.D,CooperativeLawinIndia,SahithyaBhavanPublishers,NewDelhi,1956. 
8. KrishnaswamiO.R,(1989)FundamentalsofCo-operation,S.Chand&Co.,NewDelhi 



FACULTYOFCOMMERCE,SAURASHTRAUNIVERSITY,RAJKOT 96  

9. KrishnaswamiO.R,andKulandaiswamy,V(1992)TheoryofCo-operation:AnIndepth 
Analysis, Shanma Publications, Coimbatore 

10. Ravichandran,KandNakkiran,S,(2009)Co-operation:TheoryandPractice,Abijit 
Publications, Delhi. 

11. Bedi,R.D.,Theory,HistoryandPracticeofCo-operation.R.LalBookDepot,Meerut. 
12. L.S.Shastri:LawandPracticeofCo-operativeSocietiesin India 
13. HCalvert:Lawand PrinciplesofCo-operation 
14. S.K.Gupte:Co-operativeSocieties,ActandRulesofGujarat 

15. ગુજરાતરાજયસહકારીસંઘઅમદાવાદ–-સહકારીમંડળીઓનોકાયદોઅનેનનયમો 

16. દેસાઈ અને શેઠસહકારીમંડળીઓનોકાય-દો અનેવ્યવસ્થા 

17. ગ્રંથનનમાાણબોડાપ્રકાશનસહકારનસદ્ाાाંતઅનેવ્યવહાર-,સહકાર૨-૧-ભાગ- 

18. સહકારનસદ્ाાाંતઅનેવ્યવહારડો-,ફડકે,ગ્રંથનનમાાણબોડા,અમદાવાદ, 

19. નસધ્ाાाંતઅનેવ્યવહારપોપ્યુલરપ્રકાશન-,સુરત1 

20. સહકાર–સીજમનાદાસકંપની.,અમદાવાદ 

21. બેંકીગઅનેસહકાર–સીજમનાદાસનીકંપની. 

 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 

4 MINOR6 
BUSINESS ECONOMICS – 6 
(ECONOMICSOFENVIRONMENT) 

Nameof the Course: BusinessEconomics–6(EconomicsofEnvironment) 
Coursecredit: 04 
TeachingHours: 60(Hours) 
Totalmarks: 100 

Objectives: 
This course aims to provide students with an understanding of the dynamic relationship 
between economic development and environmental sustainability. It explores environmental 
challenges, particularly in the Indian context, and emphasizes the role of policy, sustainable 
development strategies, and eco-friendly practices. The course encourages critical analysis of 
how economic growth can align with environmental protection to foster a more sustainable 
future. 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Defineandexplainkeyenvironmentalanddevelopmentalconcepts,including sustainability 
and biodiversity. 

2. Analyzetheenvironmentalconsequencesofindustrialization,agriculture,andclimate 
change, especially within India. 

3. Evaluate the impact of pollution on human health and ecosystems, and examine control 
methods and policies. 

4. Distinguishbetweeneconomicgrowthandsustainabledevelopment,andinterpret related 
indicators. 

5. Assessglobalandnationalenvironmentalpoliciesandtheireffectivenessinfostering 
sustainable development. 

6. Applyknowledge of eco-friendlyproduction andconsumption practices in development 
planning. 

7. Criticallyexaminetheintegrationofenvironmentalconsiderationsinpolicy-makingand the 
challenges of balancing development with ecological conservation. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:ECONOMICDEVELOPMENTANDENVIRONMENT 

- MeaningandDefinitionofEnvironment 
- Importanceofasustainable Environment 
- KeyDimensionsoftheEnvironment 
- Reasonsofpresentenvironmentalcrisis 
- Roleofenvironmentalpolicyineconomicdevelopment. 

 

 
12 

UNITNO.2:ENVIRONMENTALISSUESININDIA 

- IndustrializationandPollution 
- Environmentalchallengesintermsofwaterresourceanddeforestation. 
- AgriculturalDevelopmentandEnvironmentalIssues 
- Causesandimpactofglobalclimatechange,withspecialreferencetoIndia 

 
12 

UNITNO.3:ENVIRONMENTPOLLUTION 

- DefinitionandCausesof Pollution 
- MethodsofPollutionControl 
- PollutionPolicies 

12 
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- ImpactofPollutiononHealthandEnvironment  

UNITNO.4:SUSTAINABLEDEVELOPMENTANDENVIRONMENT 

- ConceptandApproachandevolutionofSustainableDevelopment 
- IndicatorsofSustainableDevelopment 
- EconomicGrowthvs.SustainableDevelopment 
- EnvironmentalIssuesRelatedtoEconomicDevelopment 
- ChallengesofEnvironmentalProtectionintheContextofDevelopment 

12 

UNITNO.5:BIODIVERSITY,ECO-FRIENDLYPRACTICES,ANDGLOBALENVIRONMENTAL 
POLICIES 

- BiodiversityandItsImportance 
- ThreatstoBiodiversity 
- Eco-friendlyProductionandConsumption 
- GlobalEnvironmentalmeasures 
- IntegrationofSustainablePracticesinDevelopment 

 
 

12 

TotalLectures/Hours 60 

 
SuggestedReadings: 

1. Dasgupta,P.(2007).Economics:Averyshortintroduction.OxfordUniversityPress. 
2. Pearce, D., & Turner, R. K. (1990). Economics of natural resources and the 

environment.Johns Hopkins University Press. 
3. Perman,R.,Ma,Y.,McGilvray,J.,&Common,M.(2011).Naturalresourceandenvironmental 

economics (4th ed.). Pearson Education. 
4. WorldBank.(2012).Inclusivegreengrowth:Thepathwaytosustainabledevelopment. World 

Bank Publications. 
5. Stern,N.(2007).Theeconomicsofclimatechange:TheSternreview.CambridgeUniversity 

Press. 
6. UnitedNations.(2015).Transformingourworld:The2030agendaforsustainable 

development. United Nations. 
7. Chopra, K., Kadekodi, G.K., &Murty,M. N. (1990). Participatorydevelopment:Peopleand 

common property resources. SAGE Publications. 
8. Gadgil,M.,&Guha,R.(1995).Ecologyandequity:Theuseandabuseofnaturein contemporary 

India. Routledge. 
9. MinistryofEnvironment,ForestandClimateChange(India).(2020).India:StateofForest 

Report 2019. Forest Survey of India. 
10. Intergovernmental Panel on Climate Change (IPCC). (2021).Climate change 2021: The 

physical science basis. Cambridge University Press. 

Note:Learnersareadvisedtouselatesteditionoftext/referencebooks 
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B.COM.SEMESTER–6 
5 AEC5 ENGLISHFORTRADEANDCOMMERCE 

Name of the Course: EnglishforTradeandCommerce 
Course credit: 02 
TeachingHours: 30(Hours) 
Totalmarks: 50 

 
Objectives: 
Theobjectiveofthiscourseistoacquaintlearnerswith 

- Writtencommunicationofthetransactionsthattakeplacebetweenanagentandheadof a 
manufacturing company 

- Thespokensituationsthathappenwhiledealingwithbanks 
- TheroutineofficemattersandcommunicationsinEnglish 

LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Learntheartofcorrespondencewhichisnecessarytobedevelopedwhilehandling Agency 
matters 

2. HandlepracticalEnglishmoreeffectivelywhiledealingwithmattersofbanking 
3. Understandandutilizehis/herknowledgeoffunctionalEnglishintheroutineoffice matters 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1:EMAILS:AGENCYCORRESPONDENCE 

Application for sole agency asking for agency terms, Appointment of an agent, 
Reprimandinganagentforregulardeclineinsales,Explanationforthedeclinein 
sales,Appreciatinganagent’sperformance,Surrenderinganagency,Terminating an 
agency. 

 
10 

UNITNO.2:BANKINGTRANSACTIONS:SPOKENSITUATIONS 

Meeting the Manager to open a current account, Making inquiries about benefits 
of investing in fixed deposits, Intimating the Manager about digital fraud, 
RequestingaHomeLoan/EducationalLoan/LoanforHigherStudies,Requesting to 
open a locker, Requesting to get the overdraft facility, Intimating the manager 
about rude behaviour of a bank employee. 

 

 
10 

UNITNO.3:OFFICEENGLISH:FUNCTIONALASPECTS 

The following dialogues take place between two suitable employees of a 

corporate office. At least 20-line dialogues need to be attempted. 

(1)Theheadoftheofficewelcomesanewemployeeonthefirstdayofhisjoining the 
office (2) The head of the office explains common rules of the office to a new 
employee (3) A meeting in which the head asks opinion of the new employee 
about boosting the sales (4)Appreciating and promoting an employee for his 
regularityandgoodperformance(5)Warninganemployee forhis irregularities 
(6)Reprimandinganemployeeforhis/herweakperformanceandirregularities 
despite reminders (7)Offering a farewell to an employee 

 
 
 

 
10 

TotalLectures/Hours 30 

SemesterEndExamPaperStyle 
 

Que. 
No. 

Unit 
No. 

DetailsofQuestions Options Marks 
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1 1 Draftaletteranyoneofthe following 01outof02 10 

2 2 
Write formal conversation in a dialogue form, 
containing at least 20 lines on Any One of the 
situations given below: 

01outof02 10 

 
3 

 
3 

Attempt the following questions, keeping in view 
the alternatives given below each of them in the 
form of blanks, fillers, responses, match the pairs, 
true/false type questions, etc. 

05 
Questions 

with three 
Alternatives 

 
05 

   Total 25 

SuggestedReadings: 
1. Lesikar,RaymondV.,MarieE.Flatley,andKathrynRentz.BusinessCommunication:Making 

Connections in a Digital World. McGraw-Hill Education, 2010. 
2. Bhatia,R.C.BusinessCommunication.AneBooksPvtLtd,2019. 
3. Murphy, Raymond. English Grammar in Use: A Self-study Reference and Practice Book for 

Intermediate Learners of English. Cambridge UP, 2019. 
4. Guffey,MaryEllen,andDanaLoewy.EssentialsofBusinessCommunication.Cengage Learning, 

2018. 
5. Kaul,Asha.EffectiveBusinessCommunication.PHILearning,2015. 

InternetResources: 
1. https://www.ets.org/toeic/test-takers/prepare/learning-resources 
2. https://www.coursera.org/learn/business-english 
3. https://learnenglish.britishcouncil.org/business-english 
4. https://www.cambridgeenglish.org/learning-english/activities-for-

learners/?skill=business 
5. https://www.bbc.co.uk/learningenglish/english/features/english-at-

workNote: Learners are advised to use latest edition of text/reference books 

https://www.ets.org/toeic/test-takers/prepare/learning-resources
https://www.coursera.org/learn/business-english
https://learnenglish.britishcouncil.org/business-english
https://www.cambridgeenglish.org/learning-english/activities-for-learners/?skill=business
https://www.cambridgeenglish.org/learning-english/activities-for-learners/?skill=business
https://www.cambridgeenglish.org/learning-english/activities-for-learners/?skill=business
https://www.bbc.co.uk/learningenglish/english/features/english-at-work
https://www.bbc.co.uk/learningenglish/english/features/english-at-work
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B.COM.SEMESTER–6 
5 AEC5 INTEGRATEDMARKETING COMMUNICATION 

Nameof the Course: IntegratedMarketingCommunication 
Coursecredit: 02 
TeachingHours: 30(Hours) 
Totalmarks: 50 

 
Objectives: 
Thecourseaimstomakestudentsunderstandtheshiftfrommasscommunicationstointegrated 
marketing communication. 

 
LearningOutcomes: 
Aftercompletionofthecourse,learnerswillbeableto: 

1. Analyzetheconceptofmarketingcommunication; 
2. Comparethevariouscommunicationtoolsmarketerscanuse; 
3. Interpretthemessageandmediastrategiesinthecontextofcommunicationobjectives; 
4. SummarisethechallengesrelatedtoIMCanddeveloptheprocessofIMC. 

 

PARTICULAR 
NO.OF 

LECTURES 
UNITNO.1: INTRODUCTION 

IMC–Concept,Definitions,Evolution,Importance,Objectives,PromotionalTools for 
IMC, Role of IMC in marketing process, Communication Process and its 
Effectiveness, Communication vehicles 

 
10 

UNITNO.2:ELEMENTSOFIMC 

Introduction, Advertising (Traditional & Digital), Public Relations andCorporate 
Communication, Sales Promotion, Direct Marketing, Personal Selling, Event and 
Experiential Marketing, Factors affecting the designing of Integrated Marketing 
Communication Mix 

 
10 

UNITNO.3:COMMUNICATIONPROCESS 

Introduction, IMC Planning Model, Understanding consumers‘ Levels of 
Involvements, Setting the Communication Objectives – in terms of Sales and 
CommunicationTasks,CommunicationobjectivesandClassic ResponseHierarchy 
models–AIDA,Hierarchy-of-Effects,EstablishingtheCommunicationBudget– 
theMethodsandTrade-Offs. 

 
10 

TotalLectures/Hours 30 

 
SuggestedReadings: 

1. Belch, G. E., Belch, M. A., and Purani Keyoor (2021). Advertising and Promotion: An 
Integrated Marketing Communications Perspective, 12th ed. McGraw-Hill 
Education(India) Pvt Ltd. 

2. Capon,N.,&Singh,S.S.(2010).Managingmarketing:anappliedapproach. 
3. Chaffey,D,Chadwick,F.A,Johnston,Kevin,andMayer,Richard(2019),Internetmarketing: 

Strategy, Implementation and Practice. Third ed. (Pearson Education) 
4. Chaffey, D., & Smith, P. R. (2013). eMarketing EXcellence: Planning and optimizing your 

digital marketing. Routledge. 
5. Clow, Kenneth E. and Baack, Donald E (2021), Integrated Advertising, Promotion 

andMarketing Communications, Ninth Ed. Global Edition ( Pearson Education ) 
6. DuttaK(2016).IntegratedMarketingCommunications.OxfordUniversityPress. 
7. Frost,R.D.,&Strauss,J.(2016).E-marketing.Routledge 
8. Gupta,Seema(2020),DigitalMarketing,2ndEd.McGraw-HillEducation(India)PvtLtd. 
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9. Kotler,P.,Keller,K.L.,Ang,S.H.,Tan,C.T.,&Leong,S.M.(2021).Marketingmanagement: an 
Asian perspective. Pearson Education 

10. Kotler,P.,Kartajiyan,H,Setiawan,Ivan.and(2019),Marketing4.0:Movingfrom Traditional 
to Digital , Audible audiobook, (Gildan Media LLC) 

11. Shah,Kruti(2018).AdvertisingandIntegratedmarketingCommunications,McGraw-Hill 
Education(India) Pvt Ltd., 8th ed. 

12. Integratedadvertising,promotionandmarketingcommunication,Clow,K.E.,&Baack,D, 
Dorling Kindersley India Pvt Ltd. 

Note:Learnersareadvisedtouselatesteditionofbooks 



FACULTYOFCOMMERCE,SAURASHTRAUNIVERSITY,RAJKOT 103  

 

B.COM.SEMESTER–6 
5 AEC5 OTHERCOURSES 

 
As per UGC Curriculum and Credit Framework for Undergraduate Programs, it has paved the 
way to offer a maximum 40% of the credit/learning through online courses. The courses shall 
be approved by institutions as per the existing UGC regulations. 

 
Students can take other AEC courses from the pool of AEC course on SWAYAM platform which 
will be offered by: 
➢ UGC(UniversityGrantCommission) 
➢ CEC(ConsortiumofEducationalCommunication) 
➢ IIM-B(IndianInstituteofManagement-Bangalore) 
➢ NPTEL(NationalProgrammeonTechnologyEnhancedLearning) 
➢ IGNOU(IndiraGandhiNationalOpenUniversity) 
➢ NITTTR(NationalInstitutesofTechnicalTeachersandTrainingResearch) 
➢ AICTE(AllIndiaCouncilforTechnicalEducation) 

 
StudentsoptingforanonlinecourseshallberequiredtoregisterforMOOCs(MassiveOnline 
Open Courses) course/paper through SWAYAM and it will be mandatory for them to share 
necessary information with the college/institution. 

 
Any regular student will be permitted to opt for only up to 40% of the total courses being 
offered, through the online learning courses provided through the SWAYAM platform. 
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B.COM.SEMESTER–6 
6 SEC6 INTERNSHIPTRAINING/FIELDPROJECT 

Nameof the Course: InternshipTraining/FieldProject 
Coursecredit: 04 (Practical) 
TeachingHours: 120(Hours) 
Totalmarks: 100 

 
CourseObjectivesandOutcomes: 

- Applytheoreticalconceptsofcommerceandmanagementtoreal-worldbusiness scenarios. 
- Gaininsightsintotheinternalstructure,hierarchy,andworkflowsofanorganization. 
- Enhancecommunication,teamwork,andinterpersonalskillsinaprofessionalsetting. 
- Learntoanalyzebusinessproblemsandcontributetodecision-makingprocesses 
- Buildaprofessionalnetworkandreceivementorshipfromexperiencedprofessionals. 
- Toconducteffectiveresearchusingappropriatemethodologyandtoolstogatherand 

interpret the data. 
 

ABOUTINTERNSHIP 

InternshiptrainingplaysavitalroleintheBachelorofCommerce(B.Com)program,asit 
bridges the gap between academic knowledge and real-world application. While 
classroom learning provides students with theoretical foundations in subjects like 
accounting,finance,marketing,andmanagement,internshipsofferhands-onexperience in 
the corporate world. Through internships, students gain insights into professional 
work environments, improve their communication and interpersonal skills, and learn 
howto applytheoretical concepts to practical business situations. Internships also help 
students buildnetworks, enhance theirresumes, andimprove theirchancesofsecuring 
betterjobopportunitiesaftergraduation.Additionally,theyprovideclarityaboutcareer 
pathsandareasofspecialization,helpingstudentsmakeinformeddecisionsabouttheir 
futures. Overall, internship training is a very important component of the curriculum, 
contributing to the all-round development and employability of students. 

 
INTERNSHIPCATEGORIES: 
Theemployabilityofgraduatescanbeimprovedbydevelopingpracticalexperienceand 
exposurewiththerequiredrightkindofattitudefortheworkplace.Theinternshipisone of 
the important apparatuses that help in improving these employability skills and can 
help in generating competency, capability, professional working skills, expertise, and 
confidence among the students for employability and developing interest/passion for 
research. The interns can understand the application of theory in the workplace. The 
undergraduate internships would be classified into two types: 

i. Internshipforenhancingtheemployability 
ii. Internshipfordevelopingtheresearchaptitude(Project) 

INTERNSHIPGUIDELINES 

Eachundergraduatestudentmaycompleteaninternshipof4creditsduringafterthe4th 
semester of UG degree programme focussing on Hands-on Training/Short Research 
Project. 
DurationandSlotsforInternship 

Credit: 04 
Duration:120hours 
SuggestedActivities:Hands-onTraining/ShortResearchProject 

Evaluation: 
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1. The parent HEI will examine/evaluate the student’s performance 
following its evaluation method. 

2. Theevaluationoftheinternshipwillbecarriedoutatthefollowingstages: 
a. Theinternswillbeevaluatedbyresearchinternshipsupervisorbased on 

their efforts and research output. 
b. The interns will be evaluated through seminar presentation or viva- 

voce at the HEI, (marks will be given by a group of experts from HEI 
including the supervisor). 

3. At HEI, the intern will be evaluated through a seminar/viva voce on his 
work,byadulyconstitutedexpertcommittee,onthefollowingsuggestive 
aspects.i.ActivitylogbookandevaluationreportofInternshipSupervisor 
ii. Format of presentation and the quality of the intern’s report iii. 
Acquisition of skill sets by the intern iv. Originality and any innovative 
contribution v. Significance of research outcomes vi Attendance 

Rules/Guidelines of UGC, Government of Gujarat and Saurashtra University, Rajkot 
will be applicable. 

PROJECTREPORTGUIDELINES 

The Project Report must be an Original One and Plagiarism rules will be applicable as 
per University instructions andguidelines. The Project Report carries 04credits and 
shall be evaluated by the panel of examiners constituted by the University. 

Everystudentshallprepareareportononeofthespecialtopicsfromthesubjectsgiven 

belowpertainingtotheorganizationinwhichhehasbeenplacedfortraining.Thereport must 
contain data for minimum period of last five years or a student may prepare a research-
based project on any one of the topics listed below. 

1. Accountingand Finance 
2. HumanResourcemanagement, 
3. Financialmanagement, 
4. MarketingManagement. 

 
GENERAL INSTRUCTIONSFORPREPARATIONOFREPORT: 

• ThePracticalStudiescurriculumshallbeassignedanoverall04credits 

equivalent workload. 

• Allthestudentsshalldrafttheirreportindependently,whichshallbechecked and 

certified by the faculty concerned 

• TheStudentshallpreparehis/herPracticalStudiesreportintwocopies,First 

Copy submitted to College, Second copy as his/her Personal Copy. 

• Draftreportmustbeinthefollowingformat: 

a. ReportmustbetypedintheFontsize14pt,TimeNewRoman,1.5spacingin A4 

size paper and printed on both sides of paper. 

b. TilePage:Fullnameofstudents,Semesternumber,roll/seatnumber,name of 

business unit visited, name of academic institutions, etc. 

c. Guide certificate 

d. Student’sdeclarationregardingoriginalityofthereport. 

e. Acknowledge 

f. Preface/Introduction 

g. Indexwithcontentsandpage number 

h. Mainpartofthe report 

i. Conclusionandsuggestions 
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j. Bibliography(ifany) 

k. Appendix(ifnecessary) 

• OnlyPracticalaspectsarerequired.Therefore,theBook-conceptsshouldbe 

avoided from the report so far possible. 

• Thereportshallbeassessedbythepanelofexaminersappointedbythe 

University.ThestudentalsoshallbeexaminedbyViva-vocebythesamepanelof 

examiners. 
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B.COM.SEMESTER–6 
6 SEC6 OTHERCOURSES 

 
As per UGC Curriculum and Credit Framework for Undergraduate Programs, it has paved the 
way to offer a maximum 40% of the credit/learning through online courses. The courses shall 
be approved by institutions as per the existing UGC regulations. 

 
Students can take other SEC courses from the pool of SEC course on SWAYAM platform which 
will be offered by: 
➢ UGC(UniversityGrantCommission) 
➢ CEC(ConsortiumofEducationalCommunication) 
➢ IIM-B(IndianInstituteofManagement-Bangalore) 
➢ NPTEL(NationalProgrammeonTechnologyEnhancedLearning) 
➢ IGNOU(IndiraGandhiNationalOpenUniversity) 
➢ NITTTR(NationalInstitutesofTechnicalTeachersandTrainingResearch) 
➢ AICTE(AllIndiaCouncilforTechnicalEducation) 

StudentsoptingforanonlinecourseshallberequiredtoregisterforMOOCs(MassiveOnline 
Open Courses) course/paper through SWAYAM and it will be mandatory for them to share 
necessary information with the college/institution. 

 
Any regular student will be permitted to opt for only up to 40% of the total courses being 
offered, through the online learning courses provided through the SWAYAM platform. 


